This label is your guarantee 


“4NDALWOOD O™ 


Distilled at Linden, New Jersey, U. S. A., by 


W. J. BUSH & CO. 


(INCORPORATED) 


from selected Mysore heartwood [Santalum Album Linné] 


NET WEIGHT 25 POUNDS 





Genuine Mysore Sandalwood Oil distilled from 
selected Mysore heartwood is recognized as the 
standard of quality by leading Perfumers the 


world over. 


Sole Agents for 
the United States The delightful effect imparted by genuine Mysore 


W. J. BUSH & CO., Inc. ° ° ° ° 
Siew veoh I: oil cannot be satisfactorily duplicated by natural 


Sole Agents 
for Canada 
W. J. BUSH & CO. (In original sealed and serially numbered 


(Canada) Ltd. ‘ 
Montreal, Canada containers only.) 


“TY Oldefte Effence Diftilftrs” 


W. J. BUSH & CO. 


INCORPORATED 
Essential Oils .. Aromatic Chemicals .. Natural Floral Products 
1! EAST 38TH STREET, NEW YORK, N. Y. 


Linden, N. J. National City, Calif. 
London Mitcham Widnes 


or synthetic material from any source. 
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PRODUCED AT OUR BROOKLYN FACTORY 


OILS 


CLOVE BALSAM PERU OPOPONAX 

NUTMEG CELERY PIMENTO 

ORRIS LIQUID, Conc. GERANIOL OLIBANUM 

STYRAX CITRONELLOL SANDALWOOD 

CASCARILLA PATCHOULY 

also 

LINALOOL CITRAL EUGENOL 

RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 











OPOPONAX BALSAM TOLU 
ORRIS TONKA 


Essential Oils ¢ Aromatic Chemicals ¢ Perfume Materials e Colors 


OFFERING ROSE ABSOLUTE 





Gandhara 





Greco-Buddhistic head in the Gandhara style, about 300 A. D. 





Greco-Buddhist art. A “blend” 
between East and West! Our 
GANDHARA represents an un- 
usual blend between Oriental 
and Modern Western bouquets. 
It can be accentuated in either 
direction or used “straight” as a 


base or finished odor. 


POLAK & SCHWARZ INC. 


New York: 667 Washington St. Chicago: 173 W. Madison St. 
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MERCK & CoO., Inc. 
New York, N.Y. 


THE VITAL ROLE OF THE COSMETIC CHEMIST 


in America’s Cosmetic Leadership 


Nowhere else in the world have the art and 
science of cosmetic development achieved 
the high excellence of American products. 
Foremost among the factors responsible for 
the industry’s successes is, of course, the in- 
spired work of American cosmetic chemists. 
It is they who have created the modern 
beauty aids of today. 


Keeping pace with the high standards of 
cosmetic chemistry, over the years Merck 
Fine Chemicals for the Cosmetic Industry 
have provided specialized ingredients to meet 
your specific needs. To insist on Merck when 
buying chemicals is to assure the uniform 
high quality of your products. 


Our cosmetic consulting service is at ‘your disposal 
in connection with development and production problems. 


MERCK FINE CHEMICALS 


for the 


COSMETIC INDUSTRY 


Philadelphia, Pa. 


April, 1949 


Man uofacluring Ch con as Us 


- St. Louis, Mo. 
In Canada: MERCK & CO., Ltd. Montreal - 





Chicago, Ill. + Elkton, Va. 
Toronto + Valleyfield 
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RAHWAY, N. J. 
Los Angeles, Calif. 


EEE — 





hydroxy -citronellal anh wttheut 
the | wuuhinesseas 


l ({ (0 I ae allt the destoalils qualities of 


Vlon-irritating Even in high concentration this product 
remains non-irritating and thus is of great value in imparting its 


fresh floral fragrance to creams, soaps, etc. 


Von-discoloring This quality is also of great impor- 


tance in white soaps and in cosmetics generally. 


Stability in alkat: The power of alkali in soap to 


destroy hydroxy-citronellal has made it impossible for soap manu- 
facturers to make use of its smooth sweet floral odor. Now these 


odor qualities are available to the soap perfumer in Hydro-Mugal. 


Great covering qualities This makes Hydro- 
Mugal of great importance for use in all products having strong 


basic odors and can be used even in industrial perfumes. 


Write us about your product and we will 


advise you on the use of Hydro-Mugal. 


Schimmel & Co., Inc. 

601 West 26th Street 

New York 1, New Yor! 
Watkins 4 - 1393 
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We import beeswax from 
A F : , \ HOW a é all over the world 
r a s e 
Exacting control in bleaching ite 
and refining beeswax 
Beeswax U.S.P. 


CHOICE OF THE DISCRIMINATING 


rom far off Egypt and Brazil and other parts of the world where it is gathered we 
import natural beeswax which we carefully refine and bleach under the most exacting 
standards. 

Snowflake Brand White Beeswax U.S.P. is endorsed by the cosmetic, drug and 
pharmaceutical industries for purity and whiteness. Toilet cream manufacturers whose 
requirements are most discriminating emphasize its perfection. Stocks carried at all 
branch offices. 


Write for Samples and Prices 


EO SS oon en EE — eee en —E 


Serving 
no 
Cosmetic | 
and 
Pharmaceutical 


trades 


for 69 years 





E. A. BROMUND CO. 


Bleachers and Refiners of Beeswax 
Spermacetti Ceresine Yellow Beeswax Ozokerite Carnauba Composition Waxes Stearic Acid 


258 BROADWAY, NEW YORK 7, N. Y. 


Frank B. Tracy, 201 N. Wells Bldg., Chicago, Ill. C. L. Iorns Co., 216 S. Seventh St., St. Louis. Mo. R. Peltz 
Representatives Co., Drexel Bldg., Philadelphia 6, Pa. C. J. McAvoy Co., 364 S. Front St., Memphis 3, Tenn. Hawxhurst & 
Co., San Francisco and Los Angeles, Calif. 
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When the raw materials you buy for your products are 


produced by VERONA... 


You Get — 


@ Pure chemicals, carefully manufactured 
Sound economic value 
Stability 


The accent of new, attractive odor notes made possible 


by VERONA research 


A compound — if that’s what you’re buying — with the 
fragrance appeal and finished quality that win customer 
approval 


®@ In short, you get products that will add tone and quality to 
your products and endow them with the customer appeal 
tLat breaks down sales resistance. You get a scent that is as 
attractive when it reaches the point-of-sale as when it leaves 
your plant. 
That’s how VERONA specializes in putting you on the right scent. Our 
research and manufacturing processes stress the ultimate in quality, yet we 
produce in such volume that our specialties.come to you at most reason- 
able prices. 
You'll find VERONA fully equipped to meet 


your requirements whether you select . . . 


CYCLAMAL * ROSE 131 *® AMUSKAL @ RESEDALIA 
ROSANOL * IONONES or any other VERONA specialty 


Write for our complete price-list 
‘ 


Oi E A { N {Todays Research Leads to Tomarrows Success 






26 VERONA AVENUE, NEWARK 4, NEW JERSEY 
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RECOMMENDING 


ORBIS 


SERIES No.600 


PERFUME CONCENTRATES 


for the manufacture of a moderately priced line of 
perfumes, colognes, toilet waters, cosmetics, etc. 


Available in the following odors— 
Bouquet CH Corylopsis Jasmin Neroli 
Bouquet de Oriente Crechene Jockey Club New Mown Hay 
Bouquet Kashmiri Cuir de Russie Lavender Oriental 
Bouquet Parisienne Divinia Lilac ; Rose 
Bouquet TB Florida Magnolia Sweet Pea 


Chypre Gardenia Millefleurs 


Violet 
Cologne 


Heliotrope Muguet Wistarcia 


Honeysuckle Narcisse 


Uniformly Priced 


25 or 50 lb. lots $6.00 per Ib. 
5 lb. bottles 6.15 per lb. 
Trial Pounds 6.25 per lb. 


Samples available to manufacturers only. 


PRODUCTS 
CORPORATION 
215 PEARL STREET, NEW YORK 


FACTORY AND LABORATORY: NEWARE WN. 4. 
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PACK TO ATTRACT IN 


oe 


Selected Book List 





CONDENSED CHEMICAL DICTIONARY. Compiled and edited by the 
Editorial Staff of the Chemical Engineering Catalog, under the 
editorial direction of Francis M. Turner. Lists 18,000 chemicals 
and their synonyms, formulas, colors, properties, constants, spe- 
cific gravities, melting and boiling points, solubility in water, 
ether and other solvents, preparation and ingredients, with proc- 
ess—indispensable for all who have occasion to work with chemi- 
cal products or raw materials. 756 pp. $12.00 postpaid. 


EMULSION TECHNOLOGY, THEORETICAL AND APPLIED. A symposium 
on the theory of emulsion, explaining viscosity, surface film, sur- 
face tension, solid particles, adsorption, hydration, oriented ad- 
sorption, oriented wedge and electro-kinetic theories and their 
contribution to various phenomena of emulsification. Special 
features: Anion Active Agents, Cation Active Agents, Non-Ionic 
Agents, and Miscellaneous Emulsifiers. List includes trade 
names, chemical composition, emulsion type, references, manu- 
facturer, and recommended uses. Much data on methods of for- 
mation of practical emulsions. 360 pp. $6.50 postpaid. 


THE ESSENTIAL OILS. VOL. 1. By Ernest Guenther. Covers (1) The 
Origin and Development of the Essential Oil Industry; (2) The 
Chemistry and Function of Essential Oils in Plant Life; (3) The 
Products of Essential Oils: Methods of Distillation, Enfleurage, 
Maceration and Extraction with Volatile Solvents: (a) Distilla- 
tion of Essential Oils, (b) Natural Flower Oils, (c) Concen- 
trated, Terpenless and Sesquiterpenless Oils; (4) The Examina- 
tion and Analysis of Essential Oils, Synthetics and Isolates. In- 
dispensable for up-to-date information on the chemistry, produc- 
tion, and analysis of essential oils. 448 pp. $6.00 postpaid. 


THE LAW OF FOODS, DRUGS & COSMETICS. By Harry A. Toulmin, 
Jr. Working manual of Official Government Regulations, FDA 
Trade Correspondence Rulings, Official Forms and Charts. 
Thorough analysis of the decisions relating to: False and Mis- 
leading Advertising, Unfair Competition and Misbranding, In- 
formative Labeling. One large volume, 1460 pp. (Will be kept 
up-to-date with pocket supplements for modest additional 
charge). $17.50 postpaid. 


(INTRODUCTION TO EMULSIONS. By George M. Sutheim. Timely 
discussion of the principles, properties, methods of preparation 
and practical application of emulsions. Contains an extensive 
bibliography, and comprehensive list of emulsifying agents, the 
latter in table form, giving the trade names of emulsifying 
agents in current use, their chemical composition, the group to 
which they belong, the type of emulsion they help to produce, 
the pertinent bibliography and the manufacturer. 265 pp. $4.75 
postpaid. 


PERFUMES, COSMETICS and SOAPS. By William A. Poucher. 

VOL. I—DICTIONARY. Every substance used in the manufac- 
ture of perfumes and cosmetics fully described. Vol. I puts at 
your command wide new resources for developing new products, 
and for effecting economies and improvements by choosing 
the best of all available materials. 440 pp. $8.00 postpaid. 

VOL. II—PRODUCTION, MANUFACTURE AND APPLICA- 
TION OF PERFUMES OF ALL TYPES. New edition covers 
in full the methods of production of perfumes, their chemistry, 
odor analysis, selection for various purposes, and compounding 
from various materials. Complete monographs explain all the 
floral perfumes, giving the botanical varieties, the odor classifica- 
tion, the chemical composition, practical suggestions for com- 


pounding, and the best ingredients. Additional chapters give 
many new formulas for fancy perfumes and toilet waters. 426 
pp. $8.00 postpaid. 

VOL. III-TREATISE ON COSMETICS. The best of present- 
day cosmetics explaining in detail how to prepare them from 
commonly available materials by easily applied methods. Shows 
how to vary perfumes and colors to obtain any desired result; 
warns against specific causes of defective products. Each chapter 
covers the many varieties of a type of cosmetics, and is loaded 
with representative formulae. The most comprehensive book 
now available on cosmetics—indispensable to everyone in the 


field. 228 pp. $7.00 postpaid. 


MARKETING DRUGS & COSMETICS. By Louis Bader. How to best 
introduce new products, how to get the most from advertising, 
how to arrange displays that sell by themselves, and a hundred 
other means to profitable merchandising. Directions for packag- 
ing, explaining the importance of size, shape, style, color, design 
and materials. Information on government regulations, price leg- 
islation, use of research sources and methods of finance. Details 
of trade practices, merchandising policies, discounts, sales plans, 
securing dealer cooperation, and ways to increase turnover and 
profits in the retail store. $5.00 postpaid. 


MODERN COSMETICOLOGY. By Ralph G. Harry. Partial contents: 
Emulsions, Cleaning Creams, Milks and Lotions. Acid Creams, 
Face Packs and Masks, Mud Creams, Vanishing Creams, Powder 
Creams. Lubricating Creams. Astringents and Skin Tonics. Lip- 
stick. Make-up. Face Powders. Sunburn and Suntan Prepara- 
tions. Deodorants. Depilatories. Antitoxidants. Bath Preparations. 
Bath Oils and Emulsions. Foam Baths. Hand Creams and Lo- 
tions. Dental Preparations. Mouthwashes. Shaving Preparations. 
Hair Tonics and Lotions. Hair Creams and Fixatives. Permanent 
Waving Solutions. Hair Setting Lotions and Hair Lacquers. Hair 
Shampoos and Soapless Detergents. Manicure Preparations. Eye 
Lotions. Baby Preparations. Foot Preparations. Insect-Bite 
Preparations. Humectants. Acne Preparations. Coloring of Cos- 
metic and Toilet Preparations. 514 pp., illustrated. $12.00 post- 
paid. 


MODERN COSMETICS. By E. G. Thomssen. Contents: Cosmetic 
Classification, Face Powder, Creams, Lotions, Deodorants, Bath 
Preparations, Make-up Preparations, Rouges, Eye Preparations, 
Lipsticks, Suntan Preparations, Hair Preparations, Hair Waving 
Preparations, Shaving Media, Dentifrices, Miscellaneous Cos- 
metics, Perfumes, Machinery and Equipment for Cosmetics, 
Packaging Equipment Layout, Layout of Cosmetic Factory. 644 
pp. $8.00 postpaid. 


NATURAL PERFUME MATERIALS. By Y. R. Naves and G. Mazuyer. 
Describes the raw materials used in the extraction, choice, puri- 
fication and recovery of volatile solvents; the preparation of 
tinctures and infusions; the treatment of concretes; resins and 
balsams; the extraction of the aromas of fruits and distilled 
flower waters; the manufacture of pomade and perfumed oils by 
the use of vegetable and animal fats and mineral oils, properly 
chosen and prepared; the processes of digestion and enfleurage 
on solid and liquid absorbents; and the extraction of decolorized 
absolutes and pomades from the diffused products. Contains 
much information on the chemical composition and analytical 
examination of extraction products; and descriptions of plant and 
raw materials that are subjected to extraction. 355 pp., illus- 
trated. $6.75 postpaid. 





When ordering send check or money order to 


MOORE PUBLISHING CO., Book Dept. 


9 EAST 


SS8ekh ST., 


NE W 


YORK 16, 
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MORGAN, FINNEGAN & DURHAM 
ATTORNEYS AT LAW 
THIRTY BROAD STREET 
NEW YORK 4,N_Y 


AN OPEN LETTER TO THE BEAUTY INDUSTRY 


We represent Sales Affiliates, Inc. and also Evans Chemetics, Inc., 
and as counsel are familiar with their respective patent and sales activities. 
This letter is written at their request to present the facts relating to certain 
patent rights of Sales Affiliates and to the sale of thioglycolic acid by Evans 
Chemetics, Inc. The facts are as follows: 


Sales Affiliates, Inc. is the owner of patent rights relating to 
compositions and methods of permanently waving hair with solutions of thioglycolic 
acid and other mercaptans. Patents have issued in a number of foreign countries. 
The U. S. patent application is still pending in the Patent Office. The issued 
foreign patents and the claims of the pending U. S. application cover solutions 
of thioglycolic acid and ammonia currently used for permanent waving, as well as 
other inventions. 


Sales Affiliates has granted licenses to several companies in the 
United States under said patent application. It is negotiating licenses with 
other companies and in general has a liberal and constructive licensing policy 
in this field. Licenses are granted to companies regardless of the source or 
sources from which those licensees may purchase thioglycolic acid or other 
unpatented commodities. No attempt whatsoever is made by Sales Affiliates to 
require, to request, to suggest or to imply that its licensees purchase 
thioglycolic acid or other materials from any particular manufacturer or source. 
Not all the present licensees purchase thioglycolic acid from Evans Chemetics, Inc. 
Those licensees and any others who take licenses from Sales Affiliates are and 
always will be free to purchase materials where and from whom they wish. 


Evans Chemetics, Inc. is a manufacturer of thioglycolic acid, 
ammonium thioglycolate and other products used in permanent waving and in the 
cosmetic industry. It does and will continue to sell such materials in free 
competition in the market. Thioglycolic acid is sold for use in hair waving 
solutions, depilatory compositions, and for any and all other commercial and 
experimental uses. Evans Chemetics sells such materials to licensees of Sales 
Affiliates; it also sells them just as freely to many other companies which are 
not licensees of Sales Affiliates. As a matter of policy which has been carefully 
laid down by counsel and carefully enforced by management, the personnel of Evans 
Chemetics has been carefully instructed to avoid any actions or suggestions that 
the purchase of thioglycolic acid from Evans Chemetics conveys any license rights, 
express or implied, from Sales Affiliates, or that there is any relation whatso- 
ever between the purchase of materials from Evans Chemetics, Inc. and the 
obtaining or refusal of license rights from Sales affiliates, Inc. 


Evans Chemetics sells and will continue to sell its unpatented 
products on the basis of quality and merit only. As an aid to its customers 
Evans Chemetics does and will continue to advise them, so far as it is able, as 
to suitable manufacturing operations and controls for permanent waving solutions 
and other products. Evans Chemetics is not in position to grant any patent rights 
or give information concerning them; while Sales Affiliates is not in the business 
of making or selling chemicals. In cases where customers or prospective customers 
of Evans Chemetics have requested information as to the present or prospective 
patent situation, those inquiries have invariably been referred to Sales Affiliates 
and in cases of bona fide negotiations, patent counsel for the inquiring companies 
have been furnished with information as to the scope and status of the patent 
application. Regardless of the attitude or actions of the inquiring party, 
however, Evans Chemetics does, and will continue to sell them thioglycolic acid 
and other unpatented materials completely independently of the patent situation. 


We have asked both companies named to verify this letter so that 
there may be no question as to their respective positions in this matter. If 
this letter does not completely clarify any points about which you may have had 
questions, we invite your future inquiries. 

Very truly yours, 


MORGAN, FINNEGAN & DURHAM 


by BEF. 


orge B. nnegan e 
The statements herein pertain- The statements herein pertain- 
ing to Sales Affiliates, Inc ing to Evans Chemetics, Inc. 
are correct: are correct: 
SALES AFFILIATES, INC. EVANS CHEMETICS, INC. 


By. tae 
ce-Pres nt 
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CONCRETE .L:QU) ° 


ABSOWTE FLOWER O'S 


LADBFIER Pins 


GRASSE, FRANCE 


Natural Flower Absolutes 
Essential Oils, Concentrated Natural Fixatives 


Synthetic Aromatics 


LAVENDER PLANTATIONS L.F. 
50-52% 


LAVENDER ST. ANDRE 
40-42% 


LAVENDER MT. BLANC 
36% 


LAVENDER 
30-82% U.S.P. 


LAVENDER FLOWERS CONCRETE 
LAVENDER ABSOLUTE 


Lautier Fils is one of the largest producers of Lavender Oils in the 
world with our own plantations at St. Andre, Meouilles, Barreme, Lam- 
bruisse, and Annot. The oils are distilled and the concretes produced in 
our own subsidiary factories near the lavender fields. In this way we have 
complete control on our qualities. 


LAUTIER FILS, INC. 


321 Fifth Avenue New York 16, N.Y. 
GRASSE PARIS LONDON BEYROUTH CHICAGO ST. LOUIS SANTIAGO 
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.. the Empress closure 


is the choice whenever the good looks of a package are important. 


PERFECTLY MADE.-UP... 


Your product in the exactly right Duraglas Container! 


A sparkling, attractively made-up package 
catches the customer’s eye—wins your beauty 
product a place on her dressing table. 

Our stock drug, chemical and toiletry line 
includes more than 1400 Duraglas containers! 
Each is a dependable protector, an efficient, 
economical package, a flattering background 
for your distinguishing label! 


Among these functional containers you should 
find one that’s made-to-order for your product’s 
special requirements—the right shape, the right 
size, the right look! 

After you've selected the container that fills 
your needs, choose an O-I closure that will be 
the finishing touch to a package that protects, 
beautifies—and sells! 


OWENS-ILLINOIS GLASS COMPANY, TOLEDO 1, OHIO Branches in Principal Cities 
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Just mix Sunaromes with the base you prefer...water-gum, 
water-alcohol, or even water alone. You can also use a 
cream base, mineral oil, fatty oil, etc. It's the Sunaromes 
that make them effective sun screens... and scent them so at- 
tractively. The aa ee . and there is no prob- 
lem of skin irritation. 
Sunaromes were developed to enable the manufacturer of 
cosmetic products to produce any type of suntan prepara- 
ay in any one of a large number of fragrances; simply 
d economically. 


=. @ @ SUNARDMES completely screen out harmful rays of the 

_ sun between 2900-3100 angstrom units. 

@ SUNAROMES permit sufficient of the actinic rays to reach 
the skin for a beautiful and healthful tan. 
eae Sree S:vesiee on totes sun-screen 
and a wide choice of patente soluble in all media, for 


S ore non-irrtating to the btn icadatoble in 
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SUNSCREENING 
AND PERFUMING 
AGENTS FOR 
EFFECTIVE SUNTAN 
PREPARATIONS 


| FELTON CHEMICAL COMPANY Ine. 


MANUFACTURING CHEMISTS 
599 JOHNSON AVE., BROOKLYN 6, N.Y. 


AROMATIC CHEMICALS ESSENTIAL OLS 
FLAVORS PERFUME OILS 
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CLOSURES 


307 S. EATON STREET + BALTIMORE 24, MD. _ 
OFFICES IN ALL PRINCIPAL CITIES 
LATIN-AMERICAN REPRESENTATIVE: ROBERTO ORTIZ, HAVANA 
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LIKE THE FLAVOR 
OF A FRESH-CUT 
LEMON.... 


When it’s lemon you want, Exchange is 
the Oil! 

More than 80% of all the lemon oil used 
in the United States is Exchange Lemon 
Oil. This overwhelming endorsement by 


the trade is your assurance that Exchange 


April, 1949 


ce 


Lemon Oil delivers flavor... clarity 


and uniformity not found in any other 
Lemon Oil. 


Always specify it by the brand name 
when you order — Exchange Oil of 
Lemon. And to insure your satisfac- 


tion, accept no other brand. 


Distributed in the United States exclusively by 


FRITZSCHE BROTHERS, INC, 
76 Ninth Avenue, New York 11, N. Y. 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y, 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF, 
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PRECISION PROPULSION 
4 PIN CUP SWIVEL LIPSTICK CONTAINER* 


Wholly different from anything ever made 


Fool-proof mechanism as accurate and velvet-smooth 
as a precision watch movement 


ALWAYS 
e Eliminates cup wobble 
e Prevents shearing and taking off sheen of filler. 
¢ Completely locked in four places at all times. 
Cup rides on 4 pins on a double track. 
No jamming — Pins cannot slip out of track 


Eliminates returns due to faulty or defective mechanism. 


Plus BRODER patented Free Wheeling the cup which rides up or 
down ONLY when the cap is off. Gives you a NON-SMUDGE CAP 


In Rich Low DeLuxe All-Polished Brass protected by a Startling New NON TARNISH Lacgeur 


LOOKS BETTER...WORKS BETTER... COSTS LESS 


PHONE...WIRE...WRITE 


BRODER INDUSTRIES 


ee a ee ee ee 


Meech ee ec ee US eee. ..U™!lClU ee eee 


NEW YORK SALES OFFICE © 565 FIFTH AVENUE © MUrray Hill 8.427 
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, | New f Vi WA 


In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and Gal technical resources which nearly 
200 years of outstanding leadership 4 in the World’s Essential Oil and 
Aromatic industries have made ee available to the House of CHIRIS. 


ANTOINE CHIRIS ©o. Inc. 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTD 
GRASSE- PARIS LONDON 
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} The skill of our Perfumers, founded on extensive 
“) American and European experience, is available to 
\ you as it finds expression in their creations — finished 


Perfume Oils of every type and fragrance for Per- 





fumes, Colognes, Soaps and every variety of Toilet 
Preparation. 

Creative ability, imaginative use of new aromatic 
bodies, meticulous care in the selection of raw mate- 
rials and conscientious attention to every detail— 
all combine to make fleuroma the preferred source 


for fine Perfume Oils. 


FL UOTE ic 1s wticn oc ccw yon 


Ea ae, es 
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the subtle, provocative base that makes finest perfumes more dramatic 


ALDINE NO. 1946: a heady specialty base for creating the aldehyde-type fragrance found 
in the most precious perfumes. A smooth, powerful base with great adaptability. 


If you want your perfumes and perfumed products to be described as “exotic”. . 


. “spell- 
binding” . . . “dramatic” . 


.. try this potent specialty base. We'll be glad to send you work- 
ing samples of ALDINE NO. 1946, at no charge, of course. 


LR A ze 


18 Elmcroft Rd., Stamford, Connecticut 


NEW YORK + ATLANTA « CHICAGO «+ DALLAS « PITTSBURGH * MEMPHIS « SAN FRANCISCO « LOS ANGELES 
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In the 60 years since Synfleur Scientific Labora- 
tories Inc. first opened its doors there has been an 
enormous growth of the American aromatic chemi- 
cal industry as well as a wide multiplication of the 
fields in which aromatic chemicals are used. 


But all of this has not only left untouched but 
has emphasized the basic principles on which our 
founder relied when in 1889 he started his busi- 
ness and thus incidentally laid the cornerstone of 
the American aromatic chemical industry. 


At no time since then have we relaxed the origi- 
nal high and exacting standards for the manufac- 
ture of Synfleur raw materials nor have we ever 
ceased our incessant search for new and better 


aromatic chemicals likely to be useful to per- 


U.S. PAT. OFF. 


syntleurSscientific Jaboratories, Ine MonticelloN-Y. 


the 


est 


fumers and soapmakers. As it has always been, the 
Synfleur label is your guarantee of highest quality. 
It is your assurance that we are responsible for 
our products after you buy them as well as before. 


What this integrity and this skill have meant 
may be gathered from the fact that today Synfleur 
materials are used in all parts of the world where 
the finest products are manufactured. It is only by 
looking back that it is fully realized how much and 
how well Synfleur scientists have contributed to 
the development of the industries we serve. 
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Give and keep giving to help science defeat the disease 
that strikes, on the average, one out of every two 
homes in America. Say to yourself... here is life-giving 
money to help those stricken by Cancer fo live again. 


EVERY NICKLE AND DIME | give helps support an 

st MAIL 17 TO 3 educational program teaching new thousands how to 

“A oo generously oS we recognize Cancer and what to do about it. 
Iv 


Your check or y™" care of — EVERY QUARTER | give helps set up and equip new 
addressed to aah om research laboratories where scientists are dedicating 


their lives to find the cause—and cure of Cancer. 


EVERY DOLLAR | send helps buy new equipment, helps 
establish new facilities for treating and curing 
Cancer, both still pitifully scarce in this country. . . 
Guard those you love! Give to conquer Cancer! 


AMERICAN CANCER SOCIETY 
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DREYER 


These exceptional violet odors — 
closely confined Dreyer aromatics 
for many years — are now being released 
to the trade for the first time! 
You will want to use Dreyer Viocyclenes 
with other perfume compositions to 
give an authentic topnote violet 
lift to your soaps, tales, colognes 
or powders. Call the Dreyer 
Perfume Stylist today! 
WRITE FOR PRICES AND SAMPLES 


OR SEND FOR DREYER CATALOG “B” 


nnctiinesiaieemneninaael 


PR. INC. 


117 WEST 19th STREET, NEW YORK 11, N. Y. 
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\ ¢ Announcing — 


YUCCAFOAM 


BREVIFOLINE 


The new and improved foam producer 
for Shampoos and Detergents. 


From California’s flowering Yucca Brevifolia 
comes the remarkable new Yuccafoam Brevifo- 
line. Developed and perfected in our laboratories 
and now ready for immediate delivery, this natu- 
ral foam producer will meet your every require- 
ment. 

No artificial Saponine is added to Yuccafoam 
Brevifoline. 


Full information and sample on request. 


Dr. ALEXANDER KATZ & Co. Division 


F. RITTER & CO. 


Los Angeles 27 New Orleans 13 New York 6 Pittsburgh 22 
Seattle 4 Dallas 1 San Francisco 3 Atlanta 3 
Salt Lake City Vancouver, B. C. Mexico, D. F. 
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Editorial 
Comment 


More On Trade 
Practice Rules 


The second Federal Trade Com- 
mission meeting on trade practice 
rules, held March 24, in Washing- 
ton, D.C., was conducted in an at- 
mosphere of calm. Only about 100 
persons attended and that number 
dwindled before the session was 
ended at 3 o'clock. Most of the in- 
dustry members appeared to feel 
that the proposed rules would be 
beneficial, provided they were 
amended. A one year trial was sug- 
gested. Almost no one was converted 
to the suggestions previously pro- 
posed by Philip Layton. 


Is Business 
So Bad? 


A lot of people are singing the 
blues about bad business. But is it 
so bad? 

Hind sight is a pretty good com- 
pass to use in steering a business, 
provided it isn’t short hind sight. 
It is perfectly true that figures are 
down from the lush, take-it-or-leave- 
it days, but just go back a little fur- 
ther and they are very good indeed. 

The fact that manufacturers have 
to fight for business simply means 
that we have returned to a normal 
market. The entire world recognizes 
the fact that this country’s economic 
system is founded upon open, hard 
competition. We've just been 
spoiled by easy times. 

Something can be done to im- 
prove the situation, and is being 
done. J. L. Hudson, in Detroit, re- 
cently staged “Beauty, Perfume and 
You.” It pulled in 35,194 people in 
a week. Sales figures weren't re- 
vealed but it’s a good guess they 
were substantial. John Robert Pow- 
ers introduced his line to Cincin- 
nati through John Shillito. Powers’ 
models participated and there were 
television and radio shows and pic- 
tures in the papers. Two shows a 
day for four days brought in 1500 
women per show. Result? An esti- 
mated $17,500 for the week. 

Could it be that there isn’t any- 
thing wrong with business that a 
lot of work won’t correct. 
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CORONA 


A NEW BASIS, FINE, POWERFUL 
AND TENACIOUS—WILL BE 
EXTREMELY HELPFUL IN THE 
PREPARATION OF WARM AND HEADY PERFUMES 


PALISSANDRE 


CAPTIVATES THE VERY SUBTLE AND 
LASTING ODOR OF EXOTIC WOODS 
ITS BLENDING WITH ROSE AND JASMIN 
GIVES EXCELLENT RESULTS 


ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 


292 April, 1949 The American Perfumer 














CARBITOL EXTERNALLY 


A much needed and useful paper 
has just appeared in the Arch. of 
Derm. & Syphilol., 58; 19, 1948, on 
the External Use of the Monoethyl 
Ether of Diethylene Glycol. The 
work originates in the Stamford 
University, School of Medicine. 
Carbitol of commerce is a combina- 
tion of the monoethyl ether of 
diethylene glycol of approximately 
70 per cent and about 30 per cent of 
ethylene glycol. A more pure com- 
pound contains approximately 0.2 
per cent of ethylene glycol, the 
balance consisting of the ether of 
diethyleneglycol. 

Dr. Meininger, author of this 
article, made patch tests using this 
substance along side of propylene 
glycol, ethylene glycol and diethy- 
le ‘ne glycol in various concentrations 
and under different conditions. To 
appreciate all the work done, one 
must see the original paper. How- 
ever, the author’s summary makes 
the statement that the material as 
such “does not possess high sensi- 
tizing powers for human skin” and 
that “absorption in human beings is 
not demonstrable, and is appar- 
ently negligible’’ when applied in 
amounts greater than normally 
found in cosmetics. As a sidelight on 
the test, is the interesting result ob- 
tained from the use of propylene 
glycol. 


SOLUBLE LANOLIN 


Under this heading are a number 
of products made by one of the lead- 
ing supliers of e mulsifiers for the cos- 
metic industry. This company offers 
approximz ately a dozen such materi- 
als, some of which are water soluble, 
others dispersible in water and still 
others soluble in mineral oil. A 


& Essential Oil Review 


esiderata 


by MAISON G. pENAVARRE 


special product is used in alcoholic 
lotions. 

Now a new supplier is making 
available under an amine designa- 
tion, a material that really is a soap 
derived from the mixed fatty acids 
extracted from lanolin. It is esti- 
mated that the acidic constituents 
are a mixture of 32 different acids. 
It is a clear gel of paste-like con- 
sistency with the faint odor of lano- 
lin and a similar color. It is intended 
to be added to shampoos in particu- 
lar, where the effect of lanolin is 
desired. This can be in either the 
soap or the synthetic detergent type 
shampoo. 


GROWING HAIR 


A recent communication from 
one ‘of our readers brings to mind 
the subject of growing hair. It is a 
problem with endless controls and 
unless all of them are exercised, 
deceiving results can be obtained. 

For example it is maintained— 
rightly so—more often than not, that 
any hair growing resulting from the 
application of some kind of “hair 
grower” is due to the massage and a 
mechanical working of the scalp as- 
sociated with the application, not 
from the application as such. How 
one would go about getting a thou- 
sand individuals with similar fa- 
miliar histories, similar health and 
age and of like temperament, no- 
body knows. That would be the 
ideal, however, assuming equal 
degrees of baldness in this group, 
one could break it up into 10 groups 
of 100 each. One group would be 
used as a control. The remaining 9 
groups could be tested with specific 
substances under identical condi- 
tions of application. Biopsies should 
be made before and after the test. 
An actual count of the hairs in a 









M. G. DeNavarre at work in his laboratory 


given area should be made before 
and after. After all these things are 
done and the test completed, the 
patients should be allowed to go 
about their normal life for a period 
of time after which another hair 
count and if possible a biopsy could 
be made. By now some idea of the 
relative usefulness of different ma- 
terial could be arrived at, provided 
that the same kind of mechanical 
applicator were used in all cases and 
that the patients lived on the same 
diet during and after the test so that 
their blood level of unsaturates, 
hemoglobins, sulfur, etc. would be 
reasonably close together. And only 
in this way could you begin to un- 
ravel the problem of what will or 
will not work on the human scalp. 
For if you do not cover all of these 
variables, you are leaving yourself 
open to criticism. Chances are, how- 
ever, I have left open some loop- 
holes in just discussing the problem, 
let alone working on it. And brother, 
how much this would cost—if a thou- 
sand men answering this description 
could be found. 


CURL CAPSULES 


Looks like Norman Hillier set off 
a bomb under the curl capsule busi- 
ness in a recent bulletin released 
from his Long Island Laboratories. 

Hillier made quite a few tests, use 
tests, and came to the conclusion 
that the capsule did little or nothing 
towards waving hair when used as 
directed and that they could cause 
discoloration of the hair when used 
in combination with a cold wave, 
among other things. 

This column has mentioned curl 
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Many hurdles must be cleared to develop 
championship sales volume. If you package 
a product of semi-fluid form, you'll want 
the most reliable counsel you can get. This 
means men who have devoted an unbroken 
continuity of years to the constant improve- 
ment of packaging in collapsible tubes... 
the ideal container for your product. 


The Sheffields were the first to put tooth- 
paste in tubes, in 1892. Since that time an 








imposing roster of famous-name firms have 
depended solely on Sheffield. We are 
equipped by skill, technical knowledge, and 
research facilities to help you... from ini- 
tial planning to merchandising counter. 


To increase your sales, entrust your collap- 
sible Tube and Tube Carton problems to 
Sheffield’s trained specialists. Be assured of 
packaging that positively protects and per- 
fectly displays your product. 


A 
f 
/ 
/ 
4 









*THE SHEFFIELD TUBE CORPORATION , 
HOME OFFICES - NEW LONDON, CONN. SHEFFFELD “PROCESS 


7114440200 ae CHICAGO 16, ILLINOIS need 0224020 TUBES 
. O FIFTH AVENUE 3132 CANAL STREET LOS ANGELES 38. CAL. 7024 MELROSE AVE 


EXPORT DO FIFTH AVE. N.Y. CABLE “DENTIFRICE NEW YORK 


*Formerly N: med New England Collapsible Tube Co.: Not to be construed as a change in ownership, management, personnel or policies. 
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capsules recently and on two oc- 
casions has written to one of the sup- 
pliers who has been advertising that 
he has laboratory tests and other 
data showing the usefulness and 
safety of the products. This supplier 
has never answered my letters. If 
such data exists, any supplier will 
find it to his advantage to have it 
published where everyone can see it. 
As it is, suppliers of curl capsules are 
making statements that other people 
question. 

In my own mind I can see con- 
siderable trouble from the use of 
these products, particularly when 
followed by cold waves or hair dye, 
or if applied to dyed hair and pos- 
s'bly even on pillow cases. 


LABORATORY ITEMS 


One laboratory supply house is 


bringing back the good old-fash- 
ioned porcelain tiles, size 6 x 6 x 4. 
They are a high quality, unglazed 
tile. The use of such tile in the labo- 
ratory need not be described be- 
cause anyone acquainted with labo- 
ratory work can see the need for it 
immediately. 

The same company is offering a 
stainless steel utility tray, size 814 
x 634 with a depth of 114 inches. 
Both the porcelain tile and the 
utility tray are very low priced. 

A melting point apparatus is of- 
fered by the same company which is 
essentially a metal block, electrically 
heated with holes for three capillary 
tubes, illuminated and with a magni- 
fying glass to enable one to watch 
the characteristics of the substance 
under test. The unit is supposed to 
be universally applicable with a 
minimum of service required. 


Questions AND ANSWERS 


738. CREAM DEODORANT 


Q: We have a perfect base, van- 
ishing cream, that seems to be softer 
and smoother than anything on the 
market today. I understand that 
etther aluminum sulphate and/or 
aluminum chloride are the proper 
ingredients for a good deodorant 
cream, along with perfume in the 
quantity desired. Will you please 
tell us the quantity of either or both 
to use in preparing this mix in orde? 
to be effective. 

J.P.—FLorRIDA 

A: It is doubtful if you can use 
your vanishing cream base to make 
an antiperspirant because there is 
an obvious chemical incompatibil- 
ity. We are sending a reprint of an 
article on aluminum chlorohydrate 
which, in our opinion, is an excel- 
lent ingredient for antiperspirants. 
Formulas and other data are in- 
cluded. 


739, NAIL ENAMEL 


Q: We should want to use in our 
nail enamel only insoluble pig- 
ment colors but we are not able 
to prevent them from precipitating. 
Could you please answer the follow- 
ing questions:—1) Is there some dis- 
persion stabilizing agent that would 
help in this case?—2)Are there cer- 
tified non-fading organic color lakes 
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that would neither dissolve nor pre- 
cipitate. 
C.M.—SWEDEN 
A: One of two things may be at 
fault, resulting in a precipitation of 
color in your nail enamel.—Your 
pigments may not be finely enough 
ground before adding to the nail 
polish, or the viscosity of your nail 
polish is too low. If your pigment 
is fine and the viscosity is right, the 
only precipitation that you may get 
will be due to some of the heavier 
types of iron oxide or titanium di- 
oxide. Other than that, there will 
be practically no precipitation. 


740. HAIR WAVE SOLUTION 


Q: We are interested in formulat- 
ing a hair curling powder similar 
to the ones on the market which 
have become very popular recently. 
Would appreciate very much any in- 
formation you care to give us with 
respect to the different materials 
and percentages used. 

L.B.E.—KENTUCKY 

A: It is not clear whether you are 
referring to the powders sold in en- 
velopes as finger wave materials, or 
whether you are referring to the cur- 
rently popular curl capsules. 

If you want a regular sticky finger 
wave fluid, you want to mix about 
10 per cent of borax with 90 per 


cent of finest gum karaya, with suit- 
able preservative. The directions 
should read that the material is to 
be dispersed in water and allowed 
to set several hours before use. 

If you are interested in a curl cap- 
sule, these contain as active ingredi- 
ent either ferrous or ferric iron, run- 
ning from 314-714 per cent. A small 
amount of citric acid is included 
together with a surface active agent. 
You will have to decide on which 
form and salt of iron you want to 
use. 


741. CREAM SHAMPOO 


Q: We have been coloring cream 
shampoo with a red coal tar dye. 
The color stands up well in jars but 
in aluminum tubes we find it fades. 
Can you recommend a red coloring 
agent that will stand up in the sham- 
poo in aluminum tubes. 

C.].—New York 

A: We suggest that you try using 
D&C Red No. 19 or 20. 


742. HAIR RINSE 


Q: Just what is it in a neutral 
hair rinse that brings out the high- 
lights of the hair? Does it have the 
same action as an acid rinse. What 
action does an acid rinse have on 
the hair? 

N.S.—NEw YorRK 

A: The neutral cream hair rinse 
is a cationic compound. Hair is ani- 
onic, and, naturally, will attract the 
cationic material, adsorbing it on 
the surface, giving it a soft feel and 
lovely sheen. An acid rinse, on the 
other hand, solubilizes the insol- 
uble metal soaps, leaving the hair 
stripped clean. 


743. SOAPLESS SHAMPOO 


Q: I am interested in the manu- 
facture and local distribution of the 
new type soapless shampoos for 
cleaning of rugs, upholstered fur- 
niture, etc., in the home. I have in 
mind a product similar to “Foam- 
clean.” 

U.B.B.—ARGENTINA 

A: A soapless shampoo for clean- 
ing rugs, etc., can be made from a 
five to ten percent solution of wet- 
ting agents such as Duponol, Nac- 
conol, Santomerse, Intramine, or 
Alrosol, among others. 
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Start now... with gales scents from NOROA 


Norda makes good scents so that you 
can make good money. If you want to 
produce more popular products, rely 


on Norda’s help. It pays off. 


You can keep customers coming back. 
Keep improving your present prod- 


ucts. You can attract and hold new 


customers. Plan new products that sell 


on smell. 


We have had years of experience — 
could you use our years of experience 
in making good scents build good busi- 
ness? Write... wire...orcallus... 


without obligation, of course. 


Nor ‘dd, CZ ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO e@ LOS ANGELES @ ST. PAUL @© MONTREAL @ TORONTO @ HAVANA @ MEXICO CITY @ LONDON @ PARIS 
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APRIL 1949 


Odor Directory 


Here is a new approach to odor description, adapted 


for the amateur as well as the professional perfumer 


. . . Odors are defined by both odor numbers and words 


ERNEST C. CROCKER,* 


TMHE language of odors has always been vague and not 

fully descriptive of the odor sensations experienced 
when one sniffs an odorous substance. Among perfumers, 
certain terms have become common, such as fruity, flow- 
ery, woody, resinous or oriental. The connotations, how- 
ever, vary with the experience of the individual. To those 
less trained in odors there is no way of knowing exactly 
what is meant by most terms, and selections of an odorant 
for a specific use is difficult and involves much trial and 
error. 

This Odor Directory was developed as an aid to ex- 
tending and improving the description of odors. It offers 
a more exact and complete method than has been possi- 
ble heretofore, which is useful to both the perfumer and 
the technician less experienced with odorants. 

The directory includes “odor numbers” for 244 aromatic 
chemicals, and 115 natural odorants and correlates these 
numbers with the definitions commonly used by per- 
fumers. In addition, the numbers are arranged in such a 
way that odorants of like character and usage fall natu- 
rally into groups, thus aiding in the selection of materials 
of any specific type. An alphabetical index is included so 
that one may quickly find any listed odorant and its odor 


® Arthur D. Little, Inc., Cambridge 42, Mass. 
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FLORENCE N. DILLON* 


number. The method used is such that any material not 
listed may be added as desired simply by finding its odor 
number and then including it in the appropriate numeri- 
cal group. 

The odor numbers given refer to the odor of presenta- 
tion as determined from the battle or from a blotter strip 
before appreciable evaporation takes place. In the case 
of aromatic chemicals, such evaporation does not alter 
the odor number, but with most natural materials which 
are blends of many ingredients, the number changes with 
evaporation. 

Over a period of time we have noted that nearly all 
natural odorants and most synthetics tend to vary in odor 
depending on source, method of production and degree 
of purification. Further, many change with age. Accord- 
ingly, the Odor Directory is based upon such materials 
as were available from reliable dealers. All were of stand- 
ard grade, less than six months old, kept in well-stoppered 
bottles and protected from strong light. 


DETERMINATION OF ODOR NUMBERS 


The odor numbers used in this Directory are based on 
the Crocker-Henderson system of odor classification’ 


1 Described in “Flavor” by E. C. Crocker, McGraw-Hill Book Co., 1945. 
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which assumes that there are four components to every 
odor, namely: fragrant, acid, burnt and caprylic. Each 
component is measurable in eight degrees of intensity. 
Therefore, every odor can be defined by a four-digit num- 
ber, wherein each digit indicates the intensity of the com- 
ponent it represents. 

A set of odor standards? is available which consists of 
suitable materials that exemplify the eight degrees of 
intensity for each of the four components. The individ- 
ual materials were selected because in each case the in- 
tensity of one of the four components could satisfactorily 
be used as a standard. 

An odor may be compared with the odors of the stand- 
ards until a match is found for the intensity of each com- 
ponent. Advantage is taken of the fact that nearly every- 
one can concentrate on a single odor component at a 
time, momentarily oblivious to the other three. The re- 
sult of this odor comparison work is a 4-digit number 
that, even on first determination, is reasonably accurate. 

When all materials for the Directory had been given 
tentative numbers, the bottles containing them were 
arranged on a large table according to burnt versus 
caprylic numbers*® for intercomparison, to increase the 
accuracy of the original determinations. Here all the 

23, —45, —66, etc. numbered odorants were checked, 
one against the other, and burnt or caprylic figures were 
changed when found in error. Next, fragrant versus acid 
values were checked in like manner, and then fragrant 
versus caprylic. Odorants having the same values of acid, 
burnt, and caprylic, and with fragrant the only variable, 
were then placed in groups for final comparison. Each 
component was thereby examined several times. Such 
cross-checking helped eliminate original errors of num- 
bering which may arise due to olfactory fatigue or othe 
causes. 

Our odor numbering may not be the same as other 
workers will obtain. Since this directory is a first presen- 
tation, some disagreements are almost inescapable. How- 
ever, within the limitations of a single apparently repre- 
sentative specimen of each odorant and only two work- 
ers, we have tried to assign numbers representing the 
odor itself, unprejudiced by such considerations as chemi- 
cal constitution, name, or customary end-use of the vari- 


ous odorants. 


CONTENTS OF ODOR DIRECTORY 


The first section of the directory is a numerical se- 
quence of the materials studied, with word descriptions 
of the odors and their usage. The second section is an 
index listing the aromatic chemicals and natural odor- 
ants alphabetically with their odor numbers. 

The numerical listing should prove to be most practi- 
cal and useful to anyone dealing with odorous materials. 
Because the caprylic component asserts the greatest in- 
fluence in determining odor types, it was selected 
as the first differentiator in dividing the numbers 
into sections, wherein the odorants would be the most 
nearly alike. Each caprylic section presents successive 
degrees of burnt with further subdivision into groups 
with the same acid values. These units with three com- 
ponents alike are finally arranged according to increasing 
fragrance. 


2 Available from Cargille Scientific Inc., 118 Liberty St., New York 6, N. Y. 

8 Method described in more detail in “Odor in Flavor’ by E. C. Crocker, 
in Proceedings of Flavoring Extract Mfrs’ Assn., U.S.A., May 26-28, 1947, 
pages 72-74. 
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In caprylic I are materials which have weak odors and 
often are used as diluents. Those in Caprylic II are mainly 
floral modifiers, some having mildly fruity notes in ad- 
dition. In Caprylic III are floral modifiers with citrusy 
character. Caprylic IV includes many of the heavier 
odorants used in rose and floral bouquets and in the 
modern and oriental types. Caprylic V materials are used 
especially in orange blossom and Concord grade types 
and include also the “green” notes found in leaves and 
wood. Caprylic VI materials have camphoraceous and 
mentholic notes predominating, while those in Caprylic 
VII are of the fatty alcohol and aldehyde types, and the 
bitter-herb materials used mainly in flavoring. Caprylic 
VIII, as would be expected, includes strongly unpleasant 
and animal-like odors, which are generally used only in 
traces because of their intensity. 


INTERPRETATION OF ODOR NUMBERS 

Odor numbers provide a means of description applica- 
ble to all odors. Knowing the contribution made by each 
individual component toward determining the types, one 
can anticipate the odor from the odor number. 

Further study of the numerical section shows that 
fragrance generally lends pleasantness to odor. In the 
middle ranges it tends toward floweriness and in the high- 
est intensities may be heavy and even cloying. Acid gives 
“push” and makes an odor more aggressive. As the in- 
tensity of acid increases, the odor at first is mildy fruity, 
then is citral-like, and finally is sharp and irritating. 
Burnt determines woodiness in an odor but in the highest 
ranges reaches ‘““empyreumatic.”” Caprylic has varying in- 
fluence on the character of an odor. With low caprylie, 
pleasantness is noticeable. With increasing intensity of 
caprylic, the odor becomes successively musty, earthy, 
camphoraceous, rancid, and animal-like. 

To illustrate the method of interpreting an odor num- 
ber let us take 7532 and examine each component for its 
influence on the odor as a whole. The 7 frgrance indicates 
a flowery note, and the 5 acid shows a fruity charcter. 
With two moderately high numbers the odor should be 
rather intense. The 3 burnt shows woodiness and the 2 
caprylic indicates a pleasant odor. On assembling these 
impressions we arrive at a moderately intense floral, 
fruity odor, which should be suitable for modifying floral 
bouquets, especially jasmin and rose types. In the nu- 
merical index, 7532 is the odor number of Citronellyl 
Propionate, which actually has these characteristics. 

As a second illustration, take the number 8674, which 
is that of Oil of Labdanum. The 8 indicates strong fra- 
grance, while 6 acid is sharp and somewhat penetrating. 
The 7 burnt tends toward empyreumatic and the 4 cap- 
rylic shows some mustiness which with the high burnt is 
strongly resinous. The combination indicates a heavy, 
penetrating resinous odor. Since most of the digits are 
high, a powerful odor is indicated. 

In any section, as each of the digits increases the cor- 
responding odors become more powerful and the mate- 
rials should be used in smaller amounts. By comparing 
a group in one caprylic section with a similar group in a 
higher caprylic section, we find, as would be expected, 
that the higher section is composed of odorants which 
are more powerful than those in the lower and must be 
used more sparingly. This does not necessarily mean 
that an odorant from a higher section can be substituted 
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in a smaller amount for one in a lower section with the 
same final results, since the odor characteristics change 
too distinctly from section to section for this to be gen- 
eral. To a great extent, however, substitution within any 
section may be feasible and often is very practical from 
the standpoint of cost of the finished article. 


UTILIZATION OF ODOR DIRECTORY 


We have found that the Odor Directory may be used 
to identify puzzling odors, and to find alternatives or 
modifiers for odorants now in use. It can be an aid in 
selecting materials for producing particular odor eftects. 
A unique feature is that interrelationship of odor types 
becomes apparent, and means for modifying types be- 
come evident. 

Odor numbers may be used to establish quality stand- 
ards for materials, so that any chemical not having an 
odor number within specification limits can be rejected 
as unsatisfactory for the particular use in question. They 
may also be used in production control, by specifying 
limits within which the various components must fall. 

The odor standards were developed for use with odors 
well above threshold in intensity. With present tech- 
niques, the standards are not directly useful for very 
weak odors such as those of water, air, or paper, there- 
fore such odors cannot be included in this directory. 





Old Roman tower and church spire, 


seen in Grasse, flower city 


of the world, where so many of the essential oils are produced 


Odor numbers, which encompass all true odor com 
ponents, cannot define any feeling sensations which may 
accompany odor. One example of feeling is the pungency 
or pain characteristic of ammonia, formaldehyde, spices 
and some herbs, another is the cooling of menthol on 
peppermint. 

Many uses for this Odor Directory will occur to the 
resourceful operator as he works with it, and wide ap- 
plication to various odor problems is foreseen, including 
the design of perfumes. 


Odor Directory 


Part |[—Numerical Sequence 


CAPRYLIC | 
Odor cae 
Number Material Application 

3111 Benzyl! Benzoate Almost odorless; solvent and fixative, 
especially for artificial musk. 

3211 Diethy! Phthalate Almost odorless; solvent and fixative, 
especially for artificial musk. 

4211 Dimethyl! Phthalate Almost odorless; solvent and fixative, 


especially for artificial musk. 
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Odor 
Number 


3112 


4112 


3212 


4212 


6212 


5312 


4412 


5322 


6322 


6422 


5522 
6522 


6622 


7232 
4332 
6332 
7332 
5432 
6432 
7432 
5532 
6532 
7532 


5632 


6342 


Odor 
Number 


6113 


6123 


7123 


2223 


4223 


7223 


8223 


CAPRYLIC II 


Material 
Anisic Acid 
Phenylethyl 
Phenylacetate 
Anisy! Formate 
Anisyl Alcohol 
Hydroxycitronellal 
Dimethyl Acetal 
Phenylethyl Pro- 


pionate 
Farnesol 


Phenylethyl Acetate 


Cyclamen Alcohol 


Cyclamen Propionate 


Phenylethy! Iso- 
butyrate 
Phenylethy! Butyrate 


Cyclamen Butyrate 


Methyl lonone 
Santalyl Acetate 
Rhodinyi Phenylace- 
tate 

Rhodinyl! Butyrate 
Aldehyde C-16 
Citronellyl Acetate 
Rhodiny! Isobutyrate 
Nery! Acetate 
Citronelly!l Butyrate 
Citronellyl Pro- 


pionate 
Geranyl Propionate 


Linalyl lsobutyrate 


Application 


Mild, slightly rosy; sweetener and 
blender, especially for lily and lilac. 


Sweet mild rosy; a floral blender. 


Mild floral; used in heliotrope, tube- 
rose, etc. 

Mild floral; used as a blender for 
floral types. 

Slightly musty, fruity, floral; used as 
a base for lily, lilac, etc. 

Slightly fruity; used as a modifier for 
rose and other floral types. 

Slightly fruity, rosey; used as a 
blender for rose and other floral 
types. 


Fruity, peach-like; used in rose, jas- 
min, hyacinth, etc. 

Resembles lily, violet and hyacinth; 
used in perfumes of these and other 
floral types. 

Slightly more fruity than the alcohol; 
used in floral compounds such as 
rose, lily, lilac, violet, etc. 

Fruity, rose-like; used in floral com- 
pounds. 

Fruity, rose-like; used in floral com- 
pounds. 

Fruity, rose-like; used in floral com- 
pounds. 


Mild, sweet, floral; used in violet and 
other floral bouquets. 

Rosey; floral blender for rose, and 
other floral types. 

Rose de Mai type; used in floral com- 
pounds. 

Moss rose type; used in floral com- 
pounds. 

Fruity, floral; used as a flavor and in 
floral compounds. 

Fruity; used in rose, carnations, and 
other floral compounds. 

Fruity, rosey; used in rose and other 
floral compounds. 

Floral, fruity; used in rose, jasmin, 
ete. 

Fruity, rosey; used in rose, jasmin, 
etc. 

Fruity, rosey; used in rose, jasmin, 
etc. 

Fruity; used in rose, jasmin, etc. 


Fruity, woody floral; used with lav- 
ender, and in jasmin, lilac, etc. 


CAPRYLIC Ill 


Material 


Vanillin 


Ethyl Vanillin 


Musk Ketone 


Acetate C-12 
Benzyl Alcohol 


Oil Peppermint, 
distilled 


Methyl Salicylate 


Application 


Slightly musty, fragrant; used as a 
sweetener and blender for flavors 
and for perfumes. 


Slightly musty, fragrant; used as a 
sweetener and blender for perfumes 
and for flavors. 

Smooth musky; the nicest of the arti- 
ficial musks, used as a sweetener, 
blender and fixative in perfumes. 
Mild fruity; blends with most floral 
notes. 

Mild fruity; used in jasmin, and other 
floral compounds. 

Fragrant, minty, slightly fruity; used 
mainly in flavors. In perfumes for its 
cooling effect and its fragrance. 
Fragrant, minty, fruity; used mainly 
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3323 







4323 













5323 


7323 


3423 


4423 









5423 


6423 





















































8423 


4523 
5523 
6523 
3623 
5623 
6623 


7623 
6723 


7723 


7823 


4333 


5333 


6333 


7333 


4433 


6433 


5533 


2633 


3633 


5633 
6633 


7633 
8633 
7733 


7833 


4343 


6343 
7343 


4443 
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Nerolidol 
Anisyl Acetate 


{ Anisic Aldehyde 


: (Aubepine) 


Ethyl Aubepine 
Oil Anise, Russian 
Phenyl Cresyl Oxide 


Cinnamic Alcohol 


Gerany! Acetate 


Cinnamy! Acetate 


Oil Ylang Ylang, 
Bourbon 


Anisy! Propionate 
Benzy! Acetate 
Isobutyl Phenylace- 
tate 

Hexy! Butyrate 
Benzyl! Propionate 
Geranyl Butyrate 
Benzyl! Butyrate 
Hexyl Cinnamic 
Aldehyde 

Amy! Crotony! Ace- 


tate 
Allyl Caproate 


Phenylethy! Dimethy! 
Carbinol (Centifol) 
Oil Grapefruit 


Oil Orange, Sweet 
California 

Oil Lime, distilled 
Oil Curacao Peel 


Oil Bergamot 


Oil Lemon, Messina 


Hexyl Caproate 
Hexyl Propionate 


Hexyl Acetate 
Tolyl Acetate 


m-Toly! Carbiny! 
Acetate 

Oil Verbena 
Citral 

Amy! Cinnamic 


Aldehyde 


Phenylethy! Dimethyl 
Carbinyl Acetate 


Linaly! Acetate 
Terpiny! Propionate 


Oil Bitter Orange 
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in flavors. In perfumes, used for its 
fragrant top notes, in cassie, tube- 
rose, chypre, etc. 

Mild floral, lily-like; used as a 
blender for floral compounds. 

Mild floral; used as a blender espe- 
cially for cassie. 


Sweet odor of hawthorn; used in li- 
lac, cassie, heliotrope, etc. 


Heavy, fruity, floral, anethol-like; 
used mainly in flavors. Somewhat in 
perfumes as a sweetener. 

Suggestive of narcissus and rose; 
used in floral compounds. 
Hyacinth-like; used as a fixative for 
hyacinth, lilac, lily, rose, jasmin, etc. 
Fragrant, suggestive of rose and lav- 
ender; used in rose, jasmin, laven- 
der, etc. 

Soft, sweet, rosey; used in rose, jas- 
min, and other floral compounds. 
Powerful, slightly fruity, floral; used 
in lilac, violet, oriental, and many 
floral compounds. 

Fruity, floral; used in jasmin and 
other floral compounds. 

Fruity, jasmin-like; used in jasmin, 
tuberose, etc. 

Fruity, floral; used as a modifier for 
tuberose, rose, carnation, etc. 

Fruity; modifier for floral compounds. 
Fruity; used in jasmin, etc. 

Fruity, rosey; used in rose, jasmin, 
etc. 

Heavy, fruity; modifier for jasmin. 
Fruity, jasmin-like; used in the same 
way as amyl cinnamic aldehyde. 
Fruity, jasmin-like; used in jasmin 
compounds. 

Fruity, pineapple-like; used mainly in 
flavors. 


Floral, citrusy; used in jasmin com- 
pounds. 

Floral, citrusy; used mainly in flavors. 
Blends with verbena, lemon, gar- 
denia, chypre, etc. 

Floral, citrusy; used mainly in flavors, 
and in perfumes for its orangey 
notes. 

Florai, citrusy; used mainly in flavors. 
In perfumes for its citrus character. 

A variety of orange; used mainly in 
flavors. 

Floral, orange; used in almost all 
floral types and in many oriental 
blends. 

Italian lemon oil, used mainly in fla- 
vors. A smoother odor than the Cali- 
fornia lemon. 

Sharp citrus, but weak and not very 
useful. 

Sharp citrus, but weak and not very 
useful. 

Sharp citrus, but not very useful. 
Sharp, fruity; used in jasmin, lilac 
and tuberose. 

About like tolyl acetate in odor and 
use. 

Heavy citrus, very fragrant and pow- 
erful; used in many floral bouquets. 
Sharp, lemony; used in most citrus 
blends. 

Powerful, heavy, sharp; used in jas- 
min, lilac, etc. 


Floral, rosey; used in rose, etc. 


Fruity, floral; woody; used in jasmin, 
oriental, gardenia, etc. 

Woody, fruity, floral; used in laven- 
der compounds. 

Slightly more woody than the sweet 
orange; used in floral and oriental 
types, but mainly in flavors. 





6443 
7443 
8443 
5543 


6543 


7543 
6643 
7643 


7743 


7253 
5353 
7353 


5653 


6263 


7563 


7473 


Odor 
Number 


5114 


6114 
6214 
7214 


4314 


6314 


3124 
7124 


8124 


2224 
5224 
6224 


7224 


8224 


4324 


5324 


Oil Mandarin 


Citroneily! Phenyl- 
acetate 

Geraniol Palmarosa 
Nerol 

Rhodiny! Acetate 


Linalyl Benzoate 


Cyclogeraniol 
Oil Lemon, Cali- 
fornia 

Jasmin absolute 


Rhodiny! Formate 


a-lonone 

Terpinyl Acetate 
f-lonone 

Dimethyl Benzyl 
Carbinyl Acetate 
Isocitronelly!l Acetate 


Oil Clove 


Oil Nutmeg 


Woody, citrus, tangerine-like; used 
mainly in flavors. In perfumery for 
its citrus notes. 

Floral, citrus, woody; used in jasmin, 
rose, etc. 

Rosey, citrus, woody; used in floral 
bouquets. 

Sweet, rose, neroli-like; used in or- 
ange blossom, rose, etc. 

Red rose type; used in all rose bou- 
quets. 

Heavy, resembling broom and tube- 
rose; used in these and in oriental 
types. 

Heavy, rosey; used in floral com 
pounds. 

Heavy, citrus; used in flavors and in 
some perfumes. 

Sharp, citrus, floral, woody; used in 
almost all types of perfumes. 
Powerful red rose type; used in all 
types of perfumes especially carna- 
tion. 


Woody, orris, violet-like; used in all 
violet perfumes. 

Bergamot and lavender-like; used in 
lavender and cologne types. 

Slightly more fruity than the &-form; 
used in the same way. 

Woody, hyacinth-like; used in hya- 
cinth and lilac types. 


Fruity, somewhat like io- 
none. 

Spicy, fruity, woody; used in fla- 
vors; and in oriental and spicey per- 


fumes. 


woody; 


Spicy, fruity, woody; used in fla- 
vors and in oriental perfumes. 


CAPRYLIC IV 


Material 


Coumarin 


3-Methy!l Coumarin 
Methyl! Naphthy! 
Ketone 


Furanacrolein 


Phenylethy! Salicy- 
late 


Benzyl Isoeugenol 


Phenyl Benzoate 
Musk Ambrette 


Heliotropin 


Cyclohexyl Cinna- 
mate 

Phenylethy! Alcohol 
Cinnamic Acid 


Benzoin Siam, resin 


Oil Sweet Birch 


Santalyl Phenylace- 
tate 
Hydroxycitronellal 


Application 


Resembles new mown hay; used in 
this and in lavender, fougére, chypre, 
etc., as a sweetener and intensifier. 
Also used in flavors. 

Slightly heavier odor than coumarin; 
used about the same way. 

Musty, orangey; used as a fixative 
for orange flower types. 

Musty, orangey; used in rose and or- 
ange flower types. 

Faint, but lasting rose-hyacinth type; 
used in floral compounds as a fixa- 
tive. 

Faint, carnation-like; used as a fixa- 
tive, especially for violet compounds. 


Mild, musky; used as a fixative. 
Musky, aromatic; the most powerful 
of the musks, used as an intensifier 
and fixative in many fine perfumes. 
Heliotrope-like; used in lilac, carna- 
tion, sweet pea, etc., for lasting 
sweetness; a fixative. 

Mild, slightly balsamic; used some 
what in floral and oriental types. 
Honey-rose; used in rose, neroli, or- 
ange-blossom, jasmin, etc. 

Heavy, balsamic, vanilla-like; used 
as a fixative for oriental types. 
Heavy, sweet, somewhat balsamic 
and vanilla-like; used as a fixative 
for oriental types. 

Slightly more musty and woody than 
methyl salicylate; used in about the 
same way. 

Honey, floral; used as a fixative in 
floral and oriental types. 

Floral, slightly musty; used in mu- 
gvet, lilac, hyacinth, etc. 
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6324 


7324 


8324 


4424 


6424 


7424 


8424 


6524 


8524 


6624 


7624 


8624 


5234 


6234 


7234 


6334 


7234 


8334 


6434 


7434 


8434 


6534 


5634 


6634 


7634 


5734 


6734 


7734 


3244 


4244 


5244 


7244 


4344 


6344 


5444 


6444 


8444 


8544 


Anethol 

Acetanisol 

Cinnamy! Cinnamate 
Gerany! Benzoate 
Cyclamen Aldehyde 
Oil Lavender, 38-40 
per cent 

Oil Lavender, 50-52 
per cent 

Acetyl! Isoeugenol 


Oil Cananga 


Linaly! Cinnamate 


lsceugenol 


Cyclohexy! Butyrate 


Isobutyl Cinnamate 
Balsam, Peru 


Bois de Rose, Brazil- 
ian, South 


Isoborny! Propionate 


Balsam Tolu, resin 


Tuberyl Acetate 
Oil Cabreuva 
Aldehyde C-18 
Tuberic Alcohol 
Linalyl Propionate 
Gerany! Phenylace- 
tate 

Terpinyl Butyrate 
Linalyl Butyrate 
Isopulegyl Acetate 
Gerany!l Formate 
Amy! Cinnamic 
Aldehyde Dimethyl 
Acetal 

Cedrene 


Cedrol 


Bornyl Acetate 
Isobornyl Acetate 


Oil Serpolet 
Santalol 
Oil Copaiba 


Oil Cedarwood 


Oil Sandalwood 


Rose Otto, Kazanlik 


Rose absolute 
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Heavy, musty, fruity, floral; used 
mainly in flavors. 

Sweet, musty, floral; used in fou- 
gere, tréfle, mimosa, etc. 

Sweet, balsamic; used in heavy and 
oriental perfumes. 

Sweet, soft-rose; useful in rose com- 
pounds. 

Floral; used in muguet and cyclamen 
compounds. 

A slightly low ester content not quite 
as powerful a lavender. 

Woody, floral, minty; used in many 
floral compounds. 

Spicey, sharp; used in new mown 
hay, carnation, and other spicey 
compounds. 

Similar to Ylang Ylang, but much 
cruder, used in soaps, etc. 


Spicey, heavy, lily, jasmin-like; 
used in jasmin, tuberose and rose 
compounds. 


Spicey, sharp, heavy; used in carna- 
tion and oriental compounds. 
Heavy, jasmin-like, spicey; used in 
jasmin, rose, oriental, etc. 


Soft amber type; used in modern and 
oriental bouquets. 

Resin Honeysweet, balsamic, used in 
floral and oriental types. 
Reminiscent of rose, orange and 
mignonette; used in floral perfumes. 


Woody, piney; used in lavender and 
woody compounds. 

Woody, balsamic, piney; used as a 
fixative for floral compounds, especi- 
ally lilac. 

Heavy, resembles tuberose; used in 
heavy, floral and oriental types. 
Woody, nutty, with a slight vio'et 
character. 

Coconut-like; used in flavors; and 
gardenia and tuberose perfumes. 
Heavy, floral, nutty; used in tuberose 
compounds. 

Fruity, floral, woody; used in laven- 
der, rose and lilac. 

Sharp, fruity, rosey, woody; used in 
floral bouquets. 

Sharp, fruity, rosey, woody; used in 
floral bouquets. 

Sharp, fruity, floral, woody, rosey; 
used in floral bouquets. 

Sweet, sharp, slightly minty; used in 
lavender compounds. 

Sharp, rose leaf type; used in rose 
and orange blossom compounds. 
Jasmin-like; a smoother note than 
amyl cinnamic aldehyde for jasmin 
compounds. 


Mild cedarwood; used in woody 
compounds. 

Mild cedarwood; used in woody 
compounds. 

Pine needle type; used in woody 
compounds, disinfectants, and fla- 
vors. 

Smooth, piney; used in woody or 
piney compounds. 

Sweet, mild, sandalwood odor, used 
in rose, violet, and oriental com- 
pounds. 

Musty, woody; used in heavy and 
oriental compounds. 

Mild, woody, spicey; used as a fixa- 
tive for woody, heavy compounds. 
Sweet, musty, woody; used in all 
heavy types, especially in oriental 
compounds. 

True rose otto; used for finishing 
touches in many of the better floral 
and oriental compounds. 

Woody, rose; used in many fine per- 
fumes for finishing touches. 


8644 


5254 


8254 


6354 


7454 


7654 


8654 


8754 


Oil Cinnamon, 
Ceylon 


Vetiveryl Acetate 


Oil Amyris Bal- 
samifera 


Oil Pine Needle 


Oak Moss, resin 


Cinnamic Aldehyde 


Oil Cassia 


Oil Camomile 


Heavy, spicey, very smooth; used 
mainly in flavors; and for the better 
spicey perfumes. 


Resembles vetiver but is milder; pro- 
nounced woody character; used in 
modern bouquets. 

Source of West Indian Sandalwood; 
stronger, cruder; used about the 
same way. 


Musty, woody, piney; used in woody, 
piney types and especially in disin- 
fectants. 

Heavy, woody, musty; used as a 
fixative in many modern and orien- 
tal types. 

The main constituent of oil cassia 
and cinnamon, somewhat cruder; 
used in flavors and perfumes where 
smoothness is not required. 

A crude cinnamon; used in flavors 
and perfumes as is cinnamic alde- 
hyde. 

Sharp, citrus odor with smooth, 
woody tones; used mainly as a fla- 
vor but imparts interesting effects to 
the heavier type perfumes. 





1 universally acceptable theory of odor perception, covering 


all component factors, has never been successfully developed. 


5264 


5464 


6464 


5564 


7564 


4174 


Myrrh, resin 


Olibanum, resin 


Labdanum, resin 


Oil Vetiver, Haiti 


Oil Vetiver, Bourbon 


Oi! Myrrh 


Heavy, balsamic, somewhat like in- 
cense; used as a fixative in modern, 
French, and oriental types, also as 
an incense. 

Soft, incense-like; used in oriental 
and French types, as a fixative; and 
in incense. 

Balsamic, heavy, woody, resinous; 
used in many fancy perfumes of the 
heavier types, as a fixative. 

A somewhat less powerful vetiver 
than the Bourbon variety. 

Heavy, resinous, woody; used as a 
fixative in many perfumes, especially 
modern and oriental types. 


Resinous, aromatic, balsamic, in- 
cense-like; used in heavy, oriental, 
and modern types, as a fixative and 
in incense. 


(To be continued in May issue) 
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N 1828, Pierre Francois Pascal Guerlain founded his 

perfumery shop in the Rue de Rivoli, a street which 
was as yet embryonic and whose majestic lines were not 
to reach their full development till the 2nd Empire, 
though Meurice was already setting up his hotel there. 
A factory in the open country not far from the Place de 
l’Etoile was developing the scents and powders so soon 
to have conferred on them the 
approbation of people of good 
taste. 

Moreover, soon afterwards, in 
1844, the founder of the firm 
stole a march, so to speak, on 
Haussman’s planning in his anx 
lety to the most 
fashionable districts for his cre 
ation, and moved his household 
goods to the Rue de la Paix. This 
was the only important street 
the boulevards; for at that time there existed 
neither the Rue Auber, nor the Rue du Quatre-Septem- 
bre, nor the Avenue de l’Opéra. It was there that for 
eighty years the windows of Guerlain made elegant 
women stop on their way; while the factory moved from 
the Etoile to Colombes, later moving to Bécon-les-Bru- 
yéres where the terrible bombardment of 1943 put it to 
such a severe test. 


£20 
Years 
Age 


choose eve1 


neal 


However, Pierre Francois Pascal pursued his research 
and his experiments and achieved a series of master 


Deki 


strokes. As early as 1850, he presented Parisian ladies 
with “Baume de la Ferté” and “Lotion de Guerlain” 
with which they were immediately enchanted and which 
have never ceased to be in vogue. ‘Thereupon he became 
the accredited purveyor to the Empress and this, natu- 
rally, brought him the favour of her brilliant court of 
pretty women. Then he created for Eugenie “L'Eau de 
Cologne Impériale” and this, after winning the favoun 
of the Empress of the French, later won that of the smart- 
est men in the world. 

Now, from the year 1861, the forebear of the Guer- 
lains had taken into partnership Aimé, his eldest son, 
who was to be the founder of the Syndicat de la Partu- 
merie. Three years later, he took as partner also his sec- 
ond son Gabriel. 

In the end, Gabriel alone took over the direction of 
the firm and held it till his death in 1933. It was he who, 
thanks to his exceptional gifts and unusual merits—en- 
ergy, capacity for work, clear business head—developed 
the Parfumerie Guerlain to its full scope. 

He, in his turn, associated with himself his two sons, 
Pierre and Jacques, as soon as they attained their major- 
ity. And these two both carry on the effort of their father 
and their family with an untiring will to create which 
has produced a magnificent collection of perfumes: 
“L’Heure Bleue,” ‘“Mitsouko,” “Shalimar,” “Liu,” “Vol 
de Nuit,” to mention only a few; and to a whole series of 
lipsticks and beauty preparations which are equally well 
known. Both of them, too, have now brought their chil- 
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dren to share the responsibility of their heavy charge and 
they have specially entrusted them with the task of re- 
establishing Guerlain’s network of foreign agencies and 
recovering the means of production which were so hardly 
hit by the war. 

Thus, in a little over a century, four generations have 
succeeded each other at the head of the Parfumerie Guer- 
lain, a dynasty indeed, upholding the prestige of its name 
by its unswerving loyalty to its own principles of careful 
workmanship and faultless presentation. 

First as to the quality of the products. It is there above 
all that a persevering diligence has proved its value in 
that it has raised the quality of its production to a high 
standard and guaranteed its level by a long series of 
repeated experiments, handed on from father to son, 
each of which confirms the value and brings improve- 
ment to the outcome of the others. 

By this method has the gradual selection of raw mate- 
rials been made. Before any purchases are made, a rigor- 
ous examination is carried out by a member of the family 
whose special task it is, and the suppliers know this and 
respect it. Indeed, some of the essences, those of prime 
importance, are actually manufactured in the laborato- 
ries and distilleries attached to the factory. 

Similarly, another member of the family has the 
exclusive privilege of preparing the perfumes, and he in 
his turn checks the raw materials and guards the secret 
of the formulae so that they become from that moment 
a part, as it were, of the family property. 


This also accounts for the ever-increasing technical 
knowledge of the heads of the family, their patiently ac- 
quired intimacy with their art, and their creative power. 
Cheir uninterrupted inheritance of learning gives them 
the best possible chances of success in their ceaseless quest 
for improvement, and no consideration for the cost price 
of their goods is allowed to impede them in their striving 
after the best. 

This is how Guerlain perfumes have acquired theit 
particular character, a special bouquet, as one says of 
great wines, and a style which is really their own. They 
are remarkable for the perfect fusion of their elements; 
and this is due chiefly to the high quality of the basic 
ingredients which contain nothing but natural products 
whose perfume persists long after the first vapours have 
evaporated. These personal characteristics can be dis- 
cerned in a wide variety of creation, for, needless to say, 
Guerlain does not allow his methods to lead to uni- 
formity or monotony. On the contrary, in no other house 
are the harmonies of a combination so well attuned or 
the innumerable key changes of synthesis better rung. 
No other house can so pride itself on its fertility of in- 
vention. 


The September 1948 issue of Industrie de la Parfumerie, 
Paris, France, devoted its entire editorial content to the 
story of the firm of Guerlain. A condensed portion of that 
part covering the company growth is here reproduced. 


The members of the Guerlain family invent the forms 
in which their perfumes are packaged. How well they 
have succeeded is shown here. Also reproduced are 


some of the Guerlain salons. They reflect exquisite taste. 


















Karl Voss 


Throughout the perfume and its closely allied indus- 
tries, Karl Voss is probably the best known man in the 
paper box industry. He has been associated with that in- 
dustry since 1912; and is credited generally with having 
contributed more artistry to the creation of fine pape 
box packaging than any other man in the United States. 
For that reason as well as for his thorough knowledge of 
all branches of paper box manufacturing and his fa- 
miliarity with the toiletries business, his advice is sought 
and respected by leaders in the industry. The suggestions 
Mr. Voss makes as to how the influence of the containe) 
may be employed to build up toiletries sales ave timely 
and worthy of careful consideration. 

His intimate knowledge of the manufacture of pape) 
boxes began when he entered the factory of William 
Buedingen & Son, Rochester, N.Y. where he worked 
for several years before coming to New York in 1912 as 
metropolitan representative for the company. 

Sensing the growing demand for finer paper boxes Mr. 
Voss established the Karl Voss Corporation on January 
1, 1924. The plant and offices were located in Long Island 
City and the company began business with a staff of 25 
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Get Back to 


How containers reflecting the worth 


S each new and finer essence was created by the per- 

fumer throughout the years, he sought to complement 
it with a container which might fully reflect the worth of 
such fragrances. Thus by the individuality and distine- 
tiveness of his container he expressed the personality by 
which his product was to be known and accepted. 

This subtle appeal can rightly be credited with much 
of the increasing interest in perfumes and can likewise 
be said to have influenced the not too modest yearly 
growth of the industry up to ten years ago. Then in a 


period of phenomenal expansion the industry prospered, 


making hand made paper boxes for the perfume and 
cosmetic industry. The company prospered and by De- 
cember of its first year was forced to move to new and 
larger quarters in the Lipton building, Hoboken, N.]. 
where it remained until it moved to its present location 
in 1932. The company supplies machine and fine hand 
made paper boxes to meet the needs of all types of cus- 
tomers. 

Throughout his business career Mr. Voss has kept in 
intimate touch with the perfumers and cosmetic manu- 
facturers he serves, familiarizing himself with then 
packaging problems particularly and also with the prob- 
lems of the industry. In the early twenties he was secre- 
tary of the old Perfumery, Soap and Allied Industries, an 
organization which met monthly to discuss trade prob- 
lems. Mr. Voss has also served as a member of the Conven- 
tion Committee of the Toilet Goods Association and its 
predecessor associations for many years. He is now chair- 
man of the Convention Committee of the Toilet Goods 
Association, a task which calls for the employment of the 
executive ability with which he is richly endowed. 
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First Principle 


of the contents influenced the growth of the industry 


demand exceeded supply and emphasis was placed on 
production in quantity without regard for future de- 
velopment, so that today we are faced with the unpleas- 
ant fact that very little new in the way of products and 
packages are available. The ingenuity of an industry 
seems to have been lost in the process and much of the so 
called new is just a rehash of the old. 

The use of perfumes and cosmetics has become a daily 
necessity to the American woman's way of life, now add- 
ing up to a tremendous volume. To maintain those sales 
and to further increase them calls for more of the same 
ingenuity responsible for the past progress of the indus- 
try. 

There is also a considerable total of the yearly con- 
sumption which must be classified as gift buying. This 
latter being of such proportion, serious consideration 
should be given to the effect good packaging will have on 
these gift buyers. To attempt, in the face of present day 
buyer psychology, to cheapen packages by over-simplifi- 
cation or poor substitution, could very well be a costly 
experiment. The logical result of such forced economy 
might be gift buying of other and more attractive mer- 
chandise to the detriment of perfume and cosmetic sales. 

Change in design and construction, however, may 
actually result in the improvement of a package, some- 
times at a lower cost. Consideration of the correct pack- 
age for a given item must depend somewhat on factors 
peculiar to the method of operation and policies of the 
individual toilet goods manufacturer which, therefore, 
establish to a degree the price range within which the 
package must be produced. Nevertheless, there are those 
principles which can, in a broad sense, be said to apply 
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s In Packaging 


‘and why they may do so again 


to almost every package in practically every instance. 

The package must be of suitable size and construction 
to properly contain and protect the contents for which 
it is designed. It may be of conventional or odd shape, 
whichever is best suited for the product, but in any event, 
there should be some logical reason for its selection. 

Decorative design must express the feeling of com- 
pleteness and finesse to suggest to the consumer the idea 
of quality and to reflect the personality of its maker. The 
materials utilized in carrying out the design, whether in 
the form of ornaments, colored papers, printed or litho- 
graphed wraps, or fabrics and their substitutes, should 
emphasize these points. Use of expensive materials as 
such does not necessarily make for the best package. The 
successful use of any materials depends on their treat- 
ment and how they are utilized. 

The reuse value a package may have is debatable, in 
any event it is an error to sacrifice the functional purpose 
and sales appearance for any consideration of its reuse. 

In the design and construction of the proposed pack- 
age thought must also be given to the degree of perma- 
nence required and how this affects the ultimate cost of 
the product. Type of package varies from a one time use 
for an item purchased and immediately removed from 
the box, to a continued use until the contents have been 
consumed. 

Construction and design should be of such nature as 
to permit final assembly or packing at a minimum cost. 

Careful analysis of the problem as it affects the toilet 
goods manufacturer should make possible a solution by 
which an improved standard can be established and ways 
still found to keep package costs at a fair level. 
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Drug Chains Pushing 


Private Label Lines 


AR weariness, Spring fever and general indifference 

is combined as a unit by buyers as one reason that 
cosmetic sales lag. “It has been so long since the girls 
really had to make a book,” said a buyer, “that even the 
girls who did before the war are now just as lax and in- 
different as the new recruits to the department. 

“If we could just find something to spark them into 
action—to make them realize the opportunity they miss 
by lack of knowledge or indifference to stock and to the 
wants of customers. The take-it-or-leave it days are over 
but probably the only fact which will awaken the depart- 
ment to the present day situation is the firing of a few of 
the girls.” 

Buyers are like other people, quick to place the blame 
for lack of sales on other shoulders. But how much real 
advertising is being done by the stores? Last month it 
was limited both in appeal, in the presentation of style 
merchandise, and its use to any woman. The cosmetic 
burden was carried in the newspaper columns: The story 
of a new way to keep one’s hands really clean—use a hand 
lotion not only after washing but before and then after. 
A grand way to use plenty of lotion but it does keep hands 
soft, free of grime, and white. The importance of how 
powder should be applied was told in another column 
and something of its fine texture and what it would do 
for the sallow complexion that comes in the early Spring 
—because the intense light shows it up. 
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Stocks Cleared, Lines Shortened, 


National coverage at merchandising levels in depart- 






Few stores are so unionized that the girls cannot come 
a little earlier than the regular opening to attend a dis- 
cussion meeting, and on Mondays the Chicagoland stores 
open at 12 noon, and other days at 10, against the pre- 
war time of first 8:30 and then 9 o'clock. The shorter 
hours seem to indicate shorter total sales as well—which 
was not the intent when stores went on a 40-hour sched- 
ule for the week. 

When demonstrators come from the manufacturers 
with new ideas the cosmetic buyers put them behind the 
counter. Why not have the girls come in early, or even 
better, have the manufacturer plan a dinner for the gals 
and permit the demonstrator to give a pep talk? True, it 
will be confined to that specific line but any girl who is 
alert will find enough ideas to increase her sales for weeks 
to come. It works in other departments of the large stores 
so why not in cosmetics? When the idea was presented to 





Colognes and toilet waters selling strong. 

Trade picture has taken a turn for the better in 
Buffalo. 

Cosmetic section in specialty store justifies it- 
self. 

Demonstrators need more training. 

Long lipsticks losing favor. 





a buyer she said: “But it is not done in cosmetics,” that 
seemed to close the book. But open a new one if your de- 
partment moves ahead of the last quarter's figure. That 
should be easy for it was a dull time: in sales. 

Probably the basic reason that demonstrator’s classes 
and talks are not given before salespeople is directly 
traced back to the source—the manufacturer. From a half 
dozen different cities reports come that the present day 
demonstrators, considered as whole, are not well trained 
and far from the pre-war alert, wide-awake women who 
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Stores Ready For Promotions 


ment stores and chains reported here in six pages 


used to present a new line with plenty of enthusiasm and 
new samples. 

About a year ago one of the largest distributors of mer- 
chandise to retailers throughout this area dropped its 
line of cosmetics to permit its customer to handle any 
line he wanted. The firm had spent over $1,000,000 to 
build this private label line and to put it over with the 
trade and orders had been comparatively good until the 
wartime made certain ingredients difficult to obtain. 
Then the decision was made to drop the line. 

Throughout the Midwest there are a number of stores 
with international and wide-spread national reputation 
which in pre-war days carried merchandise under their 
private label. These stores did an excellent business with 
these brands and stood behind every jar and bottle that 
was sold. Today, who is doing it? Department stores re- 
port that it is too difficult to sell. “A girl wants to hand 





Good demand for compacts is developing. Trend 
is toward plain, flat cases. 

Buyers are readjusting lines. 

Super-ballyhoo pays off. 

Toiletries manufacturers must find an effective 
way to compete with jewelry and handbag promo- 
tions. 





merchandise across the counter and a name-brand,” said 
one of the old-time buyers, whose store did a wonderful 
business on its own brands. Today it has a few left which 
are always on order by the customers, so small is each 
shipment. 

The chain drug stores have stepped into the private 
label gap and are featuring their value with pms to their 
own sales force, who in turn sell this group of merchan- 
dise in preference to the name brands. And there are re- 
peat sales proving that the item has value. 
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Until manufacturers, whose volume is reduced, retail 
stores, whose sales are down, and women, who want the 
merchandise but hesitate to pay the tax, GET TO- 
GETHER, Congress will still filibuster over this or that. 
\ cosmetic lobby is needed—immediately. 

Closely allied with a good lip-stick is the preparation 
to keep it on which Emery Bird & Thayer, Kansas City 
has featured. Add to that a fine powder which does not 
leave a powdered look, regardless of its application, and 
you have a threesome that ought to be good throughout 
the Summer. Powdered faces are going out of fashion 
and most women need some application instruction. 
Rubbing a dirty powder puff on a dirty face—such as all 
the large cities produce free of charge to aid cosmetic 
cleansers—is one reason for more and more attention to 
the selection of a foundation that will hold the powder 
thru the April-May rains. John W. Thomas & Co., Min- 
neapolis, suggests this in clever advertising and the 
woman mixing the powder to one’s own complexion also 
gives instruction in its deft application. During Lent the 
wide-spread Midwest presentation of the silk screen pow- 
der by Rubenstein had women rushing in for it for silk is 
still a new word in today’s pocabulary in compari on with 
nylon. 

Mandel Brothers, one of the most promotion-minded 
stores in Chicagoland, used a 2-column-14-inch ad; Car- 
son Pirie Scott & Co. used 5-columns on a 5-inch deep ad; 
Walgreen used a half page, 8-columns across, to tell the 
story of powder, foundation, rouge and lip-stick. With 
such a barrage, sales were made and merchandise handed 
across the counter. 

“The sale was satisfactory,” said a leading State Street 
buyer, “our only complaint was that the girls didn’t work 
to make a book, for the entire line could have been sold.” 

Famous-Barr Co., St. Louis, has been studying the eye 
business and reports there is a need for cream and pads 
to give relaxation to weary muscles. This was a popular 
2-in-1 idea that did appeal, as do all the half price sales. 
Ihe Fair, Chicago, was one of the few stores that recog- 
nized the need of a hand-cream for Spring use and its half 
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price event, that stressed softening and nail improvement, 
had a substantial reaction. 

Penney’s of Milwaukee also joined the half-price sales’ 
group offering fitted cosmetic kits, compacts, metal lip- 
case holders, comb, mirror, and coin purse. Exactly what 
the career girl needed and at her price, $1.66 plus a 10 per 
cent tax. 


SELLING FOR MAY 


When you read this your Easter business will be com- 
pleted and plans for May will be well along. Buyers who 
suggested some programs are of the opinion that aggres- 
sive selling is needed and with display, intelligent sales- 
manship will produce new business in friction lotions, 
colognes, in which two or more are sold as a unit, and lip- 
sticks. Of the later, there should be at least three—one for 
home, the office and one’s purse. 

One buyer expanded the lip-stick idea by suggesting 
that one purchase the shade which will make the teeth 
appear whiter than usual. Some colors make teeth yellow, 
others give a blue cast. “Try several until you have one 
which is exactly the shade for your teeth,” advised this 
buyer” “and then match it with nail polish to accent the 
clarity of your hands. And, she added, “use plenty of 
hand creams to keep them in good condition.” 

Some day, a smart buyer or a manufacturer with an eye 
on new sales is going to see a greater use for the sale of 
hand cream. Every photographic store should offer it to 
every patron who does his own processing. 

When Spring really moves in on the Midwest there is a 
rash of fashion shows. Cosmetic buyers who feature clin- 
ics on make-up at this same time are preparing the way 
for aggressive selling and for the “hand-me-a-jar of ——.” 
I liked the way it was shown. Several stores throughout 
the area that have tried the clinics for customers have had 
standing room. At least a manufacturer can do his part 
and stimulate the idea, if only to sell his product which in 
turn will benefit the entire industry. 

One manufacturer has a representative at women’s 
clubs—at day and night groups. Following such a lecture 
the store which carries this merchandise has a line of 
women waiting to have a “prescription” written for them. 
It is an idea that has produced a small fortune for this 
firm. The story is told simply, effectively and with sales’ 
returns that are most satisfactory.—Jean Mowat 


DALLAS 





Lines Being Shortened 
and Adjusted 


OTH department stores and drug counters took ad- 
vantage of the interim between Valentine’s Day and 
Easter to concentrate on special sales to clear shelves for 
the warm weather season. These items were promoted 
more through counter displays than through newspapet 
advertising. Powders, colognes and nail polishes were of- 
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fered in special combination groupings. Nail polish and 
lipstick combination continued in popularity. Sales were 
peppy on hand lotions and skin creams. 

Cream shampoos proved in demand with a good vol- 
ume still maintained on home permanents, Scalp oils and 
hair pomades sold briskly. 

Most surprising demand was for compacts. Many of 
these were offered at lowered prices and those in the me- 
dium range were most appealing. The trend, according 
to one department store, was toward the plain, flat cases 
and away from the very ornate variety, Cases which pro- 
vided for loose powder were favored. This trend also was 
displayed in regular face powder where requests for cake 
types of powder an dallied forms dropped below loose 
powder. ‘The move seems definitely toward use of more 
foundation creams and powder bases supplemented by a 
film of powder. 

Lipsticks in lighter shades and toward pure red rather 
than blue tones sold steadily. Long lipsticks were losing 
favor to the shorter variety which seem to fit more handily 
in the handbag. One buyer reports that the appearance 
of the lipstick case is oftentimes more important than the 
brand name. 





Drug store chains are reaping the harvest made possible because 


department stores found private label brands “too much trouble.” 


Several stores reported good sales on fancy toilet soaps. 
Most of these have featured the bars in special counter 
displays. Color and interesting shapes tend to govern de- 
mand for these soaps most of which are destined for gifts. 

Many buyers mentioned that they were taking advan- 
tage of this sale period to readjust and shorten their lines. 
The trend toward more dollar-consciousness on the cus- 
tomer’s part is quite evident and they are checking their 
lines to eliminate slow moving items so that they can 
stress the items that do sell, and better train their sales 
personnel to handle them. One specialty store has re- 
duced its lipstick colors to eight. They have found that 
they can move these shades very well because they com- 
prise the large demand group. Sales people can present 
convincing proof of their adaptability because they are 
well informed on the uses and effects of these eight shades. 
The department shows a bigger percentage of profit in 
lipsticks than in the previous six months. 
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Revlon’s Orchid shades continue to sell well still 
backed by the heavy introduction promotion. Chain store 
buyers have done well on two-for-one specials. 

Colognes in light fragrances have gone well. Heavy per- 
fumes never have gone well in warm Dallas. 

In perfumes Jean Patou’s L’Heure Attendue maintains 
a good selling pace, having been given a good introduc- 
tory advertising campaign by Neiman-Marcus, tying in 
with the national campaign. Prince Matchabelli’s Stradi- 
vari also is popular there. 

Neimans got encouraging response from a half-page 
advertisement in a daily newspaper featuring Elizabeth 
Arden’s seven day diet for the skin, offered when the Ar- 
den special representative was in the store. 

A. Harris used newspaper advertising to promote Ger- 
maine Monteil’s Beauty Balm with good results while 
Monteil’s special beauty representative was in the store 
for three days. Other Monteil cosmetics had accelerated 
sales during this period. Most buyers believe the visits 
from these special representatives are healthy stimulants 
for cosmetic sales of all kinds.—Jean Shaffer 





Specialty Stores Should 


Consider Cosmetics Lines 


OW important to a good woman's specialty store is 

the cosmetic department? A good answer to this ques 
tion was provided in New Orleans this month by the 
Krecger Store, which has just celebrated the first anniver- 
sary of its small, compact but well-planned cosmetic 
counter, 

Evidently, cosmetics are not essential, for this company 
has maintained an excellent prestige rating and a good 
business for three generations without them. However, at 
the end of the first year, Manager Armand Kreeger re 
ports that cosmetics are in the store to stay. Although the 
new department does not perhaps actually draw custom 
ers into the store, it keeps them from going elsewhere to 
round out fashion needs, which more than justifies the al- 
located space. In time, the importance of this department 
may justify an increase of counter space; at present, it is 
confined to 50 feet of counter space, and a limited num- 
ber of carefully chosen items. 

Although Kreeger’s pronounces itself satisfied with its 
excursion into this field, several other smaller but exclu- 
sive specialty shops report that cosmetics are too much 
trouble to handle. The Dress Circle, which caters to a top- 
drawer clientele, tried handling a treatment line (Cyclax 
of London) but last year asked the company to withdraw 
the line, since the sales staff ‘kept forgetting it was there.’ 
This shop now sells Henri Bendel lipsticks and perfumes; 
no other cosmetic items. Town and Country, an adjacent 
shop with an equally good clientele, handles some Mary 
Chess items. The Liberty Shop, which controls most of 
the city’s expensive custom dress trade, sells a few Bendel 
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items. These stores, along with several others, represent a 
good potential market. Although the volume of their 
business might not justify assignment of a manufactur- 
er’s representative, the quality of their clientele might 
make it worth while, for one of the prestige lines. 

Generally speaking, March was slow in the cosmetic 
market, in the established stores. The city, which puts 
tremendous energy into pre-Lenten social activities, takes 
Lent seriously. Some buyers blamed the manufacturers 
for the slump, commented on a dearth of new spring 
shades to promote. It is too early for brisk Easter promo- 
tions, they pointed out, although candy and toys for 
Easter have already made their appearance. Maison 
Blanche was lying particularly low in the area of cosmetic 
promotion. Current windows omit perfume and cosmet- 
ics entirely, while there was no cosmetic tie-in scheduled 
for the store’s big Spring fashion show presented in con- 
junction with a city-wide flower show. Other stores were 
more active. Gus Mayer and Holmes devoted consider- 
able window space this month to launch the new Matcha- 
belli shade ‘Stradivari Rose.’ Holmes was also spurring 
business with a big batch of specials. Cheramy products 
were slashed: $1 size bath powder, 79 cents; dusting pow- 
der, 49 cents, toilet water, $2 size for $1. Houbigant com- 
pacts were cut from $2.50 to $1. Yardley creams were sell- 
ing 2 for $1.50. Lelong castle perfume was drastically re- 
duced: $5.50 size for $2.75; and soaps, $2 for $1. Corday’s 
Frenzy was even more reduced: $10 size for $3.50, $18 size 
for $6, and comparable reductions in other sizes and 
items. In addition, Holmes devoted a major window to 
a cosmetic fashion tie-in, featuring sun dresses and sun- 
time cosmetic products by Frances Denney and Dorothy 
Gray. Gus Mayer featured Patou’s L’Heure Attendue, 
Molyneaux’s Magnificence and Caron’s Farnesiana in 
fashion windows this week. Ayer’s Small Wonder set re- 
ceived attention from most stores this month, including a 
whole window from the Katz and Besthoff drug chain. 
Glendy Culligan 








Ballyhoo 


Pays Off 


— HOO pays off in this town. And the new all- 
liquid cosmetics line of John Robert Powers had 
plenty: the seven Powers models were pictured in the 
papers, on television, and heard on the radio. They were 
featured in many around-town stunts and appeared 
twice a day for four days in novel shows at the John Shil- 
lito Co., which has the new line exclusively. There were 
1500 women visitors per show, and the majority of them 
trooped into a large foyer where a battery of ““cosmeti- 
scopes” were stationed, to determine the proper set of 
colors for each customer. 

The showings began on a Monday; Wednesday the 
store had to wire for additional merchandise with re- 
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peats Thursday. There was a constant stream of custom- 
ers through the first-floor cosmetics department, and 
four cosmetiscopes were busy there. The department 
manager wouldn’t mention how much was taken in, but 
one customer was heard to mutter, “Wonder what they’re 
giving away here!” The women were crowding to place 
$10 and $15 orders for the whole line, including the $5 
bottle of fluid gold. One estimate of the week’s business 
was $17,500. 

The same store had to reorder the “Sanipul” (handy 
container of bathroom tissue) in kitchen colors, did well 
with Revlon’s double lip-fashion. A similar two-for-one 
lipstick by Barbara Gould, with an applicator, was doing 
well at Rollman’s, where soaps were flourishing. ‘The 
Hudnut home permanent with the rinse included was 
selling. A floor demonstration of Erma Coleman’s treat- 
ment lines was a good investment, the buyer said. 

A fabulous showing of Christian Dior dresses resulted 
in a surge of business for Gidding’s Dior perfume in the 
$5 size and cologne at $4. The same scents sold through 
Charles of the Ritz at another store went at a slow pace. 
The exclusive Giddings shop was doing nicely with 
\morskin at $2 for the $5.15 bottle and Araline was sell- 
ing at $5 a bottle. 

The new Elizabeth Arden eye-make-up pencil was in 
for a build-up at one store, which planned to feature its 
self-sharpening feature. 

The double lipsticks by Revlon and Barbara Gould 
went fast at McAlpin’s, along with the Hudnut-with- 
rinse permanent, but the sole seller at the Fair was a 
razor blade packet of 150 two-edge blades for 99 cents. 
McAlpin’s planned to advertise the new Barbara Gould 
home facial, cream with an egg-cup type of massage in- 
strument. 

The Dow Drug chain was still doing a booming busi- 
ness with yarn sachets, with binnies, scotties, chickens 
and ducks added to the kittens. The lack of tax was 
credited here. For the same reason, plus an extra cake of 
soap, Wrisley walked out at Alms and Doepke.—Mary 
Linn White 


ATLANTA 





Buying Only 


in Necessities 


I’S rather a contradictory story cosmetic buyers are 

giving out these days. 

Most of them admit that the past 30 days have been 
“only fair” from the standpoint of sales. Another comes 
along and boasts that their sales are “increasing every 
single day in the week.” 

On one score at least they're all in agreement just now: 
Atlanta women have started their Spring cleaning early, 
beginning with their faces and hair. 

Treatment lines have been selling especially well for 
the past month, as well as creams, lotions and tonics. 
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There has been no sudden wave of popularity accom- 
panying any one color of lipstick, as has been the case in 
past Springs. Most of the customers have been following 
their own individual preference, regardless of so-called 
trends, although Revlon’s Scarlet Poppy shows signs of 
heading the preferred list before the season is out. 

Home permanents are selling like mad all over town, 
with Toni leading at the present accounting, by a wide 
margin. There has been tremendous interest, too, in 
“Spray Wave.” 

It has been a particularly good season for hand lotions, 
for non-expensive colognes, with perfumes lagging no- 
ticeably behind. 

Despite any adverse criticisms of hormone creams and 
lotions, one cosmetic buyer still claims to do a good busi- 
ness with them. 

She is the same buyer who has analyzed the current cos- 
metic market to this extent: The public, she feels, has be- 
come very tax conscious. They're holding back, waiting 
for the cosmetic tax to be either cut or lifted altogether. 
In the meantime, they’re buying nothing but necessities, 
such as lipsticks, deodorants, creams and face powders. 
Occasionally one of them will break over and buy a dram 
of perfume.—Maynita Gerry 


BUFFALO 





Business Takes a 
Turn For the Better 


HE trade picture in Buffalo has taken a turn for the 

better, the perfume and toiletries pendulum showing 
a definite upward swing during early March. Granted, 
purchases made for Valentines Day did much to swell 
the total volume for February, but excluding these for 
the moment—general figures for that month showed a 
heartening improvement over those of January. 

A good example of this was the report secured at the 
William Hengerer Co., downtown department store with 
a solid, middle-class clientele. Recently they staged an 
Elizabeth Arden promotion, featuring a two-day visit 
from Peter Vest, who presided at the Elizabeth Arden 
counter, offering free advice on make-up improvement. 
During this same period a woman representative from 
Elizabeth Arden spent the entire week at Hengerer’s, 
proyering helpful suggestions about the treatment and 
care of the skin. 

This, coupled with an Elizabeth Arden window dis- 
play and newspaper advertising, 
net result that far exceeded the store’s fondest expecta- 
tions. All of which proves that comprehensive integration 
of all your promotional elements are bound to produce 
the tops in sales. 

Another “costly item success story” concerns Frances 
Denney’s neck and contour cream, with chin strap, which 
sells for $5.00 plus tax. At Hengerer’s, it sold on an aver- 


combined to produce a 





age of twelve packages per day from the very first day it 
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was advertised—an impressive record, considering the 
price of the item and the general condition of the times. 

Asked if the unfavorable national publicity on hor- 
mone creams had depleted sales to any extent, the buyer 
reported that up to now this publicity had affected them 
in no way whatsoever. Rubinstein’s pasteurized 
night cream and ‘Tussy’s sale of cleansing cream were also 
responsible for the increased volume at Hengerer’s. 

Buying trends of Buffalo’s bargain seekers were 
checked at Sattler’s, the “one-stop wonder store” nation- 
ally known for their bargains galore, whose zany success- 
ful promotions were the subject of a recent feature ar- 
ticle in Coronet magazine. Incidentally, their reply to a 
subsequent request from a Massachusetts housewife who 
read this article and recently sent them 50 cents, request- 
ing that they send her a 50 cent bargain, was a free, round- 
trip plane ticket to Buffalo, plus $3,500.00 worth of free 
merchandise presented to her by every department man- 
ager throughout the store . to say nothing of the “ce- 
lebrity” whirl to which she was treated. 

At Sattler’s it was learned that home wave sets are still 
the most popular all-round toiletries item, with person- 
alized initialed compacts coming in as a close second. 
With the approach of Spring, perfume sales reveal a 
slight decrease—but this is more than offset by the tremen- 
dous increase in the sale of toilet waters and colognes. 
Considerable improvement has also been noticed in their 
treatment lines, Charles of the Ritz and Du Barry items 
moving particularly well.—Maggie Flemming 


‘LOS ANGELES 





Coalition of Jewelry and 
Toiletries and Manufacturers? 


AST January Tom Maruca, toiletries buyer for the 
May Co., Denver, voiced the opinion that unless 
toiletries manufacturers prepared themselves to com- 
pete with handbags, jewelry, and other first floor depart- 
ments this year they were going to find themselves out of 
the customer current. That remark was brought forcibly 
to memory yesterday when we walked into one of San 
Francisco's leading stores. It was Saturday afternoon, 
and the store hummed with activity. Hummed, all except 
a quiet, peaceful corner where the salesgirls stood gazing 
mournfully on the crowds of shoppers that milled and 
jostled across the aisle. And that quiet corner was the 
toiletries department. 

There are some good specials in toiletries being offered 
these days, but quite evidently, in this particular store at 
least, the toiletries specials could not equal the appeal 
that the handbags and lingerie and hosiery had for these 
smartly dressed Grant Avenue shoppers. 

This type of store is facing a problem. It has a dignity 
and an atmosphere to maintain. Down on Market Street, 
if pushed, a store can set up booths in the toiletries de- 


& Essential Oil Review 











partment, mount persuasive demonstrators in white uni- 
forms on a box behind the counter, and go all out on the 
old fashioned ballyhoo open demonstration. And they’re 
doing it already, in Market Street stores all up and down 
the Coast. But what smart top line manufacturer is going 
to come out this Fall with a refined, genteel, velvet col- 
lared type of promotion that will get action for the car- 
riage trade toiletries department? 


DRAM SALES 


Sales of perfume by the dram are coming back, and 
fast. When offered with attractive jewelled bottle caps 
and containers they really go to town, but we saw two 
stores this week which were doing a nice dram business 
with ordinary bottles. They had had designed special 
stands, on which the bulk bottles were cemented, and 
beside the stand was a large glass enclosed sign listing the 
perfumes offered, with the price per dram. With the re- 
laxation of the seller’s market dram sales of perfume al- 
ways have come forward, together with toilet waters and 
colognes, and there are plenty of indications that the 
perfume business is ready for such an era now. Years ago 
D’Orsay offered a bulk perfume deal of one 8 ounce 
bottle free with the purchase of three. That was before 
the day of high costs or the 20 per cent excise tax and the 
local sales tax, but it sold a lot of bulk perfume. Now, an 
offer patterned along such lines conceivably would be 
welcomed again. Later, Lucien Lelong offered an at- 
tractive bulk stand free with the purchase of a designated 
number of bottles of bulk perfume. That sold a lot of 
perfume, too. When a woman figures the 20 per cent tax 
on an expensive bottle of perfume in 1949, even though 
she has the price burning a hole in her handbag right 
then, she is quite likely to wander over to the handbag, 
lingerie or hosiery section to have a look before she de- 
cides definitely on her expensive purchase. But a dram, 
now,—a $1.75 purchase, or $2.00, or $2.50,—that’s some- 
thing else again, and in 1949 the chances are much better 
of getting 20 women to spend $1.75 apiece for perfume 
than one at $20. 


WHO GETS IT? 

We observe with interest the battle currently going on 
among department store sections as to which gets the 
item. The toiletries section of a Fresno specialty shop was 
doing a rushing business on a bejewelled gold case that 
held a ball point pen when we were through there last 
week. True, this same type of case was offered containing 
a glass vial for perfume, which was how the toiletries 
section got the nod in the first place. But who is going to 
determine just where the line is going to be drawn now? 
Probably this store had no other section which might 
have been interested in offering gold cased ball point 
pens, but it is easy to imagine toiletries buyers in other 
stores, inflamed by the success of this presentation, put- 
ting up a sturdy battle for the selling rights in their sec- 
tions. The wall was widely breached last fall when de- 
partment and specialty shop sections alike did a volume 
business on bejewelled brooches and bracelets, cun- 
ningly contrived to enclose perfume applicators. The pen 
was a natural next step, and we predict it won't be the 
last. It could be that a coalition of toiletries and jewelry 
manufacturers might be one answer, at least, for toilet- 
ries sections in 1949.—Don Cowling 
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LORY: Trill, “temporary wrinkle remover,” by 
Lory Co., is bottled in a one-half ounce size, with 
cherry and gold label and gold cap. A cherry red 
booklet accompanies the flat bottle. The whole is 
boxed in acetate. Retails for $3.50 


PEGGY SAGE: Finger Rest Package, by Peggy 
Sage, features a finger rest to increase the ease of 
home manicuring. The rest is made of plastic. In 
addition, the package contains manicure polish, 
lubricant polish remover and cotton in a dis- 
penser, ‘The exterior of the package is decorated in 
a pink and white floral design. Valued at 75 cents 


CIRO: Ciro is introducing New Horizons, Re- 
flexions, Surrender and Danger toilet water in a 
new two-ounce size. Shown here is New Horizons 
in a twisted bottle to fit the hand. Priced at $2.75 


CIRO 
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SHULTON: Shulton offers Friendship’s Garden bath- 
ing accessories in a new lid-box, containing guest size 
toilet water, talcum, bath salts and regular size toilet 
soap. Individual items are in the familiar Friendship 
colors. Toilet water decorated with green leaves. Box in 
pink, yellow and blue. Price $1.25 


FUSSY: Tussy Cosmetiques is introducing its new 
Spring shade, Charmerose. The lipstick and compact 
rouge appear in the crown design, cream rouge in a 
transparent glass case with fluted top. Individual pack- 
aging, and gift set, are done in pastel pink foil pape 
with a Victorian scroll motif in the actual Charmerose 
shade. 


HARRIET HUBBARD AYER: Harriet 
Hubbard Ayer has entered the home perma- 
nent field with a complete home permanent 
plus a cream shampoo, a cream rinse, and a 
Paris hair style folder. The box is a choco 
late brown with muted shades of blue, white 
and red running along the left side. ‘The set 


97 


sells for $2.75 


LE GALION: Eau Le Galion, a toilet wa 
ter for men, has been introduced by Le 
Galion. Packaging is cream colored, with the 
trademark, the ship, “Le Galion” in black. 
Simplicity is the keynote. Price for 2-ounce 
bottle $5.00 


LE GALION 
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ssential Oil and Perfumer 
Progress 


Here the author presents a comprehensive review of the 


recent developments in research in the field of essen- 


tial oils, perfumes and synthetic aromatic chemicals. 


DR. PAUL Z. 


ZULENES are interesting compounds which possess a 
ae blue or violet color and are found in a large 
number of essential oils. They have aroused considerable 
attention and a number of them have been synthesized. 
Pfau and Plattner were the first to synthesize azulenes. 
Plattner and co-workers recently gave the synthesis of 
5-methylazulene and 6-methylazulene."* 1,3-Benzazulene 
was also prepared by the same authors.** Newer methods 
of synthesizing azulenes are being investigated by other 
workers.*' The synthesis of 5-methylazulene®® and 4,6- 
dimethylazulene™ has also been reported. 

A rather simple method of preparing 6-alkyl azulenes 
was described by Arnold." It involves the addition of 
diazoacetic ester to indane, followed by Bouveault-Blanc 
reduction to give 4-(hydroxymethyl)-1,2-trimethylene- 
|,6-cycloheptadiene. ‘This product is reported to be an 
oil with a strong hyacinth odor, and on dehydrogena- 
tion with sulfur it gives 5-methylazulene. Clark** has 


os 








published an article in which he reviews the structure 
and gives some methods of preparation of azulenes. 


SESQUITERPENES 
Interesting research has been carried out in the field 
* Compagnie Parento, Inc., Croton-on-Hudson, N.Y. 


(Continued from March issue) 
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of sesquiterpenes. Cadalene has been synthesized by a 
novel approach by Dev and Guha. 7° The same authors 
prepared a number of methyl cadalenes.*! Some of the 
degradation products of dihydrozingiberene have been 
synthesized.** A new and unambiguous synthesis of 
turmerone has been reported.** Other investigations 
include a study of the decomposition products of 
eudesmol* and a study on the structure of partheniol, 
a sesquiterpene alcohol from guayule.* 


RESEARCH IN ESSENTIAL OILS 


A number of Indian essential oils have been studied. 
The oils from Citrus medica var. limonum and Citrus 
medica var. acida have been found to have the following 
compositions respectively: d-alpha-pinene—0.78, 0.60; 
camphene—0.43, —; d-limonene—64.3, 61.8; terpinene— 
1.8, 4.7; linalool—3.8, 4.7; hendecanal—5.2, 3.2; terpineol 
—3.9, 2.7; citral—4.4, 4.2; linalyl acetate—3.8, 6.8; cadi- 
nene—1.2, 1.5; and other unidentified materials.“° A 
more recent study of the oil of Citrus limonia var. acida 
gives a considerably different composition.** The oil of 
cold pressed Coorg oranges, Citrus nobilis, has been 
found to consist of d-limonene, 94.06 per cent; methyl- 
anthranilate, 0.12 per cent; linalool, 0.18 per cent; nonyl 
caprylate 2.04 per cent.** The composition of oil from 
Sykhet oranges was somewhat similar.®? The oil obtained 
from the leaves of Citrus decumana had the following 
composition: d-alpha-pinene, 2.6; |-beta-pinene, 6.6; 
linalool, 42.34; linalyl acetate, 44.18 etc.®* Oil derived 
from the fruits of Bassia longifolia contained 22.72 per 
cent cinnamate, 3.53 alpha terpineol and 67.87 per cent 
sesquiterpenes and sesquiterpene alcohols.** Oil of Oci- 
mum basilicum (album) contained 56.67 per cent methy! 
cinnamate, 4.35 per cent I|-linalool and 20.85 per cent 
terpinene.®* Studies on Indian linaloe oil indicated the 
following composition: methylheptenol 1.5 per cent; 
linalool 47.7 per cent; linalyl acetate 40.8 per cent, and 
higher boiling materials.*° Indian palmarosa oil** and 
Indian lemongrass oil®* have also been studied. 
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The occurrence of menthofuran in American pepper- 
mint oil (Mentha piperita) has been established by com- 
parison of the natural product with the synthetic.** Its 
occurrence in Mentha piperita was also reported by an- 
other investigator who states that this compound is not 
found in Japanese mint oils.*° This investigator has also 
noted the presence of jasmone in peppermint oil, this 
compound being likewise absent in Japanese cornmint 
oils. Other constituents detected in Mentha piperita oil 
were l-caryophyllene, a sesquiterpene alcohol and 
ketone, a sesquiterpene hydrocarbon, and an octenoi 
acid. 

The high boiling constituents of Spanish eucalyptus 
oil (Eucalyptus globulus) were investigated.*' *? The 
carbonyl compounds contained |- and dl-myrtenal, l- and 
dl-carvone, l-pinocarvone and |-acetyl-4-isopropylidene- 
cyclopentene. Australian eucalyptus oil (Eucalyptus 
dives C.) contained esters of cinnamic and geranic acid 
as well as eudesmol. p-Menthane-!,2,3-triol was also 
found in this oil.’ The oil of eucalyptus australiana 
contained the same type of ingredients, Oil of eucalyptus 
campaspe consisted of 64 per cent cineole and 7.2 per 
cent geraniol, and eucalyptus kochii, 85 to 92 per cent 
cineole among other constituents.°” 

Brazilian sassafras oil (Ocotea cymbarum or Ocotea 
pretiosa) has been studied** and the percentages of its 
constituents given with those of U.S. P. sassafras: Safrole 

92.9, 80; a-pinene—0.7, less than 10; phellandrene—0, 
less than 10; d-camphor—0, 6.8; cugenol—0.6, 0.5. The 
Brazilian oil contained also traces of butyraldehyde, 
furfural, cineole and benzaldehyde. It is levorotatory 
whereas the American oil is dextrorotatory. The ketoni¢ 
constituents of Reunion geranium oil were studied but 
their constitution has not been ascertained.** Tobacco 
leaves have been found to contain d-beta-methylvaleric 
acid.*¢ 

Alliine, the mother compound of garlic oil, gives 
allicine on enzymic cleavage, which then decomposes 
into the volatile diallyl sulfide. Alliine, which is thought 
to be S-allylysteine sulfoxide, CH,:CHCH,SOCH,CH 
(NH,) CO,H, has been found to possess no antibacterial 
activity.** Mustard oil obtained from radish seeds 
(Raphanus sativus v. alba) was shown to be MeSOCH: 
CHCH,CH,NCS and to occur in the plant as a glyco 
side.** ‘The formula has been established through deg- 
radation reactions. 

Oil obtained from Myroxylon pereirae, the bark of 
which yields commercial balsam peru, was shown to con- 
sist largely of d-nerolidol along with cadinene, |-cadinol 
and other sesquiterpenes. *° It thus serves as a practical 
source of commercial nerolidol and farnesol.*** As a re- 
sult of this study, both natural nerolidol and farnesol 
are now being marketed. Another possible commercial 
source of nerolidol may be found in the seeds of Mela- 
leuca viridiflora S. which yield an oil containing ovet 
two-thirds nerolidol.°*° 


The lactone in costus root oil has been subjected to 
an interesting investigation.*' The same worker has 
established the presence of d-isomenthone in oil of 
Micromeria abyssinica.'°° 

A number of papers of considerable interest to per- 
fumers have appeared on the essential oils of the genus 
Orthodon.'"' Other recent publications deal with the 
composition of the oil of Artemisia austriaca,'”? the essen- 
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tial oil of mustard in Brassica species and Eruca sativa.'°* 

The oil obtained from the flowering tops of Lippia 
asperifolia has been found to consist of 80 per cent 
ocimene, together with such ketones as ocimenone, 
myrcenone, etc.'°* The oil of the Brazilian cabreuva tree 
contained methylacetophenone and similar ketones;'” 
oil from the leaves of Calusena anisata, 74.3-89.6 per cent 
anethole,'’* and the essential oil of Ferula foliosa, 35-40 
per cent beta-pinene.'”’ 

Sweet basil oil commercially distilled in California 
has been found to have the following composition as 
compared to oils distilled in Europe, respectively: euge- 
nol—14.3, 5.6 per cent; total methoxy 8.02, —; methyl- 
chavicol—25.43, 32.0; linalool—59.71, 35.19..°° The es- 
sential oil of Phyllocladus trichomanoides has been 
found to consist mainly of sesquiterpenes.'°* 


REPORTS ON ESSENTIAL OILS 

Numerous reports have appeared in the literature on 
the properties of essential oils cultivated in various parts 
of the world. Some of these are concerned with experi- 
mental production of new essential oils in the United 
States. The essential oil of Pectic papposa has been 
found to contain 50 per cent cuminaldehyde, 25 per cent 
ketones, and the balance, terpenes.''® The properties of 
the oil obtained from the leaves of Salvia leucophylla 
have been noted.''! An interesting article discusses the 
production of thymol from California bay tree oil." 
The state of Oregon is becoming increasingly important 
in the cultivation of essential oil bearing plants. One 
study deals with the properties of Oregon and Washing- 
ton peppermint oils''* and another with Oregon laven- 
der oils.'* The oil from sweet goldenrod consists mainly 
of methyl chavicol, and in addition, the oil contains 15 
per cent d-limonene and 0.2 per cent l-alpha pinene.''® 

Details on the production of Spanish sage oil appeared 
in a publication. Another article described the pro- 
duction of aniseed oil.''? Portugal is also a producer of 
essential oils, some of which have been studied and their 
properties reported.''’ Included are the oil of Lavandula 
viridis, Mentha rotundifolia and thyme. It is reported 
that in two lots of crude bitter almond oils, the free 
hydrocyanic acid had combined with benzaldehyde to 
give an addition compound with the resultant altering 
of the properties of the oil.''® Interesting reviews have 
appeared on the production of Belgian'®® and North 
African essential oils.1*" The world production and 
characteristics of romarin are discussed in another publi- 
cation.'*? A British publication gives methods of dis- 
tinguishing between the genuine and adulterated oils of 
petitgrain and neroli bigarade.'** Another article deals 
with oakmoss oils.'** 

India, already one of the most important centers for 
the production of essential oils, is showing increasing 
interest in this field as evidenced by the number of 
studies on the subject. Publications have appeared on 
cinnamon leaf oil,'*® vetiver oil,'** and production of 
p-cymene from Indian oil of turpentine.'** The couma- 
rins occurring in the leaves of Citrus acida have been 
studied.!?5 

Investigation of various species of eucalyptus in Aus- 
tralia is being continued. Two studies deal with euca- 
lyptus cneorifolia'®®, ‘°°, Articles of general interest 
which appeared in the literature discuss Argentinian 
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volatile oils,!* 


An excellent 
treatise has been published,’ ‘!@ on cedar species and their 
oils. 


and the essential oil of Russian fir trees." 


ANALYTICAL METHODS 


In the examination of essential oils, it is often neces- 
sary to resort to special analytical methods. An_iodi- 
metric method of analyzing anethole in oil of anise with 
benzene as a diluent is reported to give quantitative re- 
sults.'** Various methods of analysis of citronellal in oil 
of eucalyptus citriodora have been reviewed.'** Cin- 
namic aldehyde may be eae in oil of cinnamon 
by means of hydrazine sulfate.!** Methods of separation 
and assay of cineole in essential oils are reviewed in 
another article.’** Adulteration of essential oils with 
castor oil may be detected by taking advantage of the 
fact that castor oil is practically insoluble in_ petro- 
latum.?*® Various methods of determining ascaridole in 
oil of chenopodium have been reviewed and their merits 
discussed. 

The estimation of primary and secondary alcohols in 
essential oils has been discussed in a publication.'*° An 
excellent article deals with Girard and Sansulescu re 
agent as a means of separating and identifying carbony] 
compounds in essential oils.'"! 
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Plants, Calif. 218 (1947). 
113 Tornow and Fischer, J. Am. Pharm. Assoc., Sci. Ed. 37, 76 (1948). 
114 Pease, 114th Meeting of the American Chemical Society. 
115 Holland, J. Am. Chem, Soc. 70, 2597 (1948). 
116 Fernandez and Abeniacar, Farm. nueva Sree 13, 161 (1947). 
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Brazilian wormwood (Artemisia absin- 
thium),"* Japanese camphor basil Seman canum)'** 


120 Couvreur, Ind. parfum. 1, 270 (1946). 
121 Angla, Ind. parfum. 1, 182 (1946). 
122 Trabaud, Ind. parfum. 3, 139 (1948). 
123 Naves, Soap, Perfumery Cosmetics 21, 797 (1948). 
124 Perfumery Essent. Oil Record 39, 62 (1948). 
125 Krishna, J. Sci. Ind. Research, India 4, 464 (1946). 
126 Rakshit and Dutt, Indian Soap J. 13, 138 (1948). 
127 Sondhi et al., J. Indian Chem. Soc., Ind. & News Ed. 10, 17 (1947). 
128 Khastagir, J. Indian Chem. Soc. 24, 421 (1947). 
129 Berry, Australian Chem. Inst. J. & Proc. 14, 173 (1947). Berry, Austra- 
lian J. Pharm. 28, 862 (1947). 
130 Berry and Macbeth, J. Chem. Soc. 1039 (1947). 
31 Fester et al., Anales soc. cient. argentina 144, 457 (1947). 
132 Fonseca, Anais faculdade farm. e. odontol. univ. Sao Paulo 5, 65 
(194 ). 
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38 Kitajima, Koryo (Aromatics) No. 3, 12-14 (1948). 
34 Grekhnev, Lesnaya Prom. No. 2, 15 (1947). 
4a Klein, Am. Perfumer 51, 137 (1948). 

» Mori, Chimie & industrie 59, 160 (1948). 
36 Hoffman Anais assoc. quim. Brasil 6, 240 (1947). 
37 Fuchs, Scientia Pharm. 16, 50 (1948). 
38 do Vale, Noticias farm. (Portugal) 13, 286 (1947). 
39 Cabrera, Inform. quim. anal. (Madrid) 2, 39 (1948). 
139a Halpern, J. Am. Pharm. Assoc. Sci. Ed, 37, 161 (1948). 
140 Naves, Perfumery Essent. Oil Record 39, 39 (1948). 
141 Petit and Tallard, Ind. parfum. 3, 75 (1948). 


(To be continued in May issue) 


Cosmetic Excise Tax Collections 


Tax collections for the twelve months ending Febru- 
ary 1949 are 


1949 1948 1947 

January 9,648,063 10,371,512 

February 12,984,776.27 12,290,714.04 

March — 6,927,991 5,974,288 
April 6,441,901 6,821,853 
May 6,660,851 6,775,188 
June 7,238,509 6,535,008 
July 7332070 7,813,611 
August 7,506,518 6, one 
September 6,890,757 6,733,695 
Octobe 6,335,804 ‘te 048,093 


5,386,690 
8.545.762 


November 
Decembe1 


6,872,541 
8,079,746 





“TI understand they’re looking for demonstrators!” 
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Technical Ab 


stracts From 


Scientific Literature 


Diethylene glycol monoethyl ether (carbitol) and 
some other glycols—glucuronic acid excretion after. 
Propylene glycol and diethylene glycol monoethyl ether 
(Carbitol) administered in large doses orally or hypo- 
dermically produced an increase in the excretion of 
glucuronic acid. Ethylene glycol, diethylene glycol, and 
glycerol produce no such increase.—Jean K. Fellows, F. P. 
Luduena, and P. J. Hanzlik. J. Pharmacol., 89, 210-13 
(1947). (M.W.G.) (J. Am. Pharm. Assoc., xxxvi, No. 10. 
298, 1947.) 


Studies on detergent power. J. P. Sisley. Am. Dye- 
stuff Repts. 36, 457-65 (1947). The factors on which 
detergent power depends are reviewed. These include: 
wetting power, foaming power, emulsifying power, 
dispersing or deflocculating power, solvent power, pro- 
tection against redeposition, and resistance to lime salts. 
The mechanism of the manifestations of detergent 
power depends on the other variables such as the nature 
of the detergent, nature of the surface to be cleansed, 
nature of the impurity or soil to be removed, nature of 
the water employed, and effect produced on the surface 
to be cleansed. These factors are discussed at length. 
Methods of determining detergent power of agents to be 
used in laundry work are covered. Actual washing tests 
or empirical physical tests are the two most prevalent 
types, while others are measurement of diminution in 
weight of fabric being washed or the whitening effect on 
the washed sample. Numerous soiling formulas and tech- 
niques are also disclosed. The Kier Method in which a 
sample of soiled fabric is subjected to kier boiling and 
the amount of dirt removed determined gravimetrically, 
and the Pressing Method which consists of duplicating 
the mechanism of hand washing and determining the 
detersive effects colorimetrically are described in detail. 
Other fields covered in this review of evaluation of 
detergent power are wool scouring, hair shampooing, 
silk treatment, boiling off of vegetable fibers, and rayon 
and spun rayon treatment. 53 references. (J. Am. Oil 
Chemists Soc., xxiv, No. 10, C.351, 1947,) 


Absorption through the skin. G. Valette and R. 
Cavier (Faculate pharm., Paris). J. physiol. et. path. 
gen. 39, 137-74 (1947); cf. C.A. 40,6160". A review on 
penetration of ions, gases, solvents, oils, phenols, alka- 
loids, hormones, vitamins through the skin. 250 refer- 
ences. (Chem. Abs., 42, 2351, 1948.) 


& Essential Oil Review 


Arsenic in hair during chronic poisoning. A case is 
reviewed. G. Vitte and A. Robillard. Vull. trav. soc. 
pharm. Bordeaux, 84, 90-91 (1946). (S.W.G.) (J. Am. 
Pharm. Assoc., XXxxvi No. 10, 300, 1947.) 


A study of unhairing. P. Chambard and R. Mazoyer. 
Doc. sci. tech. inc. cuir 1945, 138-41; Chimie & industrie 
56, 51 (1946).—In a purely lime liquor or one contain- 
ing small quantities of sulfide (0.3, 0.06, 0.12 per cent, 
equivalent to 0.15, 0.30, 0.60 per cent of the wt. of the 
hides) the rate of unhairing is doubled or trebled be- 
tween 17 and 27 deg.; it increases but slightly from 27 
to 37 deg. Rise in temp. increases hydrolysis, but as 
between 17 and 37 deg., it reduces the time required for 
unhairing and as hydrolysis is a function of time, it fol- 
lows that the optimum liming temp. is about 27 deg. 
(Chem. Abs., 41, 5739, 1947.) 


Enamel-solubility reducing effect of flavored low 
concentration stannous fluoride solution. G. Van 
Huysen and Joseph C. Muhler (Indiana Univ. Dental 
School, Indianapolis). J. Dental Research 27, 46-51 
(1948). A flavored 1:500 aq. solution of NaF was more 
effective in reducing enamel soly. at pH 4.0 than an 
unflavored solution. The reverse was true of SnF, at the 
same concn. and pH. A 1:20,000 conen. of NaF or SnF, 
was rleatively effective in reducing the soly. of saliva- 
coated enamel. (Chem. A., 42, 2295, 1948.) 


Directed interesterification in glycerides. E. W. 
Echey, the Procter & Gamble Co. Interesterification can 
change the composition and properties of a fat, simply 
by changing the arrangement of the different fatty acid 
radicals in the triglyceride molecules. Of the many pos- 
sible arrangements, the one corresponding with com- 
pletely random distribution of the fatty acid radicals is 
always approached when a given fat is interesterified, by 
the process previously known, in completely molten con- 
dition. In contract, the method of directed interesterifi- 
cation at temperatures low enough to cause fractional 
crystallization, as described in the present paper, pro- 
vides a considerable degree of control over the positions 
taken by the fatty acid radicals, so that a fat may be made 
to assume a composition and properties much different 
from those corresponding with random distribution. The 
essentials of the method and typical results obtained 
with various fats are given. (Ind. & Eng. Chem., 40, 
1183, 1948.) 
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Butyrates as Flavor Components 


The aliphatic butyrates hold a position 


of importance in the flavor field equal 


to that of any other group of esters. 


MORRIS B. JACOBS, Pu.D.* 


ROM time to time in past issues of the AMERICAN 

PERFUMER the organoleptic properties, physical con- 
stants, solubility, and application, principally in flavors, 
of various synthetic compounds have been reviewed. 
Among the groups of chemicals previously discussed have 
been the aldehydes, AMERICAN PERFUMER 47, No. 11, 54 
(1945) and 47, No. 12, 62 (1945); ketones, 48, No. 4, 59 
(1946) and 48, No. 5, 54 (1946); terpene alcohols, 48, No. 
9, 57 (1946) and 48, No. 10, 56 (1946); acetates, 50, 44 
(1947) and 50, 159 (1947); formates, 51, 166 (1948) and 
51, No. 4 (1948); and propionates, 52, 331 (1948) and 52, 
421 (1948). 

Among the esters there is another very important 
group, possibly as important as the acetates from the 
point of view of flavor application, namely, the butyrates. 
The esters of butyric acid can be classified, as was done 
in discussing the other esters, into three principal sub- 
groups, namely, the aliphatic butyrates, the aromatic 
butyrates and the butyrate esters of the terpene alcohols. 

It will be apparent from the following description of 
the properties of the aliphatic butyrates that they are 


® Professor of Chemical Engineering, Polytechnic Institute of Brooklyn. 
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generally used as bulk components of flavor formulations 
and they have little use in perfumery. On the other hand 
the aromatic butyrates and the butyrate esters of the 
terpene alcohols have relatively wide use in perfumery 
and have some use as modifiers in flavor compositions. 


ALIPHATIC BUTYRATES 


Methyl butyrate, CH,(CH,),COOCH,, is a colorless 
liquid having an apple flavor, a sweet taste, and a pleas- 
ant fruity odor resembling apples. It boils at about 102- 
103 deg. C., has a specific gravity of 0.898, and a refractive 
index of 1.3879. It is miscible with 95 per cent alcohol 
in all proportions but only 1 volume is soluble in 150 
volumes of water. This ester is generally not carried as 
a stock item by dealers in aromatic chemicals. It has been 
suggested for use in apple, melon, pineapple, quince, and 
raspberry fruit flavors, and also for incorporation in nut 
and pumpkin essences. 

Ethyl butyrate was one of the first esters used in the 
preparation of artificial and imitation fruit flavorings. 
There are many formulations in the early literature in 
which this ester is listed as a component. Thus about 50 
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years ago an alcoholic solution of ethyl butyrate was 
known as pineapple oil. Ethyl butyrate, CH,(CH,), 
COOC,H,, is a colorless liquid with a pineapple flavor, 
a sweetish taste, and a fruity odor resembling pineapple. 
It boils at 120-121 deg. C., has a specific gravity of 0.878- 
0.879, and has a refractive index of 1.3930. The ester is 
completely miscible with 95 per cent alcohol and one 
volume of the ester is soluble in from | to 7 volumes of 
60 per cent alcohol. Its solubility in water is about the 
same as that of methyl butyrate. Ethyl butyrate is con- 
sidered an excellent component for apple, banana, peach, 
pineapple, quince, rum, and strawberry flavor 
suggested for use in butter, butterscotch, apricot, cur- 
rant, gooseberry, grape, grenadine, honey, lemon, melon, 
mulberry, orange, pear, plum, pistachio, and raspberry 
formulations. Ethyl butyrate has virtually no perfume 


s. It is also 


use. 

Propyl butyrate, CH,(CH,),COOCH,CH,CH,, is an- 
other colorless liquid with an apricot flavor, a sweet taste, 
and an agreeable fruity odor. It boils at 142-143 deg. C., 
has a specific gravity of 0.879, and a refractive index of 1.- 
4005. This ester is miscible in all proportions with 95 per 
cent alcohol and about | volume is soluble in 500 parts of 
water. Propyl butyrate has been recommended for ba- 
nana, plum, pine apple, and prune essences and has also 
been suggested for incorporation in apricot and peach 
compositions. It has little use in perfumery. 

Isopropyl butyrate, CH,(CH,),COOCH(CH,),, is a 
liquid with a pineapple flavor, a sweet taste, and a power- 
ful fruity odor. It boils at 128 deg. C. and has a specific 
gravity in the range 0.865-0.870. This ester is soluble in 
95 per cent alcohol and is only slightly soluble in water. 
It has been suggested for use as a component of the fol- 
lowing flavors: blackberry, cherry, ginger, hops, huckle- 
berry, melon, orange, peach, pineapple, plum, straw- 
berry, and tangerine. It is not commonly a stock item of 
aromatic chemical suppliers. 

Butyl butyrate, CH, (CH,),COOCH, (CH,).CH,, is a 
colorless liquid with a pleasant fruity odor which upon 
dilution is reminiscent of pineapple. It boils at 165-166 
deg. C., has a specific gravity in the range 0.872-0.875, and 
has a refractive index of 1.4049. It is miscible in all pro- 
portions with 95 per cent alcohol and is very slightly solu- 
ble in water. Butyl butyrate has been recommended for 
use in apple, banana, butter, pear, and pineapple flavors. 
It has also been suggested for apricot, butterscotch, and 
woodruff compositions but its concentrations in such for- 
mulations should not exceed 5 per cent. 

Isobutyl butyrate, CH, (CH,),COOCH,CH (CH,),, is 
a colorless liquid which has a rum-like flavor, a sweet 
taste, and a pleasant fruity odor. It boils at about 157 deg. 

, has a specific gravity of 0.863-0.866, and has a refrac- 
tive index of 1.4035. Like the other esters of this group, it 
is miscible in all proportions with 95 per cent alcohol and 
it is very slightly soluble in water. Isobutyl butyrate has 
been recommended for incorporation in apricot, banana, 
cherry, peach, and pineapple flavors. It is also considered 
useful for essences for alcoholic beverage flavors like ar- 
rack, brandy, and rum. It has found virtually no per- 
fume use. 

Isoamyl butyrate, CH, (CH,),COOC,H,, 
butyrate, amyl butyrate, is a colorless liquid with a pine- 
apple flavor, a sweet taste, and pleasant fruity odor 
which resembles pear in more concentrated solutions and 


isoamyl n- 
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pineapple and banana when diluted. It boils at 178-180 
deg. C., has a specific gravity in the range 0.860-0.867, and 
a refractive index of 1.413. This ester is miscible with al- 
cohol and it is practically insoluble in water. One volume 
of amyl butyrate is soluble in 1 to 5 volumes of 60 per cent 
alcohol. 

[his ester is another of those few esters that were com- 
monly employed in the manufacture of imitation flavors 
over fifty years ago. It still has wide use as.a flavor compo- 
nent. It is recommended for apple, banana, currant, 
peach, pear, pineapple, and strawberry flavors. It has 
also been used for apricot, arrack, blackberry, black 
cherry, brandy, butter, cocoa, cranberry, date, ginger, 
gooseberry, grape, grenadine, honey, hops, huckleberry, 
lemon, lime, melon, orange, orris, plum, raspberry, rum, 
tangerine, and tea flavors 

Hexyl butyrate, CH, (CH,),COOC,H,,, is a liquid 
with a pineapple flavor, a sweet taste, and a fruity odor. It 
boils at 205 deg. C. and has a specific gravity of 0.870. 
[his ester is soluble in alcohol and is insoluble in water. 
It has been suggested as a component of blackberry, cran- 
berry, currant, date, ginger, hops, huckleberry, orange, 
and pineapple essences. It is not generally carried as a 
stock item by aromatic chemicals distributors. 

Heptyl butyrate, CH, (CH,),COOC_H,,, is a liquid 
with a plum aroma, a sweet taste, and a rose-like fruity 
odor. It boils at 225 deg. C. and has a specific gravity of 
0.870. It is soluble in 95 per cent alcohol and is insoluble 
in water. Heptyl butyrate has been suggested for use in 
apricot, cherry, and plum essences. Like the hexyl homo- 
logue, this ester is not carried as a stock item by aromatic 
chemical distributors. 

Octyl butyrate, CH, (CH,),COOC,H,., also known as 
n-ocytl butyrate and capryl butyrate is a liquid with a 
melon aroma, a sweet taste, and a heavy fruit odor. It 
boils at 244-245 deg. C. and has a specific gravity of 0.869. 
One volume of the ester is soluble in 3.5 to 8 volumes of 
80 per cent ethyl alcohol. Octyl butyrate has been recom- 
mended for apple, peach, and pineapple flavors and has 
also been suggested for incorporation in cucumber, 
melon, and pumpkin essences. It is one of the few ali- 
phatic butyrates used in perfumery and has been recom- 
mended for use in traces in rose perfumes. 

Decyl butyrate, CH, (CH,),COOC,,H,,, is an homolo- 
gous ester which has been recommended as a component 
of citrus essences. It is also used in perfumery for neroli, 
rose, and orange formulations. 

Cyclohexyl butyrate, CH, (CH,),COOC,H,,, 
known as cyclohe xanol nsiaiain cyclohexanyl butyrate 
is a liquid which has a definite fruity odor. It boils at 212 
deg. C. and has a specific gravity of 0.957. The ester is 
soluble in alcohol and is only very slightly soluble in wa- 
ter. It has been specially recommended for use in currant 
flavors and has been used in grenadine, peach, and berry 
flavors like strawberry and raspberry. 


also 


Although the aliphatic butyrates are not used in such 
great volume as some of the acetate esters, they are im- 
portant flavor components. From a volume point of view 
much greater amounts of the aliphatic butyrates are used 
in flavor formulations than the aromatic and terpene al- 
cohol butyrates of which, generally, only small amounts 
or traces are used in flavor formulations. The organolep- 
tic properties, physical constants, and application of the 
latter groups will be discussed in a subsequent article. 
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protect the flavor of celery . . 


flow important . . 


ow Spice Oleoresins Are Made 


Soaking the cake improves the yield . . 


How to avoid 





How to 
Rate of solvent 


“channeling” 


ARTHUR GOLDMAN 


GROWING trend during the last fifteen years has 

been the use by meat packers of spice extracts in place 
of the ground raw spice. It has been shown that flavor 
results are as good or better than with raw spice and the 
many processing advantages in handling the soluble sea- 
sonings have increased their use greatly. Greater uni- 
formity of strength and flavor, less risk of contamination 
by bacteria and rodent infestation, instant dispersion 
and solubility are important considerations. 

Ihe spice oleoresins—extracts of red and black pepper, 
paprika, celery, sage, cloves and ginger—together with 
essential oils, are blended by the seasoning maker and 
ground into fine flake salt or dextrose to form a uniform, 
lightly colored flavoring medium. 

The oleoresins are made by solvent extraction. The 
solvent, such as acetone or alcohol, is brought into con- 
tact with finely ground spice to dissolve the oils and 
flavor principles. The solution is then removed by filtra- 
tion and the solvent distilled off. The resulting oil con- 
tains the flavoring and odor matter together with fixed 
oils, starches and sugars. The exact proportions of these 
flavor principles vary with the particular spice and the 
solvent. In the manufacture of capsicum, the acetone ex- 
tract has a different flavor and a larger proportion of 
starches than the extract made with benzene or hexane. 
In the making of ginger extract, the alcohol product has 
a much finer flavor and is more soluble in a finished bev- 
erage than that made with benzene. 

Compared to the essential oils made by steam distilla- 
tion, the oleoresins have a weaker odor but one that is 
deeper and more rounded. Usually the taste is heartier. 
The steam distilled product generally has more of the 
low boiling constituents and too little of the less volatile 
fractions to give a true representation of the original 
spice. 

The choice of solvent most suitable for the extraction 
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depends upon many factors. Among those used are ace- 
tone, ether (for laboratory use), butyl ether, ethyl alcohol, 
pentane, hexane and benzene. Glycerin and propylene 
glycol are examples of non-volatile solvents occasionally 
used, 

As explained before, the solvent’s attraction for the 
desired flavor principles is the most important considera- 
t10n. 

If the solvent has too high a boiling range, the extract 
will be subjected to too high a temperature when the 
solvent is removed to make the finished product. ‘Too low 
a boiling point will involve a heavy loss by evaporation 
unless elaborate precautions, such as refrigeration, are 
taken. 

The solvent’s cost, toxicity, flammability and corrosive 
effect on equipment are other factors to be considered. 

Choosing the best grind of spice is important. For red 

r black pepper, about fifty mesh is suitable. The finer 
aia will give complete extraction in a shorter time, 
but then the grinding mill will burn up more oil. In any 
case, the particle size should be as uniform as possible. 
When the particles vary, the smaller ones settle into the 
crevices between the larger, causing clogging and chan- 
neling. 

Fines may pass through the filters and end up in the 
finished product, in which case they cause a good deal of 
trouble. Viscous oils such as capsicum or celery tend to 
be attracted by the fines and form clumps. One gram of 
fine particles will result in fifty grams of sludge in the 
bottom of the container after standing for a week or so. 

Limitations of temperature must be observed. The 
flavor of celery is chiefly due to highly volatile oils which 
— be entirely lost if heated for any length of time. 

Capsicum is a more stable flavor, but if overheated dur- 
ing processing, will be easily oxidized and turn rancid 
quickly. 
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In some extractions, such as those of caffeine, vanilla 
or the berry fruits, improper acidity or alkalinity may 
affect the yield and the quality. 

In the process of leaching, solvent diffuses inside the 
cell walls to dissolve the oils there. This process of solu- 
tion is done fairly quickly, but the limiting factor in the 
extraction is the rate of washing of the thick solution of 
oil from the outside of the solid particle. The theory of 
the leaching process and its mathematical treatment are 
taken up in Badger and McCabe's Elements of Chemical 
Engineering (McGraw-Hill, 1945). 

Ihe simplest method of leaching would be to put the 
material to be extracted—crude drug, spice, flavor or per- 
fume material—into a beaker with ten to twenty times its 
weight of solvent, stir it vigorously for ten minutes or so, 
perhaps with some warming. This dissolves the oils held 
in the cells. When the solvent has taken out as much oil 
as it can, the resulting solution is drained off. 

The equilibrium point of this operation can be 
roughly estimated by comparing the depth of color of 
the solution, its viscosity or specific gravity. The solvent 
is removed by distillation and the residue after this treat- 
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ment will contain the oil and flavor from the spice. 

Obviously, this method is not suitable on a commercial 
scale without many refinements. Too much solvent 
would be needed, and too much oil would be left in the 
spice after equilibrium had been reached. Provision 
must be made for solvent recovery from the exhausted 
spice. Solution of these problems led to the development 
of leachers or percolators used in the tanning industry 
and by drug makers. Walters’ Manual of the Essence 
Industry (Wiley, 1916) had a description of percolation 
that has not changed greatly through the years. 


USE PORTIONS OF SOLVENT 


One improvement on the primitive method above 
would be to divide the solvent to be used into three 
portions, adding and draining one after the other. The 
first wash would wet the spice and penetrate inside the 
cell walls to remove most of the oil. Succeeding rinses 
would remove the oil from the surfaces of the solids. 

In practice, the leaching is done in several tanks or 
barrels set in a row or in a circle around a still. Each 






















A 
SERIEZ___ GAGE a 
100 GLASS 
€¢ ___ SAV/ELO 








CUSTOMERS FLATFORM 


it) si 
—_ FLOOR Lévec? 


CLEARANCE 


{ commercial Soxhlet extraction and concentration assembly 


& Essential Oil Review 


April, 1949 321 















by HAZEL-ATLAS 


4983—I oz. 


| 5 4982—' oz. | 
= 4880—% oz. 
at ee 


. f 
| 
1-3 


TALL 4986—3 oz. 





498I—‘% oz. ' 
7... H-A tall and short rectangles 
are show pieces and sales pieces for cosmetic | 
7 
manufacturers. These glistening bottles sell on dealers’ ¢; =" 
ee 


shelves and home dressing tables. Efficient on the 


production line, too. 


SHORT 4244—8 oz. 


4242—2 oz. 


I | 
Available in practical | 


 —— 





sizes. Send for 4129—4 oz. 








sa mples toda y. 


4243—6 oz. 


HAZEL-ATLAS GLASS COMPANY 


Wheeling, West Virginia 








tank is equipped with a stirrer. The anchor type agitator 
is preferred although a centrifugal pump taking suction 
from the bottom and discharging to the top of the vessel 
may be used. Gunther’s book on Essential Oils mentions 
use of a revolving barrel to mix solvent and solids. Y. R. 
Naves’ book on Natural Perfume Materials shows similar 
methods in use in the perfume industry in working up 
flower petals. 

The leaching tanks would have a false bottom of fine 
screen about a quarter of the distance from the bottom 
and a side-opening door out of which the spent spice 
could be shovelled. To remove the solvent, a sparger 
tube is placed in the bottom to blow steam through the 
spent spice. A steam jacket can be used for this heating 
to avoid mixing the solvent with water. However, the 
tightly packed bits of exhausted pepper or celery have a 
very low rate of heat transfer. 

For solvent recovery, and to keep the fumes from the 
working spaces, the containers must be tightly covered 
with a vent to the condenser. 

The extractions are done in the usual counter-current 
manner. Fresh solvent is poured into a barrel in which 
there is spice which has already been treated one or more 
times. This fresh solvent takes out the last of the remain- 
ing oil in that batch of spice. The resulting dilute solu- 
tion goes to one, two or more other containers of spice 
where it is progressively enriched with more extract. Its 
last use is to soak a new charge of pepper. After three or 
four washes, the resulting solution should contain 95 per 
cent of the available oil. This is filtered, then sent to the 
still for recovery of the solvent and production of the 
finished oleoresin. Refinements include the use of vac- 
uum stills with stirrers and steam spargers to take out 
the last traces of solvent. Bubbling nitrogen through the 
oleoresins is a method used with fair success. Less than 
0.1 per cent of acetone can easily be detected in capsicum 
after it has been standing in a closed container for two 
weeks. 

In the Soxhlet extraction method, the leaching vessel 
and the still are combined somewhat in the manner of a 
coffee percolator. In the leaching process described 
above, cold solvent is taken from storage and used to 
wash the spice; the washings are then sent to the still for 
separation of the solvent from the oleoresin. Soxhlet’s 
development combined these two operations and led to 
continuous extraction. Solvent is boiled off from the still 
and the condensate led through layers of spice in a con- 
tainer set higher than the still. When this upper vessel 
fills with solvent, it empties back into the still by means 
of a siphon, carrying with it oils taken from the spice. 
Back in the still, the solvent again boils off while the ex- 
tract accumulates there. After the spice is exhausted, the 
solvent is distilled to leave the finished oleoresins. 

The apparatus can be built as illustrated. 

In designing the extraction apparatus, it must be re- 
membered that the lower the boiling point of the solvent, 
the cooler the water and the greater the condenser surface 
must be. 

The laboratory Soxhlet extractor is a simple piece of 
apparatus. However, when its size is multiplied several 
hundred times for commercial work, care must be used 
and chemical engineering factors taken into account to 
be sure the equipment is in the proper proportion. 

The boiler, or still, should be related in size to the ex- 
traction chamber. It must hold enough solvent so that as 
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the boil-up goes along, the chamber, or basket, will fill 
until the siphon level is reached. At that point, there 
must still be enough solvent left in the boiler to keep the 
extract from being overheated. Too large a boiler is an 
unnecessary expense, and needs too much solvent for op- 
timum heat transfer conditions. 

The limitations on the amount of solvent distilling per 
unit time are the capacity of the condenser and the al- 
lowable rate of flow through the layers of spice. Too fast 
a flow will cause channeling and prevent thorough ex- 
traction. The siphon line should be small enough so that 
its upper neck will fill completely to start the siphoning 
action. Too large a siphon line will carry off the overflow 
from the extraction basket without filling the line. To 
start the siphon, the top of the siphon line must hold 
liquid rather than air to create the vacuum which starts 
the action and then drains the basket to its bottom. 

It has been shown that soaking of the cake before ex- 
traction will often improve the yield and will almost al- 
ways save steam by making for a faster extraction. That 
is, the spice should be wet with solvent and allowed to 
stand overnight before working. Batches treated this way 
will require fewer fillings and dumpings. An interesting 
study of this was made by Faith, Peterson and Smutz 
(Food Industries, Oct. 1941). The work was done on soy 
bean and sardine meal extraction but the results and 
methods hold for spice oleoresins as well. 

In an even larger operation, some modification of the 
Allis-Chalmers or Bollman* type might be used. This 
apparatus has been developed for soybean and more re- 
cently for cotton seed oil extraction where several hun- 
dred tons per day would be treated. These extractors are 
for continuous rather than batch extraction. They fea- 
ture a mill for grinding, and then a screw conveyor to 
carry the solids up an incline against a downward stream 
of solvent. The flow of solvent down and of spice up is 
adjusted in speed and volume so that when the spice 
reaches the top of the incline, it has had all of its oils 
removed. From there, it goes through a drying chamber 
where the solvent is heated off and recovered. At the bot- 
tom of the first conveyor, solvent rich with extract is led 
to a still when the solvent is distilled and the finished 
oleoresin removed. 

This method is only used where tons of material are 
worked up each day. Possibly one of the pilot plants of 
this type might be adapted for spice extract production. 
Labor and running costs are extremely low, but the ini- 
tial cost is high and start-up time would be long in the 
case of change-overs. 


® Bailey, A. E., Industrial Oil & Fat Products, pp. 479-498. 


Fruit & Syrup Group Meets May 19 


The National Fruit & Syrup Manufacturers Associa- 
tion, headed by Ira S. Brightman, president, will hold 
its Thirty-Second Annual Convention at the Drake 
Hotel, Chicago, Ill., May 19, 1949. This Association, en- 
joying a National membership, will present a very inter- 
esting agenda. Speakers of prominence in the industry 
will speak of matters of vital importance. All members 
are strongly urged to attend. 
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Appearances 
can be | 


deceiving 


You'd never guess how little it costs 
to package your products in such 
expensive looking containers. 


The trick is in our exclusive 
manufacturing methods which 
permit us to make multi-colored 


finishes and embossed designs on a 
variety of materials mechanically 
and economically. Once you 

see them, you won’t believe the cost 
is so surprisingly low. 


Many leading manufacturers 

have given their packages a family 
resemblance through certain 
mechanical or applied designs and 
have still kept within the 

4 commercial limits on costs. 


= . if So take advantage of these new 
Scovill processes. Re-style your 
packages with the family look 
you’ve always wanted them to have. 
You, too, may discover that 
creative engineering “know-how” 
properly applied to a specific 


Best-selling brands in problem can increase sales appeal. 
leading stores have 
COVILL-MADE 


Phone or write SCOVILL MANUFACTURING COMPANY, Drug and Cosmetic 
Container Division, 62 Mill Street, Waterbury 91, Conn. 











A PRODUCT OF SCOVILL 
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Indonesia Palm Oil Situation 


Acreage and production of palm oil in the Federal 
districts of Indonesia continued to increase during the 
third quarter of 1948. At the end of September there 
were 129,134 acres planted, of which 128,339 acres are 
located in the East Coast and Palembang districts of 
Sumatra, and the remainder in Java. Production of palm 
oil rose from 5,979 metric tons in June to 7,336 tons in 
September and palm kernels from 992 tons to 1,795 tons. 
Total production during the first nine months of 1948 
amounted to 33,882 tons of palm oil and 8,056 tons of 
kernels. It is officially estimated that the totals for 1948 
will reach 56,000 and 11,000 tons respectively. 

Exports of palm oil and kernels increased steadily dur- 
ing the first 8 months of 1948, reaching a high point in 
August. Shipments were down in September because of 
the lack of shipping. Shipments for the 9 months totaled 
25,883 tons, of which 25,297 tons went to the Nether- 
lands, 487 tons to Sweden, 55 tons to China, 23 tons to 
Siam, and 11 tons to India and Pakistan. 


New Soap Plant 


A new soap plant is to be constructed at 6715 McKinley 
Ave., Los Angeles, Calif. for the Far Best Corp. It is to be 
30 x 50 ft. in area, and to cost $5500. 


1947 Soap and Glycerin Production 


Manufacturers in the Soap and Glycerin Industry 
shipped products valued at $1,085.8 million during 1947, 
according to preliminary figures released recently by the 
Bureau of Census, Department of Commerce. This is an 
increase of about 259 per cent over $302.6 million value 
of products reported by this industry in 1939, when the 
last Census of Manufacturers was taken. Value added by 
manufacture in the industry during 1947 amounted to 
$450.7 million, an increase of approxime ately 218 per cent 
over the $141.6 million value added in 1939. Value added 
by the manufacture is calculated by subtracting cost of 
materials, supplies, containers, fuel, purchased electrical 
energy, and contract work from the value of products. 
For some purposes, particularly for comparing one in- 
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dustry or group of industries with another, it is the most 
satisfactory Census measure of the economic importance 
of an industry. 

_AV erage on sly. dasa _ om industry amnemnten to 


and wages paid to all seve tite incremed about 183 aes 
cent, from $33.1 million in 1939 to $93.6 million in 1947. 
The industry’s expenditures for new plant and equip- 
ment during 1947 totaled $24.1 million as compared with 
$8.7 million for 1939. 

These statistics are derived from a preliminary tabula- 
tion of manufacturers’ reports in the 1947 Census of 
Manufacturers. Final and more detailed figures will ap- 
pear in the Census publication, “Soap and Related Prod- 
ucts,” which will be published and offered for sale by the 
Superintendent of Documents in the near future. 


French Soap Output Up 


Soap production in France during October 1948 to- 
taled 25,284 metric tons against 24,870 tons in September. 
The average monthly production during the 10-month 
period of 1948 was 20,679 tons against a monthly average 
in 1947 of 17,382 tons and in 1946, 13,469 tons. 


Olive Oil Plant 


An olive oil producing plant has been completed on 
East Belmont Ave. between ‘Temperance and De Wolf 
Aves., Fresno, Calif., by S. ]. Schiavon. Former oil plants 
operated by him were on Lewis Ave., and then on Tyler 
Ave. The new factory combines all his activities in olive 
oil production and is equipped with two presses with a 
capacity of 18 tons of olives per day. Storage bins will 
handle 50 tons at a time. The plant covers an area of 50 x 
36 ft. 


Diamond Alkali Doubles Output 


Diamond Alkali Co., Cleveland, Ohio, has more than 
doubled its output of sesquicarbonate of soda crystals, ac- 
cording to a company announcement. Newly enlarged 
and modernized facilities for the manufacture of the 
crystals at the company’s Painesville plant have cost a 
quarter-million dollars. 
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by ARNOLD KRUCKMAN 


HE additional hearing by the Federal Trade Com- 

mission concerning the proposed trade practice rules 
for the Cosmetics and Toilet Preparations Industry was 
finally held on March 24 in Washington, under the chair- 
manship of Director Henry Miller of the Bureau of 
Trade Practice Conferences. It is sharply indicative of 
the tentative character of any proceeding by any subordi- 
nate part of the Commission, (until any action has been 
formally approved by the full Board), that this para- 
graph was published in the call for the second hearing: 
“The Commission announces in respect of the hearing 
held in this proceeding on February 10, 1949, that Mr. 
Philip R. Layton, an attorney on the staff of the Commis- 
sion, did not make his presentation for or on behalf of the 
Federal Trade Commission. His presentation and sug- 
gested amendements to the proposed rules may be re- 
garded as merely expressions of his own views.” 

As a matter of precise fact, it is not usually understood, 
but it is true that any action, or any proceeding, not ac- 
tually stemming from the Commission itself as a formal 
statement or ruling, is not valid as a decisive action. In 
other words, what any official of the Commission does, or 
what any subordinate part of the Commission may do, 
preliminary to the formal proceedings, may be disa- 
vowed by the Commission. Obviously, this is not a very 
comfortable situation for members of any affected indus- 
try, nor for the subordinate officials of the Commission. 
To the outsider it appears to be the very extreme of ulti- 
mate caution. At the present time the situation is even 
worse than usual because Commissioner Freer has gone, 
and no one has been appointed in his place. This precipi- 
tates a situation among the contending commissioners 
which permits much stalling and shadow-boxing and de- 
lay. It is still hoped that the President will soon announce 
the appointment of former Executive Director George 
F. Meredith, of the Senate Small Business Committee, as 
the Republican member of the Commission in Freer’s 
place. It would fill many uncertainties. 

Since the Commission made so much of the 


‘ 


‘unauthor- 
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ized” character of Mr. Layton’s suggestions and proposed 
amendments it will be interesting to turn the spotlight of 
quotation upon them: “Amendment to paragraph VII, 
page 5,—For guidance and assistance of the industry in 
the application of the requirements of this Rule 1, the 
following are stated to be illustrative of plans which may 
meet the requirements of the above paragraphs num- 
bered III and IV respecting use of demonstrators. 

“Plan A, page 5, paragraphs III and [V,—Demonstrator 
service may be accorded or made available on proportion- 
ally equal terms to all competing dealers or customers by 
any member of the industry, by furnishing such service 
in exchange for services and facilities, unspecified in 
units of themselves, reciprocally furnished as terms to the 
industry member by such dealers or customers. ‘The meas- 
ure of the value of the demonstrator service furnished is 
the total compensation paid to or for the clerk called 
demonstrator and the measure of the value of such recip- 
rocal services and facilities furnished as terms is the net 
purchases of such dealers or customers from the industry 
member. 

“Paragraph 2, Plan A, page 5,—Such demonstrator 
service, or similar service, and the same terms upon which 
such demonstrator service is accorded, or similar terms, 
shall be proportioned both upwards and downwards to 
the degree necessary to make it reasonably possible for 
each of such competing dealers or customers to avail him- 
self of that amount of service upon that amount of the 
terms to which he is entitled on a proportionally equal 
basis; and such amount of service upon such amount of 
terms shall be furnished to each of such competing deal- 
ers or customers, if he so desires; provided, however, that 
before an industry member may furnish demonstrator 
service on similar terms or a similar service on the same 
similar terms, to any such dealer or customer, the latter 
shall state in writing that he does not desire to avail him- 
self of demonstrator service on the same terms, but that 
he does desire to avail himself of demonstrator service on 
similar terms, or of a similar service on the same or simi- 
lar terms: provided further, however, that in the event 
any such dealer or customer makes such statement in 
writing, an industry member shall furnish to such dealer 
or customer demonstrator service on terms which such 
dealer or customer deems to be similar to the terms upon 
which demonstrator service is accorded; and the amount 
of any such service or similar terms shall be equal in 
value (to such dealer or customer making such state- 
ment) to the amount of such demonstrator service and to 
the amount of such demonstrator terms to which he is en- 





The American Perfumer 









titled but of which he does not desire to avail himself; 
and a statement acknowledging the existence of such 
equality shall also be made in writing by such dealer or 
customer; and, provided further, however, that such 
similar service shall be furnished on the same or such simi- 
lar terms in the same manner to any other dealer or cus- 
tomer in lieu of demonstrator service on the same terms, 
if any such other dealer or customer makes such written 
statements, 

“Surike all of paragraph 3, Plan A, on page 5. 

“Amend paragraph page 6,—The industry mem- 
ber shall publish to all his competing customers and deal- 
ers a complete description of its plan for furnishing a 
demonstrator service, including a list of similar services 
to demonstrator service which he has made and is willing 
to make available in lieu of demonstrator service, and a 
complete description as to how each of such similar serv- 
ices has been or will be furnished. Such publication shall 
be kept as current and as correct as the industry member's 
price lists and invoices. 

‘Amend paragraph 5, page 6,—The period of pur- 
chases of the industry member's products which is se- 
lected by the industry member to be used for the purpose 
of the computation shall be uniformly applied to all said 
customers and dealers. The amount of demonstrator serv- 
ice or any similar service to be furnished or furnished dur- 
ing any such period shall be determined on the basis of 
the amount of purchases made during that period, or ad- 
justed to that basis immediately after the close of that pe- 
riod, and not finally, though allowable temporarily, on 
the basis of pure hases made in any other period. 

“Amend paragraph 8, page 7,—This Plan A shall not 
require an industry member to furnish demonstrator or 
similar services to any purchaser who is not a customer, 
but under the statute the smallest purchaser who is a cus- 
tomer is entitled to the same rights and privileges as the 
largest customer. ‘Customer’ connotes a degree of regu- 
larity or repetition, A second transaction between a seller 
who is not required to sell and a purchaser who is not re- 
quired to buy shows that both are pleased with the first 
transaction, and established the customer relationship 
that was indicated by the first. Ordinarily, a single trans- 
action between an industry member and a dealer might 
not serve to make that dealer a customer of such member, 
if it involved only the minimum quantity in which such 
member dealt. If, however, during the period selected by 
the member a dealer purchased twice the smallest amount 
the industry member either had sold or delivered at one 
time during the same period to any competing customer, 
said dealer would be a customer, form in effect, he would 
have made two purchases and the member two sales. The 
customer relationship that was indicated by the ‘first’ sale 
would be established by both member and dealer by the 
‘second.’ 

“Amend paragraph 9, a, page 6, after word ‘member’ 
last line:—Provided, however, that any such disclosures 
shall not be required to be made in a manner which re- 
sults in its not being reasonably possible for any dealer or 
customer to avail himself of demonstrator or similar serv- 
ice; for example, where a small dealer, with only one 
clerk to sell cosmetics, is entitled to, say, one-tenth of a 
fully paid demonstrator from each of two or more indus- 
try members, it shall not be required that such clerk wear 
two or more badges; provided, further, however, that if 
newspaper advertising is furnished as a similar service, 
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the dealer shall disclose in any such newspaper advertis- 
ing, the total cost of the advertisements and the percent- 
age paid by the industry member.” 

The quotations are important because, despite dis- 
claimers, they are undoubtedly the basis of the thought of 
those persons in the various parts of the Commission who 
will formulate the final crystallization of the proposed 
trade practice rules. 


CHANGE IN GENERAL PRODUCTS DIVISION 


There has been another shift in that part of the De- 
partment of Commerce which interests the Cosmetics and 
Foiletries industry. Perry Stephenson, whose name has 
long been identified with the branch devoted to General 
Products of merchandise became very ill early this year 
and finally retired to seek complete rehabilitation in 
Texas. In the struggle which ensued for the control of his 
branch there finally emerged a new set-up which has 
taken on the name of Consumers’ Merchandise Branch. 
It is headed by T. W. Delehanty, as director. As is well 
known in the industry, Delehanty has for years been 
connected with the Chemicals Branch, which is headed 
by C. C, Concannon. 

When the essential oils and some drugs and materials 
were shifted to Delehanty’s new division there went with 
them such personnel well known to the industry as Lester 
W. Barber, and Miss Eva Shutrumph, and Sidney Picker. 

While this is written they are still in process of being 
moved from the third wing of Temporay Building T to 
the fifth wing. The exact numbers of the rooms are not 
yet known. There is a rumor abroad that Delehanty is 
looking for some one to fill a job having to do with drugs. 
Mr. Concannon meanwhile continues to function in his 
old job as head of the Drugs Division. Both of these parts 
of the Bureau of Foreign and Domestic Commerce are, of 
course, in the half which has to do solely with foreign 
commerce. They include the men and women who pass 
on the licenses for export. 

In that part of the Bureau which has to do with domes- 
tic business there also is a change of interest to the indus- 
try. Frank Bradley, for some time past head of the C hemi- 
cals and Drugs Section, which includes essential oils, has 
left the Bureau entirely and has joined the Atomic En- 
ergy Commission. Bradley, a Texan, has been very popu- 
lar in his place. 

We imported from Spain last year essential oils to the 
value of $228,000. This is almost a 50 per cent reduction 
in the amount we imported from Spain in 1947, and 100 
per cent less than we brought over in 1946. 

State Department reports we imported last December 
from the Marseille Consular District essential oils to the 
value of $48,583. In November, 1948, the Marseille Dis- 
trict sent us essential oils to the value of $55,596; in De- 
cember 1947 we received only $8,714 worth of the oils. 

Most of the December shipment consisted of lavandin, 
although there were various quantities of bitter almond, 
geranium, jasmine, orange, violet, cassie, labdanum, lav- 
andin concrete, and others. 

From the United Kingdom the State Department 
brought the word that its imports last year of natural 
essential oils had a total value of $4,000,000, compared 
with imports during 1947 which had a total value of $11,- 
200,000. The exports of essential oils from the United 
Kingdom in 1948 had a value of $2,000,000, and in 1947 
they totalled $900,000. 
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Hints for Improving Production 


A simple plan for making the inspection of each day’s 


production more efficient. . . . Repackaging a line often 


saves money... . New and improved equipment for the plant 


NSPECTION of each day’s pro- 

duction the next morning is a prac- 
tice that has much to commend it. 
No matter how careful inspectors 
may be in maintaining uniformity of 
fill height, the clarity of liquids, the 
net weight of creams in jars and tubes 
and the appearance of the finished 
packages, shortcomings are often de- 
tected; and with proper provision 
for reconditioning any opened con- 
tainers, are readily corrected. To ex- 
pedite the performance of this task 
Ralph H. Auch, the engineer, sug- 
gested some years ago the use of care- 
fully prepared forms, one for each 
item packaged. The form he sug- 
gested for reporting findings on a 
liquid product was: 


INDIVIDUAL CARTONS CLOSURES 
Registration Tightness 
Color Flaws 
Properly closed 
; SHIPPING CASE 
Scoring 
Gluing Exterior 
Clean 
LABELS AND BANDS Scuffed 
Registration a le iad 
Colors T a em 
Straight ow 
Properly spotted CONTENTS 
Glue smudge Clarity 
Adherence Fill height 
BOTTLES INTERIOR 
Design Dust 
Flaws Partitions 
Glass distribution Fit 


While the form need not be so de- 
tailed for many products it should 
however be all inclusive. 


Repackaging Programs 


Instead of involving added costs 
repackaging programs in many in- 
stances actually bring savings to the 
manufacturer according to Koodin- 
Associates. In 


Lapow some in- 
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stances, it has been shown that large 
companies have not only gained a 
more saleable package by redesign- 
ing it but a less expensive one as 
well. Sometimes this was accom- 
plished by simplification of pack- 
aging forms and standardization of 
type of containers while in others 
the same end result was achieved 
through alteration of the package 
construction and the substitution of 
durable but less costly materials. 


Fire Retardent Paint 


A completely non-toxic fire re- 
tardent paint and coating is offered 
for industrial use by the Stallton 
Chemical Corp. Flame Seal, the new 
paint, is said to be easy to handle. 
It comes ready to use, requires no 
mixing of special ingredients and 
may be applied directly from its 
original container by brush or spray 
gun, show, the company 
states, that it generates no smoke or 
toxic gases when attacked by fire 
nor does it give off toxic fumes 
while being applied. ‘The company 
claims that when unpainted lumber 
is protected with a coating of Flame- 
Seal the wood can withstand a 2000 
degree F. blow-torch for 30 minutes 
without any flame spread. When 
fire attacks wood which has been 
coated with it, the company adds, 
the paint undergoes a complete 
physical transformation forming 
immediately a white crust which 
forms a hard protective wall at least 
eight times the thickness of the 
original coating. It is also said to 
be moisture proof and termite proof 
and will not chip, peel or crack. It 
may be washed with any standard 


‘Tests 


soap or washing powder, It is avail- 
able in an oyster white flat finish 
and is obtainable in quarts, 2 and 
5 gallon cans and 55 gallon drums. 


Hand or Foot Acid Pump 


This improved hand or foot actu: 
ated pneumatic pump affords sale 
and convenient transfer of acids and 
other liquids from carboys, drums 
or barrels according to the General 
Scientific Equipment Co. Liquids 
are said to flow and stop instantly 
and come in contact only with the 
corrosion resistant tube. No tilting 
of the container is necessary and 
danger of a slip, a splash or a spill is 
minimized. When removed from 





Pneumatic acid pump 


the container the liquid drains com- 
pletely. These pumps with lead 
tubes it is pointed out are suitable 
for sulphuric, hydrochloric and hy- 
drofluoric acids as well as others. 
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Where the pump is to be used for 
nitric, citric, phosphoric, acetic 
acids, bleaches and others, Saran 
plastic tubes are recommended. The 
pumps are said to be especially use- 
ful wherever acids are handled in 
small measure. 


New Screw Capping Machine 


Plastic and metal caps of all 
shapes and sizes up to 70 mm. can 
be easily handled on the new Tite- 
Cap Screw Capping machine ac- 
cording to the Tite-Cap Machine 
Co., Inc. It is a single head fully 
automatic straightaway screw cap- 
per with a new type of automatic 
hopper and chute assembly for se- 
lecting and delivering the screw 
caps to the containers. The new 
hopper delivers the caps at a speed 
greater than normally required so 
as to assure an adequate supply of 
caps in the chute. A new type of 
chuck is provided to handle plastic 
caps without damaging or marring 
them. Small plastic caps for sprin- 
kler top bottles are said to be 
handled with ease. An improved 
adjustable tension device is pro- 
vided to prevent breakage of plastic 
caps and yet provide positive tight- 
ening to any required 
Change overs from one size or shape 
of container to another may be 
made with a minimum loss of time, 
it is added, and practically any size 
or shape of bottle, can, jug or jai 
may be handled. 


degree. 


Electric Label Paster 


Dual feed rollers on the Whirl- 
wind Electric Label Paster, the Sci- 
entific Filter Co. states, rush the la- 
bels through, speeding up produc- 
tion so that one operator may sup- 
ply several workers. It is designed to 


handle the smallest labels in com- 


mercial use and will take labels 
made from paper, light cardboard 
and cloth up to six inches in width 
as well as all types of embossed pa- 
per labels or metal seals. The com- 
plete machine occupies about a 
square foot of bench space. Power is 
supplied from an ordinary light cir- 
cuit, 


Gummed Tape Moistener 


Answering the need for greater 
flexibility in gummed tape moisten- 
ing, an improved pressure plate 
with a range of five settings is in- 
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troduced in the Counterboy 500 
Series, a group of eight tape dis- 
pensers marketed by Better Pack- 
ages, Inc. The device is pivoted and 
equipped with a movable weight, 
enabling the operator to adjust 
moistening pressure quickly to the 
exact requirements of the specific 
tape weight or glue formula. The 
water level on the machines is also 
adjustable. Another feature is the 
unbreakable plastic water fountain 
bottle. One model of the series, the 
Counterboy 500-A, is designed to 
measure tape strips of from 4” to 
50” on the upstroke of the handle. 


New Grinding and Mixing Mill 


For grinding, mixing, dispersing, 
homogenizing and emulsifying the 
new Morehouse Speedline Mill No. 
$B2000 is offered by Morehouse In- 
dustries, Inc. It is said to have a ca- 
pacity of over 500 gal. per hour and 
is suitable for a wide variety of ma- 
terials wet or dry. The unit is 5 ft. 
9 in. high and 24 in. in diameter. 
The only electrical connection nec- 
essary is a simple socket plug-in. 
Various motors are available. Grind 
size may be adjusted without stop- 
ping. All parts are interchangeable 





New fast mixing mill 


and the take down for cleaning be- 
tween runs or changeover for differ- 
ent materials is stated to require 
only a few minutes. 


Quick Acting Soldering Tool 


A new quick action soldering 
tool designed to provide an effective 
and efficient means for high speed 
precision soldering is announced by 


the Appliance Division of the Hous- 
ing Foundation. The new tool 
called Pres-to-Heat, makes it possi- 
ble, it is claimed, to complete the av- 
erage soldering job in less than two 
seconds. The tool is plastic and 
weights 414 ounces. It resembles a 
long nosed pliers and has an actuat- 
ing lever on the handle. A slight 
pressure on this lever enables the 
operator to hold the work securely 
and additional pressure causes the 
current to flow through the work, 
generating instantaneous heat at the 
point of contact. A slight touch of 
solder and the joint is completed. 


New Low-Range Air Cells 


For use on testing machines of 
any type to give high precision 
measurement of small loads such as 
in testing plastics, paper and other 
material and also for such use in- 
dependently for weighing chemicals 
or controlling chemical processes 
two new Tate-Emery air cells are 
announced by the Baldwin Loco- 
motive Works. The new cells have 
load ranges of 0-1.2 to 0-6 lb. and 
0-2 to 0-10 ub. in tension and com- 
pression. When a standard Tate- 
Emery Indicator with 66 in. scale is 
connected with the cell the 0-2 Ib. 
range shows a point movement of 
14, in. for one gram. 


Producing Demineralized W ater 


A unit for converting tap water 
into demineralized water equal to 
distilled water at a low cost is an- 
nounced by the Penfield Manufac- 
turing Co., Inc. It is a cartridge 
model unit with a flow capacity 
from 5 to 8 gph. The unit is self con- 
tained and it is pointed out that the 
cartridges are easily replaced. No 
heat or steam is required to operate 
the unit and the makers say that the 
water delivered is free from cal- 
cium, magnesium and heavy salts. 
The cartridge comes packed with 4- 
bed activated ion exchange resins 
and has a capacity for removing ap- 
proximately 1100 grains of ionized 
minerals, expressed as CaCO, be- 
fore becoming exhausted. The unit 
consists of three parts: the remov- 
able cartridge, a cast aluminum 
wall bracket and an electronic con- 
ductivity controller which measures 
the quality of the treated water. 
This unit is made to sell at a mod- 
erate price. Large industrial models 
are also available. 
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THE WORLD’ NET LON INS 


ARE MADE WITH 
D.O 
PERFUMERY 
MATERIALS 


D & O can supply either the finest 
in raw materials or in perfume compounds, ; 
depending on the particular requirements 
of the creative perfumer. | 
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ot COLONIAL 44~—Oxiental bouquet with an overtone of Jasmin. 


‘fe Flomia 629-—Moguet- —rose bouquet, always popular. 
‘Modified honeysuckle odor. 







cama itt. 180 Varick Street - New York 14, N. Y. : 
ATLANTA « BOSTON « CHICAGO « CINCINNATI « DALLAS « LOS ANGELES « PHILADELPHIA « ST. LOUIS « SAN FRANCISCO 


ESSENTIAL OILS - AROMATIC CHEMICALS + PERFUME BASES - VANILLA + FLAVOR BASES ” 
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NEW PRODUCTS AND PROCESSES 


Detergent Dust Prevention 


A light amber liquid synthetic 
detergent for preventing dusting of 
powdered and dry detergent mixes 
is being offered by Monsanto 
Chemical Co. The product, said to 
be 100 per cent active and nontoxic, 
is sold under the trademark Sterox 
CD. It is claimed the product will 
prevent dusting at no extra cost be 
cause it can replace an equivalent 
amount of other 
agent. It can be atomized into the 
dry powder, or introduced as a pilot- 
mix with other ingredients. It may 


surface-active 


also be used in mechanical washing 
compounds because of its low suds- 
ing tendencies and excellent deter- 
gency. 


New Dust Base 


Introduction of a new dust base 
which controls a wide range of in- 
sects attacking crops, but leaving no 
harmful toxic residues on vegeta- 
tion, has been announced by U.S. 
Industrial Chemicals Inc., New 
York, N.Y. The dust base, known 
as CPR Dust Base, is a combination 
of a new chemical, piperonyl cy- 
clonene, with pyrethrins and rote- 
none, so formulated as to obtain 
maximum effectiveness of the po- 
tent ingredients. The company 
states that by including pyrethrins 
in the combination its effectiveness 
is increased between two and three 
times. The base, available to manu- 
facturers of insecticide, is offered in 
a uniform blend, so that it mixes 
with dilutants and fungicides with- 
out difficulty. 


Laboratory Balance 


A new, torsion-principle Balance, 
for general laboratory use, is being 
manufactured by The Torsion 
Balance Co. Styled by Raymond 
Loewy Associates, the instrument is 
encased in a metal case with heavy 
hard-surfaced fire glass panels set in 
rubber gaskets. Dust has been ex- 
cluded to a notable degree. Torsion 
bands are of a newly discovered al- 
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loy said to virtually eliminate the 
hazard of corrosion. All exposed 
metal is corrosion resistant: Balance 
pans are of polished stainless steel. 
The balance has a sensitivity rating 
of 2 milligrams and a capacity of 120 


grams. 


Grooming Aid 


An inexpensive grooming aid, in 
the form of an atomizer, has been 





Lacquer Atomizer 


put on the market by Plastal Special- 
ties Co. The atomizer sprays a thin 
film of lacquer on the hair to hold it 
in place. The liquid container is 
molded of Polystyrene, making it 
lightweight and easy to handle. The 
atomizer will stand upright because 
the bulb is flat on the bottom. 


New Catalogs 


A considerable amount of new 
information on Hercules CMC, 
cellulose gum, is included in a re- 
vised technical booklet on the 
chemical just released by Hercules 
Powder Co. Included in the new in- 
formation, is the fact that studies 
have indicated the purified-food- 
grade-type is suitable for incorpora- 
tion into foods and pharmaceuti- 
cals. Hercules CMC is said to be 
finding wide usefulness in the food, 
cosmetic and pharmaceutical in- 
dustries. This water soluble gum 


may be used for viscosity control, as 
an emulsion stabilizer, as an oint- 
ment base, as a water-soluble film- 
former, or as a suspending agent. 


Norda Essential Oil and Chemi- 
cal Co., Inc., New York, N.Y., has 
just issued a 24-page price booklet 
on Norda flavors. There is a com- 
plete listing of the entire line. 
Copies are available upon request. 


In view of the abundance of 
chemical processes and compounds 
in which hydrogen is involved, a 
compilation of thermal properties 
of hydrogen and its various isotopic 
and ortho-para modifications has 
been published by the National 
Bureau of Standards. Research 
Paper RP 1932, Compilation of 
Thermal Properties of Hydrogen in 
its Various Isotopic and Ortho-Para 
Modifications, by Harold W. 
Wooley, Russell B. Scott and F. G. 
Brickwedde, 96 double-column 
pages, 101 tables and graphs, 40¢, 
may be obtained from the Super- 
intendent of Documents, U.S. Gov- 
ernment Printing Office, Washing- 
ton 25, D.C. 


Commercial Chemical Develop- 
ment is the title of a leaflet offered 
by R. S. Aries & Associates. 


Tennessee Eastman Corp., Kings- 
port, Tenn., has issued a revised edi- 
tion of its book, Eastman Cellulose 
Esters, available upon request. In- 
cluded in the contents are the latest 
data on specifications and character- 
istics of the standard types of East- 
man cellulose esters—cellulose ace- 
tate, cellulose triacetate, and cellu- 
lose acetate butyrate—together with 
information on their uses with sol- 
vents, plasticizers and resins. 


Nuemann-Buslee & Wolfe, Chi- 
cago, IIl., has issued a new price list 
on essential oils, certified colors, 
gums, aromatic chemicals, ete. 
Copies may be obtained without 
charge. 
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THE ROUND TABLE - 





Hollenberg Heads 
Van Dyk & Co. 


At a meeting of the directors of 
Van Dyk & Co., Inc., Belleville, N.]., 
the following officers were elected: 
I. R. Hollenberg, executive vice- 
president; Mrs. Samuel Isermann, 
vice-president; Howard P. _Iser- 
mann, secretary-treasurer; Helen V. 
Shanahan, assistant secretary. In 
memory of the late Dr. Samuel Iser- 
mann, the founder and former presi- 
dent of the company, the office of 
president is being allowed to be 
vacant at this time. The directors 
are: I. R. Hollenberg, Mrs. Samuel 
Isermann, Howard P. Isermann, 
Ernst Ohlsson, and Everett P. Smith. 

Operations will be conducted 
under the direction of the executive 
vice-president, Mr. Hollenberg, who 
has been actively associated with the 
company for a number of years in 
a technical and managerial capacity. 


Voters by Record Vote Draft 
Luis de Hoyos for Mayor 


A striking tribute to his ability 
as a leader was accorded Hon. Luis 
deHoyos, vice president and general 
manager of Synfleur Scientific 
Laboratories in his absence’ in 
Florida last month when the voters 
of Monticello, N.Y. elected him 
mayor by the largest majority that 
has ever been registered in his 17 
years of service as a public official. 

The election was more than a 
tribute to his executive ability and 
his skill as an administrator; it was 
a vote of appreciation for the able, 
the whole hearted and the progres- 
sive way he served the municipality 
in the 12 years he was mayor before 
ill oa compelled him to relin- 
quish all public work. It came not 
only from the leaders of the Repub- 
lican party but from the people 
themselves—from 80 per cent of the 
voters regardless of party. In its re- 
port the New York Times suggested 
that Mr. deHoyos who is also Sulli- 
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van County chairman of the Re- 
publican party might advise his old 
friend Gov. Thomas E. Dewey how 
it was done. 





Mayor deHoyos 


When the nomination was offered 
to him Mr. deHoyos was regaining 
his health in Florida. He declined 
the nomination by telegram but the 
party leaders rejected his decision 
and nominated him anyway. The 
voters, the people with whom he rs iS 
lived and worked for years, con- 
firmed that decision. 

Mr. deHoyos enjoys an interna- 
tional as well as a national reputa- 
tion. Despite his strong Republican 
afhliations he was chosen by either 
the late President Roosevelt or the 
State Department to represent the 
North American delegation as tech- 
nical advisor at the Inter American 
conference in Santiago de Chile a 
few years ago. Mr. deHoyos_re- 
turned with his family late in March 
from Florida much improved in 
health. 


Lewis Bernstein 
Opens New Office 


Lewis G. Bernstein, prominent in 
legal sphere of the industry, has re- 
moved his law offices to 20 Pine St., 
New York, N.Y. The phone number 
is Digby 4-8182. An uptown office 
will be maintained at 730 Fifth Ave. 





Cosmetic Sales 


Up in 1948 


The Toilet Goods Association 
estimates total sales at retail prices 
of perfumes, cosmetics and other 
toilet preparations, not including 
toilet soaps, at $687,600,000 for the 
year 1948. This compares with $682,- 
100,000 in 1947, an increase of ap- 
proximately 0.8 per cent. 

Sales of taxable cosmetics in- 
creased from approximately $453,- 
400,000 to approximately $464,600,- 
000, allowing for the customary lag 
in reporting. This is an increase of 
about 214 per cent and is accounted 
for ina large measure by a great in- 
crease in the sale of preparations 
especially designed for use on the 
hair. Sales of non-taxable cosmetics 
appear to have fallen about 2 per 
cent below the previous year due to 
a drop in sales of dentifrices and 
shaving creams, which was not offset 
by a steady rise in sales of non-tax- 
able shampoos. 

Department store sales for 1948 
declined by nearly 3 per cent. Sales 
in drug stores increased and variety 
store sales were sharply higher for 
the year. 


May 20 Set for Spring 
Meeting of SCC 


The Spring meeting of the Society 
of Cosmetic Chemists will be held 
in New York, May 20, at the Bilt- 
more Hotel. Communications con- 
cerning technical papers for the 
meeting should be addressed to Dr. 
S. D. Gershon, 6901 West 65 St., 
Chicago 38, III. 


TGA Convention 


May 17-19 


The annual convention of the 
Toilet Goods Association, Inc., for 
1949 is to be held at the Hotel Wal- 
dorf-Astoria, New York, N.Y., May 
17-19. 
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Smith Victory in 
New Quarters 


Smith Victory Corp., sole agents 
for Worth, Suzanne and Vi igny, has 
removed its offices and showrooms 
from 9 East 38 St., New York, N.Y., 
to 56 West 57 St. 


Ralph Dysart 
Appointed by Penick 


Ralph B. Dysart has been ap- 
pointed Mid-Western sales repre- 
sentative for S. B. Penick & Co., New 
York, N.Y. His headquarters will be 
in the firm’s Chicago office. Mr. Dy- 
sart’s father, T. B. Dysart, has been 
with Penick for the past 35 years as 
manager of the Southern plant at 

Ashville, N.C. 


Scientific Section of TGA 
Announces Program 


The Scientific Section of the 
Toilet Goods Association, meeting 
May 19, at the Waldorf-Astoria 
Hotel, has announced the following 
program: Use of Drugs in Cosmetics 
by Dr. Erwin Di Cyan; The Aging 
and Stability of Essential Oils ‘and 
Aromatic Chemicals in Soaps and 
Cosmetics by R. J. Huttleston; 
Identification of Certain Coal Tar 
Colors Used in Cosmetics by Ken- 
neth A. Freeman; = and Olfac- 
tion by Dr. Paul G. Lauffer; On the 
Structure and Synthesis of Irone by 
Dr. Yves-Rene Naves (to be read by 
title only); Olfactory Evaluation of 
Aromatic Raw Materials by Samuel 
Klein; Beneficial and Adverse Ef- 
fects of Soaps Upon Skin as Deter- 
mined by Repeated Exposure Tests 


by Dr. John A. Killian; A Discus- 
sion of a Control System by P. C. 


Wieseman and By-Product Citrus 
Oil by Saul A. Bell. 


Roscoe Edlund Becomes 
Plans Board Chairman 


Roscoe C. Edlund is now Plans 
Board Chairman of Fred Rudge, 
Inc., New York, N.Y., of which com- 





Edlund 


Roscoe C. 


pany he is also a director. Mr. Ed- 
lund has also been elected one of 


five Honorary Life Members of 
Trade Association Executives in 
New York. 


Dahl Becomes Vice- 
President of Bourjois 


Paul H. Douglas, president of 
Bourjois, Inc., New York, N.Y., has 
announced the election by _ the 
Board of Directors of Norman F. 
Dahl as vice-president in charge of 
sales and advertising. 


It was further announced that 


I pore a eA 


{nnual dinner for members of the Druggists Supply Corp. and its manufacturing associates tendered by Magnus, Mabee & 


at the Grand Ballroom of the Hotel Statler, 
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New York, N.Y., 


March 5. 
cocktail party. 





More than 400 guests were present. 


Robert L. O’Brien, wholesale sales 
manager, and Nelson Millard, 
former executive in the sales depart- 
ment, will serve the firm as joint 
sales managers. 


Wirz Employees 
Feted 


One hundred fifty-eight employ- 
A. H. Wirz, Inc., Chester, ru 
were awarded service pins for their 
service records, ranging from five to 
fifty years, _ a dinner in their honot 
March 14. Two other employees re- 
tiring after 29 and 15 years of serv- 
ice, “respectively, were presented 
with certificates commending them 
for their years of faithful service. 


ees ol 


Dr. Moore 
Retires 


Dr. William Moore a member of 
the research staff of U.S. Industrial 
Chemicals, Inc., New York, N.Y., 
has retired after 29 years of service 
with that firm. 


Bush Aromatics Now Repre- 
sents Laboratories Synarome 


Henri Robert Inc., 39 West 60th 
St., New York, N.Y. announces that 


as of March 23, 1949, it has ceased 
representing Laboratoires Syna- 
rome of Asniéres (Seine), France. 


This decision was taken by mutual 
consent and it will in no way affect 
the friendly relations they have en- 
joyed in the past. Bush Aromatics 
Inc. of 136 Liberty St., New York, 
N.Y. is now the representative of 
Laboratoires Synarome in _ this 
country. 





> Reynard, Inc., 
The dinner was preceded by a 
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ISCOOPERATION 
COOPERATION] \ Exe 


117 Liberty Street, NEW YORK 6, N.Y. + BOSTON - CHICAGO - CINCINNATI - CLEVELAND + GLOVERSVILLE - PHILADELPHIA 


ABSORPTION BASE, Cans, Drums IRISH MOSS—Whole, Bales, Pow'd. Bbls. SERVACIDE INSECTICIDE SPRAY—1 Gal- 
. a 4 6S 
ACIDS: Acetic—56% Glacial. Bbls. & Carboys IRON CHLORIDE- (See Ferric Chloride) . lon Cans and 5, 30 and 55 Gallon. 
Benzoic — Bbls., 100 Ibs ‘ : Th oe a SILICA—ISCO Carrara Pure Soft Decomposed. 
Boric—9/,% and U.S.P. Pow'd Gran ISCOBROME — Fumigant — Drums, 5 gal. (40 Prime white and uniform—991,% pure; 
Bbls., 300 Ibs. Bags, 100 Ibs Ibs.) ; 30 gal (250 Ibs.) 325 mesh. Bags. 
Formic—85%, and 90%. Water White, Car ISCOBROME D"—55 gallon drums. SODAS: 
boys, 130 Ibs eer . , , Acetate — Anhydrous — Drums, 265 Ibs. 
Oxalic — 991% Crys. Bbls., 300 Ibs. Kegs. ISCO INSECTICIDE SPRAY—1 Gallon Cans Ash — 58%, light and dense. Bags, 100 Ibs. 
125 Ibs and 5, 30 and 55 gallon drums. Rensaaie — Mois. 100 Ibe 
Tannic—Tech. and Conc. Bbls., 300 Ibs ISCOMIST AERQS Bicarbonate Powder—U.S.P. and Technical. 




















S—5 lb. Bombs. 
ADSORBOL — Bleachipg ap a6 ae 
Clay Bags 50 Ibs. 
ALGIN 
ALUM — Ammonia 
Bbls. & Bags 
ALUMINA — Sulp 
Bags, 100 Ibs 
AMMONIUM-—Bif 
Carbonate — Pow 
Kegs 
Chloride (Sal Ar 
100%. Bbls., 2 
AQUA AMMONI/ 
AEROSOLS — see 
BARIUM NYD 
400 Ibs. Bags, 
Barium Sulphate 
Bbls., 250 Ibs 
BEN TONITE-—Ba 
BLANC ROUGE 
Rouge. Bblis., 
Kegs, 50 Ibs 
BLEACHING PC 
100-333-825 It 
BORAX—Pow'd 
100 Ibs 
CALCIUM CHLG 
CARBON TETR: 
Ibs 
CASEIN—Gran. Ba 
CHALK — Precipita 
U.S.P. Bags 
CHINA CLAY—Im 
lbs 
CLAY—Bleaching 
CHLORIDE OF I 
der 
CHLORPICRIN— 
CRYSTAMET-—Se 
Hydrate 
DRYMET~—See Sc 
DRYORTH-—See | 
DRYSEQ-—See Sod 
ELECTROTYPER 
EMULSIFIERS ( 
EPSOM SALTS— 
FERRIC CHLOR 
Bbls., 500 Ibs. 
Ferri Clor—Ferr 
ment. Bbls., Dy 
FLINT—Prime wh 
or in Bags, 501 
FORMALDEHYDE 
and Drums.* 
FUMIGANTS: see 


bp /00 Ibs. 





oride—Bbls. 350 Ibs. 
55%, Bbls., 430 Ibs. 
%. Drums, 700 Ibs. 
rums, 100 and 400 







Drums and Tank 


ISCO ABSORPTION BASES 


“his oy »ete arati S. nat enta Hydrate. Bbls., 
This Oxycholesterol preparation, specially designed for coor Gee Ale 


better creams, lotions, ointments and salves, is available , Bags, 100 Ibs. 








00 Ibs 
Tribasic—Bags, 100 





in cans and drums. Made entirely of chemically pure 





A) 









substances ISCO Absorption Bases are absolutely neu- 
tral, will not oxidize nor turn rancid, and are stable to ically anhydrous — 
acids or alkalies. These Absorption Bases will absorb 
up to five times their weight of water and hold it in an 
emulsion. Tell us your specific problem. ISCO will help 


you solve it with specifically designed Absorption Base. 






) Ibs. 


(Glauber’s Salt) — 














‘lake. Drums, 300-400 


Calcium. Lead, Lith- 


Among the Creams that have been made successfully with 


ABSORPTION BASES are: 





ily Supreme 


All Purpose Creams * Night 


White 













Creams * Cleansing Creams * Powder Base Creams * Hand 


Creams * Hair Creams * Pre-Shave Creams. 





ISCO BASES have been used in a variety of Pharmaceutical 








ointments, such as: Int and Medium. 


Refined. Lump, 





Sulphur * Hormone * Vitamin, etc. No. 2 Yellow, No. 
— Refined in the 


red. Bags, 150-200 


bw, White. All melt- 
and 200 Ibs. 





sas mem ustitute, No. 525 
Montan-Bohemia Brand 
Montan Wax Substitutes, Powdered—Lump 





G 
‘ars and Drums, 675 Ibs. 


9 cee Caustic — Special low chloride grade. Tank and Bleached. 4 
Moths Brouide _ Cars and Drums. Molding Wax for Electrotypers. 
aes Caustic — Flake. Drums, 100-225-400 Ibs. Ouricury—Domestic—Refined. Bags, 150 Ibs. 
Ground, Drums, 100-225-500 Ibs. Ozokerite—Domestic—White and Yellow. All 
GLAUBER’S SALT — Calcined — Bags — 100 Caustic —ISCO American Selected Walnut melting points. 
Ibs Drums, 100-225 Ibs Palm 
GUMS: Chlorate — Pow'd and crys. drums, 220-300 Spermaceti 
Arabic—Amber sorts, Pow'd and Grained Ibs Wax Substitutes—All Types. 
Bags and Bbls Muriate — (Chloride) 99%. Bags, 100 Ibs. ZINC CHLORIDE — Gran. 98-100%. Drums, 
Ghatti Nitrate — Double Ref'd. Gran. 991/,-100%, 600-100-50 Ibs. 
Karaya—Pow’'d., Crystal and Whole Bbls., and Bags ZINC STEARATE—USS.P. Cartons, 50 Ibs. 
Locust Bean—Powdered Permanganate—U S.P. and Technical Crys ZINC SULPHATE-—Granular 89%. Bbls. and 
Tragacanth—Ribbon, Flake and Powder tals Drums, 110 Ibs Bags 7 
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Food Distribution 
Exposition 


A food distribution exhibition, 
the first show in the field to cover 
all phases of the trade, is announced 
by the U.S. Wholesale Grocers As- 
sociation, to be held in St. Louis, 
Mo., May 30—June 1. Exhibits are 
to cover food, allied products, of- 
fice systems, packaging, warehous- 
ing, trucking, handling, moderniza- 
tion and inventory control. 


Chiris Announces 


English Addresses 


Antoine Chiris, Ltd., has an- 
nounced that the administration of 
its business in England is being car- 
ried on at Bridge House, Tadworth, 
Surrey; telephone, Tadworth 2207. 
A sales office is located at Regional 
House, 82, Park St., London, W.1. 
The telephone number is Maylai 
3906. 


Donald Keyes Honored 


by AIC 


Dr. Donald B.. Keyes, vice-presi- 
dent in charge of planning and de- 
velopment of the Hayden Chemical 
Corp., New York, N.Y., has been 
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Northam Warren, Jr., vice-president of Northam Warren Corp., Stamford, Conn., 


and Oscar Pando, vice-president in charge of South 


imerican operations, attend a 


sales meeting of the Buenos Aires staff of Palmer & Co., manufacturing distributor of 
Warren products. Seated left to right are: George R. Palmer, William D. Palmer, 


Northam Warren, Jr., Charles E. Palmer, Oscar Pando and Percy Bond. 


awarded the first Honor Scroll of the 
New York Chapter of The Ameri- 
can Institute of 





C 


P. ROBERTET Ine. ¢ 125 East 23 street, New York 10, N.Y. 
(The New York office of P. Robertet & Cie, Grasse, France) 


the Bulgarian Otto of Rose My 


Honor Scroll will be presented at a 
dinner meeting of the chapter, May 


hemists. The 18, at the Downtown Athletic Club. 


the elusive fragrance of 


OUR “ESSENCE ROSE TYPE B” is an accom- 
plishment of which we are justifiably (| 
proud ...an extraction of Rose De \ 


Mai Absolute which — after years of 


experimenting — matches in quality 






and distinction, the much sought-after, 
now difficult-to-obtain, Bulgarian Otto. 


Working samples of “Essence Rose 
Type B” will gladly be submitted. 


sk Se LTX 
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Joseph Keho, guest speaker, addressing a 


meeting of the Cosmetic Industry Buyers 


and Suppliers Association on March 15. 


Canada Proposes Excise 
Tax Reduction 


Canadian Finance Minister Doug- 
las Abbott, in his 1949-50 budget 
speech to Parliament proposed that, 
in addition to a 32 per cent reduc- 
tion in income taxes, excise taxes on 
cosmetics, jewelry, etc., currently 
placed at 25 to 35 per cent, be re- 
duced to 10 per cent. 


NBBMA Closes 
New York Office 


The National Beauty and Barber 
Manufacturers’ Association, 270 
Park ave., New York, N.Y., an- 
nounces the removal of its offices to 
National Press Building, Washing- 
ton 4, D.C., under the direction of 
Jacob Reck, executive vice-presi- 
dent. 


Keith Baldwin to 
Work With Vanillin 


The appointment of Keith M. 
Baldwin as assistant technical di- 
rector of the Special Markets-Indus- 
trial Division of Winthrop-Stearns, 
Inc., has been announced. Mr. Bald- 
win will specialize on technical sales 
service on vanillin. 


Smith Victory Enlarges 
Warehouse Space 

Smith Victory Corp., Buffalo, 
N.Y., has leased 4,000 additional 
square feet of floor space in the 
building at 1200 Niagara St., for 
warehousing perfumes. 


USIC Operating 
Huge Resin Plant 


Dedication of what is said to be 
the largest and most modern resin 
plant in the world took place last 
month at Newark, N.J. The new 
plant, capacity 100,000,000 pounds 
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annually, is operated by U.S. Indus- 
trial Chemicals, Inc., New York, 
N.Y. which has plants in five other 
cities in the U.S. 

In addition to the new plant, a 
tank farm consisting of 33 tanks is 
on the property. They range in Ca- 
pacity from 15,000 to ! 50,000 gallons, 
with a combined capacity of 700, 000 
gallons. ‘The plant itself includes 
complete warehouse facilities for 
raw materials and finished goods, 
and all auxiliary equipment. 


Poucher to Standardize 
Yardley Products 


William Arthur Poucher arrived 
in this country February 9 to stand- 





William A. Poucher 


ardize color and perfume so that 
Yardley products will be identical. 
This operation is to be duplicated 
wherever Yardley plants are located 
so there will be absolute standardi- 





zation. Mr. Poucher, who has been 
chief perfumer and research chemist 
for Yardley of London for the past 
twenty years, had never previously 
visited the United States, although 
he had traveled extensively in other 
countries. 

In addition to his work with 
Yardley, Mr. Poucher is the author 
of Perfumes, Cosmetics and Soaps. 
He has, in addition, published many 
books on mountain photography. 

In an interview, Mr. Poucher 
described some of the means by 
which Yardley has attempted to 
overcome rising costs. One of them 
is a harvesting machine for the 
gathering of lavender. So far, it has 
not been successful. Mr. Poucher 
stated that he foresees no new de- 
velopments in the balance of the use 
of essential oils and synthetics. He 
will remain in this country about 
ten weeks. 


Which Twin Had the 
Toni—Pfaltz or Milsom? 


For the most original idea carried 
out in costume at a masquerade 
party on the Verauga returning 
from Central America with vaca- 
tioning passengers, Harry E. Pfaltz, 
the dealer in perfumers’ raw ma- 
terials and William C. Milsom gen- 
eral manager of F. N. Burt Co. were 
jointly awarded first prize. Both 
were dressed in identical feminine 
costumes to resemble twins; and on 
a large placard was written the per- 
tinent inquiry: “Which one has the 
Toni?” 


Guests and members of the Cosmetic Industry Buyers and Suppliers Association 


gathered at Toots Shore’s Restaurant, 


March 15, for their regular monthly 


meeting, were addressed on salesmanship and business leadership by Joseph Keho. 
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Madras Sanctions 
Research Institute 


The Government of Madras, In 
dia, has sanctioned the establish 
ment of an Oil Technilogical Insti 
tute in that Provence. K. S. Murti 
has been placed on special duty with 
a view to supervising its construc 
tion. The Institute will carry on re- 
search in essential oils, isolates and 
concentrates with a view to utilizing 
the perfume raw materials of the 
Provence. 


Hindle Announces 
Plans 


J]. L. Hindle, director of Standard 
Synthetics, Ltd., London, England, 
visited New York recently for the 
purpose of renewing contacts. At 
the time, he announced that he 
hoped to appoint a sole agent for the 
United States in the near future. 


Snell to Receive 


SCI Gold Medal 


Dr. Foster D. Snell has been 
named by unanimous vote of the 
council of the Society of Chemical 
Industry, London, to receive the so- 
ciety’s Gold Medal for 1949. The 


medal was first awarded in 1896 and 
has previously been awarded to only 


one American. At the time of the 


award, July 13, Dr. Snell will deliver 
an address on a phase of surface ac- 
tivity. 


National Packaging 


Week 


National Packaging Week will be 
observed this year May 9-13, the 
American Management Association 


has announced. Principal events of 


the week will be the Packaging Ex- 
position, May 10-13, and the Con- 
ference of Packaging, Packing and 
Shipping, May 10-12. Both will be 
held in the Municipal Auditorium 
in Atlantic City, N.]. 


John Roosevelt Heads 
Spray-A-Wave Co. 


John A. Roosevelt, youngest son 
of the late president, has been ap- 
pointed president of Spray-A-Wave 
Co. The company is a subsidiary of 
Lee Pharmacal Co., Chicago, IIL., it 
has been announced by Raymond 
E. Lee, head of the firm. 

Mr. Roosevelt is to retain his as- 
sociation with the Roosevelt-Good 
in Beverly Hills. 
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Rayve Wins 
Award 


The first award in the cosmetics 
division of the “clinic” held at the 
Hotel Statler, New York, N-.Y., 
March 9, by Variety Merchandiser, 
went to Rayve Home Permanent 
Kit and Refill and Rayve Creme 
Shampoo packages. | Honorable 
Mentions went to Jergens Liquid 
Cream Shampoo, Nail Brilliance, 
Plasteen Nail Make-Up and Pond’s 
“Lips” Lipstick. 


Purely Personal 


WALTER A. CONKLEN has 
been appointed special Eastern rep- 
resentative of the Wallace Paper 
Box Corp., according to Wallace 
Ungenach, president. Mr. Conklin 
has been in the drug, cosmetic and 
allied industries for the past 25 
years. He is a past president of the 
Foragers of America, the oldest or- 
ganization in the toilet goods indus- 
try, a member of the Chemical Sales- 
men’s organization, a charter mem- 
ber of the BIMS, and a member of 
the Draft Board of Yonkers, N.Y. 


METAL CONTAINERS and CLOSURES | 


by 


BRIDGEPORT 


Powder Boxes 
* = Perfume Vial Cases and Caps 


Vanities 
Jar Caps 
Bottle Caps 


Dry and Paste Rouge Cases 


Lip Brushes 
Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic 


and, 


Other Special Metal Products for the Cosmetic Industry 


Tue Brinceport Metat Goons Mee. Co. 


BRIDGEPORT 


Established 1909 


CONN. 
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the world renown 


FIXATIVE & ODOR CATALYST 


and other specialties of 





LABORATOIRES SYNAROME 
Asnieres (Seine) 


can now be obtained from 
| | | | Ty ya 
| | ae | | 


BLISH monen 


| 136 Liberty Street 
New York City 


| | 
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Crime Photograph is being spon- 
sored by THE TONI CO. 


LEVER BROTHERS CO. isspon- 
soring the program Aunt Jenny. 


DR. A. T. FRASCATI, president 
of the American Society of Per- 
fumers is spending a month in Ari- 
zona after which he will go to Cali- 
fornia on a well earned vacation. 


FRANK J. M. MILES is back at 
his home in Rhinebeck, N.Y. afte: 
an extended vacation in California 
where he visited many of his old 
friends. 


FRED J. BEYER, executive vice 
president of P. R. Dreyer Inc., New 
York, N.Y. has returned’ from 
Florida where he soaked up much 
sunshine. 


ERIC EICHWALD, chief chem- 
ist of Arrow Laboratories Inc. New 
York, N.Y. announces that the com- 
pany has opened a new factory in 
New Haven, Conn. which will be 
devoted exclusively to the manufac- 
ture of automotive chemical prod- 
ucts. Perfumes and cosmetics will 
continue to be made in the New 
York laboratories. 


EDGAR 5S. BELLIS has been 


elected president of the National 


puzzled? 


Finding the answer to your particular 


problem is just as simple as putting the puzzle 
pieces together when you depend on a 
reputable cosmetic laboratory to formulate and 
develop the particular product you need. 


Here are the services we bring to work to 
your advantage: over two generations of skill, 
experience and imagination applied to the 


perfection of private label cosmetics; 


the development of those cosmetics with an eye 
toward merchandising appeal; concentrated 
effort to meet your intangible ideas with 


successful, tangible products. 


We are proud to serve our private brand 
customers to their complete satisfaction. May 
we work with you toward YOUR success? 


KLIAVAE SR 


MANUFACTURING COMPANY 
9210 BUCKEYE ROAD « CLEVELAND 4, OHIO 


MANUFACTURERS OF PRIVATE LABEL COSMETICS 
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Association of Retail Druggists. 
F. W. FITCH CO. has held re- 


gional sales meetings in New York, 
Chicago, Dallas, Los Angeles and 
Atlanta. 


ARTHUR C. GOGARTY has 
joined S. B. Penick & Co., New York, 
N.Y., as a special sales representa- 
tive. Mr. Gogarty is the son of the 
late B. |. Gogarty who was for many 
years associated with the company. 


HELENA RUBINSTEIN pre- 
sents a complete complexion color 
guide in “Complexion Colorama.” 


Perry Mason is presented by 


PROCTER & GAMBLE CO. 


CHARLES H. GODDARD has 
been made senior sales representa- 
tive in the New England territory by 
Helena Rubinstein. 


RETAIL DRUG SALES for the 
month of January 1949 were | pei 
cent over January 1948. 


HARRY JOHNSON, sales man- 
ager for Kathleen Mary Quinlan, re- 
cently took a six-weeks trip to the 
West Coast. 


WALLACE R. McKEE has been 


made D’Orsay sales representative 





for Wisconsin, Minnesota, Iowa, 
Nebraska, Missouri and Kansas. 


CHARLES REVSON recently ad- 
dressed a gathering of Barnard Col- 
lege students on Women From a 
Man’s Point of View. 

LEE BRISTOL has been elected 
a vice-chairman of the Advertising 
Council. 

JOHN B. BRENNAN has an- 
nounced his resignation as_ sales 
manager of Bourjois and Barbara 
Gould. Announcement of his future 
plans will be made within a few 
weeks. 

HELENA RUBINSTEIN, INC., 
paid a dividend of 25 cents per com- 


mon share April 1. 


ALICE LUCAS has been made 
sales promotion manager of Prince 


Matchabelli. 


PAULA. SILADI has become ad- 
vertising production manager of 
Shulton, Inc. 


HUDNUT SALES CORP. has 
bought two announcements weekly 
in the Margaret Arlen program. 

SIDNEY KOENIGSBERGER has 
been appointed the Eastern agent 
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International 
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air 


FOUNDED 1904 


over 9,200 _ 
exhibitors 
from France | MAY 21 to 
and abroad | JUNE 6 


Pare de la Foire de Paris 
Porte de Versailles 


Paris 


Special sections for per- 
fumes, cosmetics, packag- 
ing and raw materials. 
INFORMATION 
French Chamber of Commerce of the United States 


630 Fifth Avenue 
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New York 20, New York | 


« SERVICE 
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Standard 


SPECIALTY & TUBE CoO. 


New Brighton, Pa 
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for Anatole Robbins. 


FRED HAMILTON, sales man- 
ager of Tonenia Cosmetics, Beau- 
mont, Texas, is back on the job afte 
having been hospitalized in Hotel 
Dieu. 


GEORGE E. HAMILTON is as- 
sistant sales manager of Parfums Ev- 
yan. 


EVELYN CORPER has become 
advertising manager of Conti Prod 
ucts Corp. 

Elizabeth Arden has appointed 
ELIZABETH DEMPSTER adver- 


tising manager. 


Obituary 


Dr. A. Reclaire 


Dr. A. Reclaire managing direc 
tor of the Hilversum, Holland, 
plant of Polak & Shwartz for 20 
years prior to his retirement in 1944 
died March 1. He was 58 years old. 


John Robert Ferrell 


John Robert Ferrell, authority on 

























perfume bases, died March 11 at his 
home in Toronto, Canada, after an 
illness of several months, at the age 
of 58. For the past seven years, Mr. 
Ferrell was a chemist and salesman 
with Seeley & Co. (Canada) Ltd. 
Previously, he headed his own essen- 
tial oils and extracts business. He 
was a charter and honorary membe1 
of the Canadian Toilet Goods Asso- 
ciation. He is survived by his widow, 
Iris, a daughter Mrs. W. K. ‘Toomer, 
and a son, John Edgar Ferrell. Mr. 
Ferrell's son, John Edgar, has just 
been appointed to the staff of Seeley 
& Co. 


Wanda G. Dusenbery 


Wanda G. Dusenbery, widow ol 
Henry G. Dusenbery, formerly asso- 
ciated with Richard Hudnut, died 
February 25. A private service was 
held in Montclair, N.J., on Febru- 
ary 28 


Herbert H. Harris 


Herbert H. Harris, president of 
Parfums Charbert, Inc., died March 
21, after a short illness, at the age of 
52. Mr. Harris was also a well-known 
Broadway producer. During the first 


THREE FULLY EQUIPPED 
PLANTS TO SERVE YOU 
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World War, Mr. Harris served as a 
first lieutenant in France. It was 
there that he became interested in 
the manufacture of perfumes and 
he entered that business upon his re- 
turn to New York. He founded Par- 
fums Charbert in 1933. He was also 
a director of the Toilet Goods Asso- 
ciation. Surviving are his widow, 
Mrs. Virginia Stallard Harris; three 
brothers, Jack T. Harris, Joseph 
Fields and Herbert Fields; and four 
sisters, Mrs. Frances White, Mrs. 
Madeline Fields, Mrs. Frances Fried- 
lander and Mrs. Dorothy Fields 
Lahm. 


Willard H. Dow 


Willard H. Dow, president of 
Dow Chemical Co., Midland, Mich., 
was killed together with his wife 
and three other persons when the 
private plane in which he was flying 
crashed near London, Ontario, on 
March 31. He was 52 years of age. 
Dr. Dow was born in 1897 and was a 
graduate of the University of Mich- 
igan when he went to work in his 
father’s firm. He became a director 
in 1922, assistant general manager 
in 1926, and was made Chairman of 
the Board in 1941. He was a member 
of many societies. 





MACK PLASTIC 


AND PACKAGING 
SPECIALITIES 


STANDARD SIZES DELIVERED FROM 
STOCK — FAST SERVICE ON CUSTOM 
PACKAGING AND SEALS 


Count on MACK for quick delivery 
of molded closures — in all sizes and 
in any quantity. Choose from an in- 
teresting variety of modern stock 
designs. And for special packaging 
ideas, consult MACK technicians. 
Their sales-proved experience cover- 
ing products of every kind is avail- 
able to you without obligation. Sam- 
ples of closures and prices sent on 
request. Just call or write Mack 
Molding Company, Inc., 160 Main 
Street, Wayne, New Jersey. 
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* 


CREAMS 





* 


FIRST 
i | 
QUALITY 


LIPSTICKS 
* 
PERFUMES 
* 
COLOGNES 
* 
FACE POWDER 
k For more than 
TOILET SOAPS 25 years we 
have supplied 
Quality Tubes | 
for FORHAN’S 


TOOTH PASTE. | 


* 


Perfume Orb of 
Quality and 


O,iginality 
sy 
Ph. Chaleyer, Ine. 


160 East 56th St. New York 29, N. Y. 
PLAZA 3-8618 









DETROIT OFFICE CINCINNATI OFFICE 
Elliott Sales Service J. A. Bauer 
725 East 4th Street 521 Broadway 
Royal Oak, Michigan Cincinnati 2, Ohio 
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MARKET REPORT 


Price Trends Are Mixed 


7 HE price trend in the raw materials market was mixed 
over the past month with developments in other com- 
modities serving to cause an unsettled tone in several 
items which otherwise would have responded to higher 
levels. Despite the fact that a substantial volume of busi- 
ness had previously been booked in orange oil for for- 
ward delivery, the presence of large stocks served to create 
greater sales pressure thus carrying prices on the Florida 
and California oils to the lowest levels since the war. Ex- 
change brand of California orange oil remained un- 
changed but dealers were able to slash their selling 
schedules rather sharply on oil produced by independent 
producers. 

Basing their predictions upon the usual seasonal up- 
turn in demand that appears at about this time of the 
year, some observers stated that they did not believe the 
low prices on orange oil would continue for long. How- 
ever the future of orange oil largely rests upon the extent 
of the demand for the article in the months ahead. Un- 
less there is a decided upturn in consumption this year 
stocks of orange will continue large, a factor that has 
been responsible for the sharp break in prices. Other 
major price developments in the raw materials market 
included sweeping reductions in gum rosins, and a be- 
lated drop in natural crude glycerin prices. 

The break in gum rosins followed swiftly on the heels 
of an announcement of substantially lower Government 
price supports for the naval stores year beginning April 
first. 

Ihe new support price on gum rosin for the new naval 
stores year beginning April | is $2 per cwt., below the 
1948 loan value. 

Because of mounting stocks, butyl alcohol and butyl 
acetate prices were cut 214 cents per pound. Butyls used 
as solvents in fats, oils, and in the manufacture of per- 
fume preparations are expected to show a further sharp 
decline in April. In the same group dibutyl phthalate 
was cut 114 cents establishing the carlot price at 32 cents 
per pound. The downward trend in alcohol prices that 
started back in November appeared to have been checked 
and in some quarters there were reports current of an 
early reversal in the trend. In some instances producers 
with March-April contracts carrying monthly price ad- 
justment clauses moved to protect themselves against a 
possible advance by announcing that deliveries against 
these contracts would be made at market prices prevail- 
ing at time of delivery. 

The situation in lanolin has firmed appreciably in 
recent weeks because of a reduced output of degras from 
which the finer grades of lanolin are made. The market 
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was characterized by a strong demand against a limited 
supply and producers did not appear to be very optimis- 
tic regarding any immediate relief in the situation. 

The long expected break in glycerin prices came when 
sales of crude soap lye were made by a non-refiner at 20¢ 
a pound. Major producers failed to alter their selling 
schedules on refined material but it is expected that a 
reduction will be noted in not a great while. On the basis 
of 20 cents crude, refined prices should range between 33 
to 34 cents a pound. Deliveries of synthetic glycerin were 
moving out in increasing quantities over the past month 
and according to estimates a total of between two million 
and two and a half million pounds were shipped to con- 
sumers over the past month. 

Among the balsams, Peru was firmer at the close of the 
period under review after showing slight losses earlier 
in the month. Tolu weakened but prices on copaiba held 
steady throughout the period reflecting the well main- 
tained level of replacement costs. 

Earlier offerings of menthol gradually dried up toward 
the close of March when shippers in Brazil who had ac- 
cepted contracts for early March requested postpone- 
ments as the result of the late mint crop. The new mint 
crop will also be smaller this year and as a result the 
primary market is characterized by a strong tone. Spot 
prices moved upward to $9.00 to $9.25 per pound, ac- 
cording to quantity. 

Shortages in heavy chemicals have virtually been elimi- 
nated and reports were current in the trade of cutbacks 
in the production of caustic soda and soda ash. Producers’ 
inventories of solid and flake caustic potash have been 
increasing as the resut of some relaxation in demand. 

Consuming inquiry for coconut oil was slow with the 
market displaying a softer tone throughout the period. 
Offers of copra from the Philippines were scarce and 
prices displayed a hardening trend. A fairly active export 
business was noted in tallow and grease at premium 
prices over domestic schedules. Soapmakers took mod- 
erate quantities of tallow. Palm oil production in the 
Federation of Malaya amounted to 45,257 long tons in 

1948, an increase of 16 per cent over the output in 1947. 
November exports from the Federation and Singapore 
totaled 5,705 long tons. Malayan production of palm 
kernels rose nearly 60 per cent last year reaching a total 
of 8,471 long tons. 

In the gum group, arabic remained dull and unsettled 
with quotations being subject to shading on ten to twenty 
ton lots. According to figures just completed November 
imports of gum karaya amounted to 349,678 pounds in 
contrast to 1,306,637 pounds imported in October. 
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COSMETIC 


* Liquid Castile Soap Shampoo 


* Liquid Coconut Oil Soap Shampoo 


* Liquid Olive Oil Soap Shampoo 
(50% Olive Oil Base) 


PHARMACEUTICAL 


e U.S.P. Green Soap 

e U.S.P. Powdered Castile Soap 
Castile Bar, U.S.P. (40-Ib. cartons) 
Powdered Coconut Oil Soap 


* Ideal for bottling. Never any sediment or precipita- 
tion. Our patented process assures brilliant clarity at | 


all times. 


Patent No. 2,402,557 


MPU NLNNUN HALLAM 


KRANICH 
SOAP CO., Inc. 


55 Richards St., Brooklyn 31, N. Y. 


ADNAN 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per lb. 4.75@ 5.00 
Wt avicegtaonsaeeues $.50@ 5.25 
Sweet True 85@ 1.00 
Apricot Kernel ......... 50Q@ 58 

Amber, rectified .......... Nominal 

Angelica Root .. 120.00 175.00 

DO Ole Gb Ea ocbnwecceve 95@ 1.00 

Aspic (spike) Span. 150@ 75 

DED, sc acuwaneckuaes 1.10@ 1.50 

Been id auiga sh piace y ae 135@ 2.50 

EOP ET Cee 3.95@ 4.15 
DEED ck docu vancvers 2.00@ 2.75 

Birch, sweet ..... 2.50@ 7.50 

Birchtar, crude ... 115@ 1.35 

Birchtar, rectified .. 4.350 4.75 

Bois de Rose 3.10@ 3.50 

ON Se ae A5@ 70 

re 2.00@ 2.50 

RI, sate e ea ae Gn S wun G 20.00@ 25.00 

Camphor “white” dom. AVG 60 

Cananga, native ......... 3.00@ 3.50 
EE a icon ate ai 3.15@ 4.35 

SE = ckcatsnensvnecani 5.00@ 5.50 

Ce: sc pecustanawnes 32.00@ 36.00 

Cassia, rectified, U.S. P. 2.00@ 2.30 

Re UD ov cxvcvéveus ker 110@ 1,25 
Ch kidcckaaneewawan 2.00@ 2.25 

Ce WOE iis on cesiccusys AS@ 60 

SO tcnaceiseuewkiwiea¥ 14.00@ 16.00 

Chamomile Roman ....... 250.004 


Cinnamon bark oil 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Coriander .. 
Imitation 
Croton 
Cumin 
Dillweed 
Erigeron 
Eucalyptus 
Fennel, Sweet 
Geranium, Rose, 
Bourbon 
Turkish 
 - cowas ‘ 
Guaiac | W ood ) 
Hemlock 
Juniper Berry 
Laurel leaf . 
Lavandin ; 
Lavender, French 
Lemon, Calif. 
Italian 
Lemongrass ..... 
Limes, distilled 
Expressed 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigarde P. 
Petale, extra 
Nutmeg 
Ocotea Cymbarum 
Olibanum 


35.004 
804 
1.25@ 
1.200@ 
32.000 
8.50a 
1.804 
6.254 
8.354 
3.90@ 
10a 
3.25a 
10.754 
10.254 
6.504 
7.354 
2.254 
2.254 
1.500 
12.00% 
1.70@ 
3.004@ 


2.55 


2.75@ 
1.60 
4.254 
6.754 
3.354 

95.00 
41.604 


43.00 


38.00 
12.00 

5.25 

6.75 

8.80 

5.00 

1.00 

3.75 
13.75 
12.00 
7.85 
00 
60 
00 
i 
00 
25 
25 
75 
00 
0 
4.90 
8.50 
4.10 


NwmwwNM un vivciws co 


Nom’! 


6.00 


240.004 260.00 
130.00@ 190.00 


1.354 
29a 
6.254 


5.00 
80 
10.50 


PRICES IN THE NEW YORK MARKET 


VUNEEOUADENODUUUOEREOUEOOOREEOUOOOEEOOUOEDEEOOODEOREOUOOENETUUUEREDUOUEEERUOUDONEETODEEEEEUEO OE EEOOREROECOOROOUOODOREEEOOOOREEOOOOOEREGEOOOEREOEUODDEREOUOODEREOUOODEROOUODOOENOGUUUORENOOOOEREOUOOOEOUCUOUOOOONOOUOEREOOOOOUDONOOOOOENOUEUOODEDUGUOOONEOOONOOODELOLODEEOEONOOONONOGOOOOONOOOOOREAEOOOOONONUDNONEONOOOOOOERNOOOOORONNONOONE 


RI, oc caadeeccaeues 30.00@G 
Orange, bitter ............ 3.40@ 
MMII sido taceenenews 1.004 
CMs GU si vdcadsedcas 804 
Orris Root, abs. (oz.) ..... 135.00@ 
MUUONOE: wewdecendwawe 36.00 
Pennyroyal, Amer. ....... 3.25@ 
PI x webvwavaceas's 2.504 
Peppermint natural ... 6.754 
Redistilled ..... Seccusn “hee 
NUN So cudawxeasaeees 2.854 
Pimento Berry ........... 1.504 
Pinus Sylvestris ........... 2.50% 
Pumillonis .......... 3.754 
Rose, Bulgaria (oz.) 20.004 
PEE OE a cick wacwawd 10.804 
Rosemary, Spanish 954 
DN CNN dd cre cannes 154 


2.854 


13.754 


Sage, Dalmation 
Sandalwood. N. F. .. 


Sassafras, artificial ........ 50a 
NN hc daa weclaumae’ 18.754 
TN head tcrwuneds ede 4.004 
EE a wcuakscvede ane 2.254 

WEE céxvatdus dade e ears 2.404 
Valarian ...... ’ 27.00@ 
Vetivert, Haitian ......... 10.75@ 

I ago thane euckeaes 11.25@ 
Wintergreen ............. 4.004 
Es ai bd asa gd eeaws 3.25@ 
Ylang Ylang, Manila ..... 38.004 

Bourbon ..... a3 9.00@ 


(Continued on page 347) 


seaheullle O;1 Synthetic 


r 4 





This exalting agent for fine perfumes has the quality of ageing and improving the industrial 


alcohol and is an excellent fixative for the most delicate odors. 


USINES de L’'ALLONDON 5S. 


Sole distributor for the 


66 Dey St. 
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Send for a working sample and pamphlet 


FORSTER 


United States and Canada 


COMPANY, 


A. 


INC. 
New York 7, N. Y. 
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37.00 
3.85 
1.30 


1.75 


4.10 
3.00 
7.00 
7.60 
3.50 
5.50 
2.65 
4.25 
15.00 
16.00 
1.25 
2.25 
3.35 
14.50 


20.00 
4.75 
3.00 
3.35 
32.00 
13.00 
15.00 
12.00 
3.75 
13.00 
11.00 
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THE AMERCHOLS ARE NATURALLY pifFereNT! 


CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


These non-ionic, surface-active agents are NATURALLY good for the skin. Of biological origin, they repre- 
sent odorless, color-free forms of cholesterol and related rare sterols which we isolate from animal tissues. 
The Amerchols are efficient, highly active emulsifiers, penetrants and emollients for cosmetics and pharma- 
ceuticals. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 












Here is complete information: WRITE ON YOUR LETTERHEAD FOR OUR NEW TECHNICAL BOOKLET 






Contains technical data on the use of the Amerchols in o/w and w/o emulsions. 
Formulas for cold creams, vanishing creams, antiperspirants, shaving preparations, 
emollient creams, ointments, lotions, hair preparations, etc. 


OUR RESEARCH LABORATORIES ARE AVAILABLE TO YOU FOR ADVICE AND 
INFORMATION AT ALL TIMES. 


AMERICAN CHOLESTEROL PRODUCTS, INC. 


MILLTOWN NEWJERSEY 





4. SS 
4, > 
oucts. * 

















ZZ 





Get your copy 


__S> 
GaityyS 


XR LNT 





21 Irving Place New York 3, N.Y. 


PRIVATE FORMULA 
MANUFACTURERS OF 
COSMETICS AND TOILETRIES 


BULK AND COMPLETE PACKAGING SERVICE 


. You'll want this New, Fact-filled Book. It contains over 
Skilled Factory Employees 65 photos and diagrams, some full page size, showing 
Progressive Management our complete line of Stainless Steel Equipment, numer- 
ous plant installations, design variations, application 

Personalized Service and performance data. Write Alsop Engineering Corp., 


404 Rose Street, Milldale, Conn. 


Perfected Details 


ALSOP ENGINEERING CORPORATION 


Filters, Filter Discs, Pumps, Tanks, Mixers, Agitators 


REPUTATION BASED UPON PAST PERFORMANCE 
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(Continued from page 345) 


TERPENELESS OILS 


rckenancnnre nn 9.00@ 13.00 
COMOIIEE. occccseccccsscs 65.00@ 68.00 
SE -,caccneuseseseds 7.25@ 106.00 
SD. akin cccyeennienwes 30.00@ 38.00 
Se, Mie. caccnnctuxnweeds 70.00@ 75.00 

ere 42.00@ 45.00 
Orange sweet ............ 85.00@ 105.00 
CD pice ccweuesces 13.00@ 14.85 
EE a cicucemenad wakes 5.50@ 7.25 
SOUMTMEEE  kccccciesccccees 9.00@ 12.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% ....... 190@ 2.75 
Acetaphenone ............ 150@ 1.75 
Mee GO xecccccesenes 2.40@ 3.00 
o) © Seetveceneeqaneonn® 14.004 
Se deteceeenedanannwes 240@ 3.00 
Sie. Wandsaeneneecnuanen 14.50@ 
at ttetrndesten kanes 2.40@ 2.85 
J Oe eee 11.00@ 12.00 
tw wedaseveckenbwerees 17.50@ 19.00 
Ce cases bokwa ewan aan 7.00@ 8.50 
ee sckawctiwancdnnuens 19.25@ 22.00 
GCE sccnneesnctusvassen 12.50@ 16.00 
C 14 (Peach so-called) .. 7.00@ = 8.75 
C 16(Strawberry so-called) 7.25@ 8.20 
RE BOD csccviceveose 55a 75 
Amy] Butyrate ........... 85@ 1.10 
Amy! Cinnamate ......... 4.50@ 5.80 
Amyleinnamic Aldehyde .. 2.80@ 3.10 
Amyl Formate .....cscce- 95@ 1.20 
Amyl Phenyl Acetate ..... 3.50@ 4.00 
Amyl Salicylate .......... 80@ 1.00 
Amyl Valerinate ......... 175@ 2.15 
DEL  uinerienievavesns 604 40 
Anisic Aldehyde ......... 2.50@ 3.00 


Benzophenone ........... 
Benzyl Acetate ........... 
Benzyl Alcohol .......... 
Benzyl Benzoate ......... 
Benzyl Butyrate .......... 
Benzyl Cinnamate ........ 
Benzyl Formate .......... 
Benzyl-Iso-eugenol ....... 
Benzyl Propionate ....... 
Benzylidene Acetone ..... 
NUD -indcdccedudees 
Butyl Acetate, normal ..... 
Cinnamic Alcohol ........ 


Cinnamic Aldehyde ...... 
Cinnamyl Acetate ........ 
Cinnamyl Formate ....... 
Ce Oa Ee didediaveduess 
CE 6.ce ks. tannnwsies' 
Citronellyl Acetate ....... 
CE ddvacentedanaves 


Cuminic Aldehyde ...... 
Diethylphthalate .......... 
Dimethyl Anthranilate .... 
Se MOONEE canvecctwens 
Ethyl Benzoate .......... 
Ethyl Butyrate ........... 
Ethyl Capronate ......... 
Ethyl Cinnamate ......... 
Ethyl Formate ........... 
Ethyl Propionate ......... 
Ethyl Salicylate .......... 
Ethyl Vanillin ........... 
DEE Reet ciceia sees 
SEE cr eau hd ané ue cuek ws 
Geraniol, dom. ........... 
Geranyl Acetate .......... 
Geranyl Butyrate ........ 
Geranyl Formate ......... 
Guaiac Wood Acetate ..... 
Heliotropin, dom. ........ 
Hydrotropic Aldehyde .... 


WHITE OIL 


This oil has been the standard for many of America’s very 
oldest cream manufacturers since their origin. It is water- 
white and crystal-pure . . . odorless and tasteless . . . of 
U.S. P. Acid Test and free of fluorescence . . . especially 
refined for the cosmetic industry and as pure as a mineral 
oil can be made. Because of its extra lightness you should 


specify it for the soft, light, flufly creams demanded today. 


Other mineral oils of heavier body if desired. 


A Complete LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 
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eT Lee 
and PLYMOUTH ORGANIC LABORATORIES, Inc. 


1.25@ 1.70 Hydroxycitronellal ....... 6.75@ 8.50 
.60@ 5 Dey Ga Be dcsacvececens 18.25@ 20.00 
10@ 85 Ionones 
105@ 1.20 an cadwaseeneneaes 7.50@ 9.00 
200@ 2.25 as 4.75@ 6.80 
3.60@ 4.00 | eer ere re 130@ 1.55 
2.00@ 2.30 Iso-butyl Acetate ......... 100@ 1.75 
9.00@ 9.75 Iso-butyl Benzoate ........ 135@ 2.50 
165@ 2.15 Iso-butyl Salicylate ....... 2.15@ 3.00 
2.25@ 2.75 DIRE, cco ccnececnded 3.35@ 3.85 
5.75@ 6.35 RIOD -bdkatinndnccceces 200@ 2.80 
18@ 4.19 RMN cde ddicecacdenees 4.25@ 7.00 
280@ 3.50 Linalyl, Acetate 90% ..... 4.10@ 5.25 
115@ 1.35 Pi inwekeseciascewcaes 3.85@ 5.25 
3.85@ 4.90 Linalyl Benzoate ......... 10.50@ 
10.00@ 13.00 Linalyl Formate .......... 10.25@ 12.25 
3.50@ 3.75 Linalyl Propionate ....... 9.50@ 11.25 
3.40@ 4.10 Dc ciaddacauawie xs 9.00@ 9.25 
3.95@ 5.40 Methyl Acetophenone ..... 135@ 1.75 
3.00@ 3.25 Methyl Anthranilate ...... 2.25@ 2.40 
7.75@ 10.00 Methyl Cinnamate ........ 1.60@ 2.25 
30@ 32 Methyl Eugenol .......... 400@ 6.25 
5.00@ 5.75 Methyl Heptenone ........ 6.25@ 7.00 
364 40 Methyl Heptine Carbonate 45.00@ 60.00 
75@ 290 Methyl Naphthyl Ketone .. 3.00@ 4.75 
70@ ~~ «85 Methyl Phenylacetate ..... 165@ 2.20 
3.65@ 4.25 Methyl Salicylate ......... A0G AS 
2.45@ 2.80 Musk Ambrette .......... 5.65@ 7.10 
654 15 Rr er or rree 4.65@ 5.20 
75@ 1.00 bree corr ere rere 160@ 1.75 
85@ 1.00 Neroline (ethyl ether) .... 2.00@ 2.35 
6.75@ 6.80 Paracresyl Acetate ........ 2.15@ 2.75 
170@ 2.25 Paracresyl Methyl Ether .. 2.40@ 3.00 
1.75@ 2.50 Paracresyl Phenyl-acetate . 4.75@ 5.25 
3.00@ 3.75 Phenylacetaldehyde 50% .. 2.75@ 3.25 
3.15@ 3.85 rrr er cere reece 4.10@ 4.65 
5.75@ 6.75 Phenylacetic Acid ........ 165@ 2.25 
6.00@ 7.10 Phenylethyl Acetate ...... 1.70@ 2.50 
6.00@ 6.75 Phenylethyl Alcohol ...... 150@ 1.80 
2.80@ 3.50 
6.75@ 7.25 (Continued on page 349) 














PLYMOUTH PETROLATUMS UL S. P. 


All Petrolatums are refined and straight filtered from 
Pennsylvania Crude. None are acid treated and all are 
long fiber and of U.S.P grades. 

Both soft, low melting point consistencies and pharma- 
ceutical grades . . . as well as the regular grades for 
the drug and cosmetic industry. All grades are offered 
from Snow White to Amber. 
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OIL ORRIS ROOT LIQUID ABSOLUTE 


ORRIS CONCRETE 


ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 


are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 


are now readily available. 


W. J. BUSH @ CO.,, Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS ... NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. 
LONDON 


MITCHAM 


NATIONAL CITY, CAL. 
WIDNES 








Elko Perfume Bases 


for Perfumes, Toilet Water, Colognes, Lotions, 
Powders, Creams, Lip Sticks & Deodorants 


COLORODORS 


(Combined Color & Perfume Oil) 

for Bath Salts, Bubble Bath, Hair Oils & Deodorants 
(Any Odor & Color Combination) 

$5.00 & $2.50 Per Pint $36.00 & $18.00 Per Gallon 


WATER SOLUBLE PERFUME OILS 


for Sprays. Liquid Shampoos, Deodorants & Disinfectants 
$2.00 Per Pint $14.00 Per Gallon 











SERIES 300 OILS 


for Low priced Toilet Waters, Hair Tonic, Hair Oils, 
Lotions & Liquid Soap 
$3.25 per lb. In 5 Ib. quantity $3.00 per Ib. 


Exquisite PERFUMES IN BULK 


Samples cheerfully furnished 
Write for our price list 
For 30 years we have served a satisfied clientele 
Our Consulting Department is always ready to 
assist in solving your problem 


kK. M. Laning Company 


433 Stuyvesant Ave. 
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cites and HOW TO MAKE THEM 


Irvington, N. J. 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isopropyl Quinoline © Ethyl Anthranilate 
Isobutyl Quinoline © Skatol 
Butyl Anthranilate 


Tertiary Butyl Quinoline © Butyl Betanaphthol 


EAIRMOUNY 


HEMICAL CO., INC. 


136 Liberty Street . New York 6, N. Y. 





By Robert Bushby . . . 3rd Edition, 1945 
$3.00 postpaid. 


This simply written, practical guide for beauty special- 
ists, hairdressers and all others concerned with prepara- 
tion of face powders, vanishing creams, nail polishes, 
rouges, lipsticks and other cosmetics is a useful hand- 
book for those who have had no previous knowledge of 
chemistry. Contains easy-to-follow formulas and recipes. 
Illustrated. 


Order today from 


MOORE PUBLISHING CO. 


Book Dept., 9 East 38th St., New York 16, N. Y. 
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Phenylethyl Anthranilate . 
Phenylethyl Butyrate 
Phenyletiyl Propionate ... 
Phenylethyl Salicylate 
Phenylethyi Valerianate .. 
Phenylpropyl Acetate 
Safrol 
Seatol C. P. (0z.) 
Styrolyl Acetate 
Vanillin (clove oil) 
(guaiacol) 
SD -isdnrcsenencwnns 
Vetiver Acetate 
Violet Ketone Alpha 
Yara Yara (methyl ether) . 


BEANS 


Tonka Beans Surinam .... 
Angostura 
Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon 


Tahati 


(Continued from page 347) 


16.00@ 
1.004 
3.654 
4.604 
6.25a 
1.504 

68a 
3.50@ 
2.200 
4.004 
3.00@ 
3.00@a 

30.00@a 
7.45@ 
2.154 


20a 
1.75@ 


5.00@ 
4.354 
5.00a 
3.00@ 


SUNDRIES AND DRUGS 


Acetone 
Ambergris, ounce 
Balsam, Copaiba 
Peru 
Beeswax, bleached, pure 


Me Se ehaKapenwevasss 


Yellow, refined 
Bismuth, subnitrate 


Borax, crystals, carlot ton . 


B-W LANOLIN 


09@ 
8.50@ 


654 
20a 


.10@ 


61@ 
2.30@ 


79.50@ 


4.80 
4.50 
5.00 
7.00 
5.10 

85 
4.10 
3.00 
4.50 
3.05 
3.05 


37.50 


10.50 
2.60 


1.00 
1.80 


toad 


vin 


our. vl 


14 
18.00 
90 
1.05 


13 
63 


99.50 


Boric Acid, U. S. P., . .129.00@ 133.50 





Calcium, phosphate ...... O8@ 08%, 

Phosphate, tri-basic ..... .0660@ .0730 
Camphor pwd., domestic .. .72@ 74 
Castoreum, nat., cans ..... 10.50@ 12.50 
ee a errr 155@ 1.75 
Chalk, precip. bags, clts ... 02%,@ 03 
Cherry Laurel Water, jug, 


re ee 1.75@ 2.25 
Ce OE Wivntckbsewcenns 2444@ .26%4 
Cts CEE inwcinvsences 6.00@ 20.00 
Cocoa, Butter, bulk ....... 42a A5 
Cyclohexanol (Hexalin) .. .214,@ _ .22 
Fuller’s Earth, Mines ton .. 27.00@ 30.00 
Glycerin, C. P. ........... 24%@ 25% 
Gum Arabic, white ....... 33@ 35 

MEM -Seddccdcecscctes 12@ 13% 
Gum Benzoin, Siam ...... 3.50@ 3.85 

Serer ree 384 A5 
Gum Galbanum .......... 90@ 1.00 
Cee PN acura secencnas 38@ = A2 
SN NE an ce ecead wens 25@ 27 
 veccw iwi dwwe eae 05@ 07 
Ce as dew ag a ab eei ce 5.00@ 7.00 
Lanolin, hydrous ......... 21@ ~=.22 

PD cvuweccusvass 254 .26 
Magnesium, carbonate .... Al@ 124% 

TEN, cccenentcneaeus A0a Al 
Ec vetucecenns 25.00@ 55.00 
Olibanum, tears .......... 264 35 

PEE sci'ncdnee ixdecnns HN@ 3 
Orange Flower Water, gal. 1.75@ 2.25 
Orris Root, Italian ........ 244 35 
PRM cee chveteGasenue ses 0535%,@ 07% 
Peroxide (hydrogen U.S. P.) 

DD Sogceadeud ead xeewus 0334,@ 05 
Petrolatum, white ........ 06544@ 08% 
CN CE ocenwewsee race 1.20@ 1.50 
CEE wcnccaecnwcecs Nominal 
Rose flowers, pale ........ 4H@ 50 
Rose Water, jug (gal.) .... 2.25@ 3.00 





Rosin, M. per ewt. 
Salicylic Acid 
Saponin No. 1 
Silicate, 40°, drums, works, 

100 pounds 
Sodium Carb. 

58% light, 100 pounds .. 


Hydroxide, 76% solid, 100 


pounds 
Spermaceti 
Stearate Zine U.S. P....... 
Styrax 
Tartaric Acid 
Tragacanth, No. 1 
Triethanolamine 
Violet Flowers 


Zine Oxide, U. S. P. bbls. . 





6.80@ 7.00 
40@ 42 
2.45@ 
100@ 1.35 
1.60@ 2.70 
3.05@ 4.20 
A1@ A3 
394 40 
140@ 1.85 
374,@ 38%, 
3.05@ 3.65 
214%@ 22% 
2.00 Nom’ 


19@ 191% 


OILS AND FATS 


~ 


‘astor cold-pressed tanks . 
‘ocoanut, crude, Atlantic 
CNG WR dé adwcavens 
‘orn, crude, Midwest, mill, 
tanks 
Corn Oil, refined, tanks .. 
‘ottonseed, crude, tanks .. 
ee 
Lard, Chicago 
Lard Oil, common, No. 1 
drums 
yO ee eee 
Peanut, refined, tanks 
Red Oil, single distilled 
drums 
Stearic Acid 
Triple Pressed ......... 
Double Pressed ......... 
Tallow, acidless, drums ... 
eG GUN vc ccdascacne 
Whale oil, refined 


~ 


~ 


~ 


U.8.P. 






EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 


' & Essential Oil Review 


Executive Office 
Laboratory and Factory 


LINDEN, N. J. 


skin that smooth soft velvety feeling. 


America’s Original Lanolin Producer 


ESTABLISHED 1914 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Sales Office 


509 Fifth Ave. 
NEW YORK, N. Y. 


194@ 
16! oa 


1144 
A4@ 


11@ 
08@ 
13@ 134% 


13%@ 14 


214%4@ 22 
175%4@ 


154@ 16% 


2044 

18@ 
124%4@ _~=«:13 

07444 
Nominal 
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CLASSIFIED ADVERTISEMENTS 














Rates, per line, 


$1.00; 
Wanted and Help Wanted, 50c. Please send check with copy. 


per insertion: Business Opportunities, Situations 


BUSINESS OPPORTUNITIES 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—-Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St.. New York 16, N. Y. 


WANTED Chemicals, Colors, Pigments, Resins, Solvents, Oils, 
Aromatics, Other Raw Materials & Supplies, Machinery & Equip- 
ment. CHEMICAL SERVICE CORPORATION, 80 Beaver St., 
New York 5, N.Y., HAnover 2-6970. 


Important Italian industry producing natural and synthetic es- 
sences seeks collaboration of important American corporation 
dealing in similar products of financial group in order to develop 
production and exportation between Italy and the United States. 
Write Box 2817, American Perfumer, 9 E. 38th St., New York 16, 
ae. 


FRENCH PERFUMER CHEMIST at the height of knowledge of, 
and experience in, the Art of Perfumery. Duplication of out- 
standing perfumes and creation of new ones with truly distine- 
tive characters. Offers his services on a highly confidential basis 
as a consultant or other possible arrangement. Box 2806, The 
American Perfumer. 9 E. 38th St.. New York 16, N. Y. 


MANUFACTURERS of cosmetics. specialties, ointments. packag- 
ing service. Your inquiries solicited. Mount Vernon Laboratories, 


Mount Vernon. New York. 


FOR SALE 


FOR SALE, to liquidate tremendous stock of varied fragrance 
bulk aged perfume made from prewar imported oils, also large 
supply of modernistic packaging materials, samples sent on re- 
quest. Write Box 2827, The American Perfumer, 9 E. 38th Street, 
New York 16, N. Y. 


FOR SALE:—6—Colton 3DT single punch, Tablet Machines, 
5%”, belt drive, 4% HP motor; 2—Colton F, %4” belt; 1—Colton 
#4, 1%”; 5—Stokes Rotary RD1 and RD4, 1”; 1—Stokes Ro- 
tary DD dbl. hopper, clutch pulley and 5 HP motor; 8 Dry Pow- 
der Mixers, 50# to 20004; 1—Standard Knapp #429 Auto. 
Carton Gluer--Compression Unit; 9—World or Ermold Semi- 
automatic Labeling Machines: 2—World Rotary Automatic La- 
bellers, motor driven, late serial number; 1—Stokes 79-80 Filler, 
Closer, Clipper, motor driven; 60—Stainless Steel, Aluminum, 
Copper, Glass lined, jacketed Kettles, some agitated; 1—Karl 
Kiefer Rotary 8-spout Vacuum Filler; 1—No. 2TH Micro-Pul- 
verizer; 1—No. 4TH; 66—Tanks; 26--Stainless Steel, 250, 350 
gal.; 40--Aluminum 800, 650 and 250 gal. Send for latest copy of 
Consolidated News listing complete stock. We buy your Surplus 
Equipment. CONSOLIDATED PRODUCTS CO.. INC., 14-15 
Park Row, New York 7, New York, Phone: BArclay 7-0600. 


HELP WANTED 


SALESMEN—UNUSUAL OPPORTUNITY—ATTRACTIVE OF- 
FER. Well established manufacturer of Aromatic Chemicals, Es- 
sential Oils and Perfume Compounds has openings for salesmen 
with knowledge of the business and a following in the trade. Re- 
plies will be treated confidentially. Our staff knows about this ad. 
Box #2803, The American Perfumer, 9 E. 38th St., New York 16, 
i 
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HELP WANTED (cont'd) 


ESSENTIAL OIL COMPANY has openings for agents with a 
knowledge of the business and a following in the trade to sell per- 
fume and flavoring products in the New York and Philadelphia 
areas. High commissions. Box 2826, The American Perfumer, 
9 E. 38th St., New York 16, N. Y. 


SALESMAN WANTED by reputable flavor manufacturer in New 
York. Salary and commission basis. State age, experience, names 
of former employers and expected remuneration. Man with 
knowledge of the flavor business and a following in the trade pre- 
ferred. All applications will be held in strict confidence. Box 2825, 
The American Perfumer, 9 E. 38th Street, New York 16, N. Y. 


FOREIGN MANUFACTURERS of aromatics and flavors want ac- 
tive agents in most important centres of the United States (New 
York excepted). Requirements: first class standing, good connec- 
tions with the perfumery, cosmetics and toilet good industries, as 
well as with the soap industry. Offers with full particulars, former 
activities and references to Box 2824, The American Perfumer, 


9 E. 38th St., New York 16, N. Y. 


SITUATIONS WANTED 


PRODUCTION MANAGER, extensive background perfumes and 
essential oils. Knowledge raw materials and source of supply. 
College degree. Experienced in production and personnel. Write 
Box 2813, The American Perfumer, 9 E. 38th St.. New York 16, 
x. 3. 


PERFUMER —20 years experience in creation of fine perfumes 
sold and accepted nationally by women demanding finesse. Box 
2823, The American Perfumer, 9 E. 38th St.. New York 16, N. Y. 


CHEMIST seeks position with progressive company in N. Y. 
territory. Capable taking charge production of every branch of 
perfumery and cosmetics. Available July. Box 2822, The Ameri- 
can Perfumer, 9 E. 38th St.,. New York 16, N. Y. 








MARKETING DRUGS & COSMETICS 
By Louis Bader, Ph.D. & Sidney Picker, M.C.S. 


This complete handbook on the drug and cosmetic in- 
dustry will help solve the many merchandising problems 
of manufacturers, wholesalers and retailers. 









It explains how best to introduce new products, how 
to get the most out of advertising, how to arrange dis- 
plays that sell by themselves, and how to apply hun- 
dreds of other means of moving merchandise profitably. 







Here are painstaking directions for packaging products, 
explaining the importance of size, shape, style, color, 
design and materials. 







Included also are the capital requirements necessary to 
the establishing of a business in the drug and cosmetic 
field, together with full, practical information for every 
business operation in the industry. 


Only $5.00 postpaid—order your copy today from 
MOORE PUBLISHING COMPANY 


Book Dept., 9 East 38th St., New York 16, N. Y. 
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FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


44 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The “ TRADES" Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS" 


GEORGE W. PEGG Ph. C. 
Consultant 
Cosmetics—Drugs—industrial Alcohol—Fiavoring Extracts 
Lebeling—Advertising—Formulas 
152 W. 42nd St., N. Y. 18, N. Y. Tel.: Wisconsin 7-3066 


Washington address: 2121 Virginia Ave. N.W., 
Washington 7, 0.C., c/o Dr. George W. Hoover 


INVENTION FOR LICENSE OR SALE 


Mechanical Lipstick with Roller Type Applicator (Patent Applied For). 
Can be Developed for Use of Liquid and Semi-Liquid Materials. 


Specific Information cn Request 
CENTRAL CONSULTING LABORATORIES 
Specialists in Foods, Drugs and Cosmetics 


16 Clinton Street Brooklyn 2, New York 





RESEARCH CHEMISTS & ENGINEERS 


A staff of 75 including chemists, engineers, bacteriologists and 
medical personnel with 10 stories of laboratories and a pilot 
plant are available for the solution of your chemical and engi- 
neering problems. 

WRITE TODAY FOR BOOKLET NO. 2A 


“The Chemical Consultant and Your Business” 


FOSTER D. SNELL, INC. 


29 WEST 15TH STREET NEW YORK 11, N. Y. 





NOW AVAILABLE! 


COSMETICS & HOW TO MAKE THEM 


By Robert Bushby 
Third Edition, 1945 . . . $3.00 postpaid 
MOORE PUBLISHING CO. 
Book Dept., 9 East 38th St., New York 16, N. Y. 












@ A 100% pure, uniformly textured, white bees- 
wax that always retains its quality and consist- 
ency. Will not settle, turn watery or give a curdled 
appearance—emulsions remain stabilized even 
during long periods of shipment, storage and 
display. Write for complete information. 


WILL & BAUMER Candle Co., Inc., Syracuse, N. Y., Est. 1855 





Stearic Acid Ceresine WHydistear 
Red Oil 


Spermaceti 


Composition Waxes Yellow Beeswax 
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PERFUME 





* 
C ONSTANT research, skillful blending and ® 
development of subtle aromatics by the 
Perfume Chemists of N.B.W. assures the 
quality of its Essential Oils, Aromatics and © 


Floral Creations. * 


* 
To be sure of constant high quality and lasting 
consumer acceptance of your products ... © 


Rely on NEUMANN-BUSLEE & WOLFE, Inc. @ 
where RESULTS have merited your repeat © 


business since 1920. e 


NEUMANN-BUSLEE « WOLFE 


226 W.Huron St. ite el Pee 





EL 
C onsoLipATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 













Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 








SOAPS Etc. 








Your 





inquiries are invited 
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Alrose Chemical Co. 

Alsop Engineering Corp. ........... 346 
American Cholesteral Products. Inc. 346 
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